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State of the nation’s economy: 
Up 
Steet—Production last week, 
scheduled to be the greatest in his- 
tory, was at 100.7 percent of ca- 
pacity, as against 100.4 percent in 
preceding week. This would mean 
1,942,200 tons. Previous record was 

set in week of May 22, 1950. 
Livinc Costs—Bureau of Labor 
Statistics’ index rose 0.3 percent 
between mid-July and mid-Au- 
gust to 173 percent of 1935-39 









average. Commerce department 
predicted costs will go even 
higher. 






Waces — Manufacturing produc- 
tion workers received a record high 
average of $60.28 weekly during 
August. In December, 1947, they 
averaged $53.50 per week. 

Newspaper Aps— August linage 
gained 9.4 percent over like month 
last year in 52 cities, Media Rec- 
ords reports. 

Home Bumpinc—Work was 
started on 141,000 units during 
August, 54 percent more than a 
year earlier. 

Bank C.LeariIncs—Amount in 25 
leading cities soared to $18,496,884,- 


Ford Widow Dies 
DETROIT.—Mrs. Henry Ford, 
widow of the late pioneer, died 
early Friday at the age of 84 in 
Henry Ford hospital here. She 
had been ill with a heart condi- 
tion since last February. 


000 in week ended Sept. 20, highest 
for more than two decades, says 
Dun & Bradstreet. Previous week’s 
figure was $15,065,895,000. 

Brruminovus Coat—Production for 
1950 through Sept. 16 totaled 342,- 
211,000 tons, 1,747,000 tons higher 
than in same 1949 period. 

” * + 












Down 
GOVERNMENT Dericrr—Red ink for 
1951 fiscal year, which began last 
July 1, amounted to $46,000,000 on 


Sept. 20. During same period of|linder two 
at $1,429. 
The dealer discount on the 
Henry J approximates 24 percent, | 
a spokesman said. This is a com- 
petitive discount sum, ke added. 


1950 fiscal year it totaled $2,041,- 
000,000. 

Business Fartures—Number in 
week ended Sept. 21 declined to 
155 from 165 in previous week 


and 169 a year ago. 
47 


Production 


Automotive News Estimates, 
U. 8. Cars, Trucks — 


178,921 


177,715 
144,602 


Last Prev, 1949 
Week Week Week 


For complete production totals 
by makes, see table, page 38. 
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By Bernie Thomas 
Associate Editor ° 


Run 
that production of the Henry J is| 
now about 400 cars daily but that | 
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HERE'S THE NEW HENRY J with which Kaiser-Frazer hopes to challenge the lowest-priced field. It is keying its promotion 
to the idea that the Henry J is a high-styled, low-priced car—not a small car. Four and six-cylinder engines are available. 


4-Cylinder Henry J 


Underprices Big 3 
By $104 to $208 


NEW competitor in the low- 


priced car market reached the | 


merchandising stage last week with 
unveiling by Kaiser-Frazer dealers | 


of the 1951 Henry J line. 

An _ advertised-delivered price 
of $1,299 was announced for the 
Henry J four-cylinder two-door 
sedan. This was described by K-F 
President Edgar F. Kaiser as the 
lowest price in America for a full- 
size sedan, 


* * * 


AJOR difference between the} 
standard and Deluxe Henry J | 

lies in the engines, both of which} 
are being supplied by Willys-Over- | 
land. 
The four cylinders of the lowest-| 
priced Henry J will 
horsepower and the six cylinders | 
of the Deluxe model, 80 horsepower. | 


Kaiser said the introduction 
marked the “first full-scale com- 
petition in the low-priced auto 
market in nearly a quarter cen- 
tury.” 

At a press conference at Willow 
last week, Kaiser revealed 


(Continued on Page 34, Col. 1) 


resulting in the assembly of 151,- 
805 cars and 25,910 trucks for a 


produce 68) 


| 





Output to Top Peak ’49 This Month 


land a model-changeover shutdown 


The Newspaper of the Industry 





DETROIT, OCTOBER 2, 1950 


Reg. W Held Only One of Factors... 


New, Used-Car Sales Easing 
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How Lowest-Priced Cars Compare 


(Two-Door Sedans Only) 
HENRY 14 CHEVROLET FORD 6 HENRY 16 STUDEGAKER FORD3S PLYMOUTH 
$1,299 $1,403 $1,424 $1,429 $1,488 $1,498 $1,507 


(All are advertised-delivered prices) 


Three °51 Models Slated 





new automatic 


son, Mercury and Studebaker. 
Higher prices on the trio of 


| October arrivals would follow up 


a trend started on the new Nash, 
Kaiser and volume Packard cars, 
and joined in last week by Wil- 
lys-Overland. 
Price rises 





Wilson, Mason Foresee 
Heavy ’51 Output 


Optimism over 1951 auto pro- 
duction was expressed by two 
leading automotive officials last 
week. In Wilmington, Del., GM 
President C. E. Wilson predicted 
that 1951’s first-quarter output 
“should be comparable with the 
best quarters of 1950.” 

Speaking before the North 
Dakota dealer convention, Nash 
President George W. Mason de- 
clared that, “barring allout war, 
you dealers will have plenty of 
merchandise to sell during 1951.” 


Ss. AU TOMOTHEVE plants! total of 177,715 units, according to jat Studebaker. 


U, rounded «out the _ first 
months of this year only 725 units | 


nine | - 


Automotive News’ estimates. 
That effort compared with a pre- 


shy of six million cars and trueks.| yious week’s volume in this coun-|~ ) 
However, they should_ easily pro-|try of 152,642 cars and 26,279 trucks|two plants was made up by in- 


duce enough in. October to send 
1950 down intd’ History as the pest 
produetion year of all time.--Only 
250,000 more vehicles’ are needed 
to make such an achievement offi- 
cial—and nearly three times that 
many were built, in. September. 
Production in t S* plants last 
week held to about the same 
tempo as earlier in September, 








last week had 


In This 


Registrations, Prices -++.+.-Page 18 
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Issue 





it not} 


* * * 


S IT was, most of the deficit re- 
sulting from idleness at those 


for a total of 178,921 vehicles, an|creased output in Chrysler Corp. 
accounting that would have been| Plants. 
surpassed 


All Chrysler Corp. divisions 
managed to close the gaps fur- 


| ther between their this year’s and 
| last year’s 
| ances, caused by the long strike 


production perform- 


this spring. 
Meanwhile, Kaiser-Frazer turned 
(Continued on Page 38, Col. 3) 


increases and 
transmissions 


The Henry J Deluxe, a six-cy-|will headline the public introduc- 
-door sedan, was priced|tions in October of the 1951 Hud- 


at Willys-Overland 


With Price Rises in Oct. 


paces price 






station wagons and trucks. 


ster prices were left unchanged. 
+ * + 


moot point. 


the 200 and 200 Deluxe models. 


costs was reflected anew in the 
Willys - Overland announcement. 
Sales Vice-President Lyman W. 


Slack declared the increases rep- 
resented the minimum necessary to 
meet the problem of rising produc- 
tion expenses. 

Studebaker’s 1951 price sched- 
ule will attract especial attention 
because of the competitive status 
enjoyed by the Champion Custom 
line among the lowest-priced cars. 
Champion Custom sedans now 
are priced below comparable Ford 
Custom Deluxe Eight and Plym- 
outh Deluxe models. 
Commenting on Henry J prices, 
Kaiser-Frazer officials said they 

were established in expectation of 
price rises on the 1951 Chevrolet, 
Ford and Plymouth. The Henry J 
(four-cylinder) is more than $100 
below the cheapest Chevrolet and 
Ford two-door sedans, while the 


Henry J Deluxe (six-cylinder) is 
somewhat higher. 
* * + 


LL three of the 1951 models due 

this month will have automatic- 
transmission developments to re- 
port. 

In conjunction with the birth of 
the new Hornet line, Hudson will 
announce adoption of Hydra-Matic | 
drive. The Hornet will unwrap a 

(See PRICES, Page 38, Col. 5) | 
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@ By Bob Gordon 


Associate Editor 


OTH new and used-car sales in 
most sections of the country 
|have tapered off since Regulation 
W went into effect, but there is 
considerable doubt on whether to 
blame this on the revival of credit 


controls or on normal _ seasonal 
fluctuation. 
Dealers in most areas claim 


that it is still too early to eval- 
uate accurately the effects of 
Regulation W on new-car sales. 
However, the majority agree that 
the credit curbs have caused a 


ranged from 2 to 8 percent on h 
Fac- | ; ee ee 
tory list prices of the four-cylinder | credit restrictions. The market was 
station wagons went up $95 and of | 


the six-cylinder wagon, $90. Jeep- 


7HETHER new price advances | 
will be across the board is a| 
Packard, for instance, 
slashed prices on its lower-produc- 
tion 300 and Patrician 400 four- 
door sedans, while raising them on} 


But the pressure of expanding| 


Pacific Coast 
however, that the 
have a depressing 


d 


charges on cars sol 
must be_ included 
price, resulting in la 
ments and monthly 
* * 


limits 


payment 


| given 24 months to 


| area. 
| Reports from Por 
Angeles indicated 


sales are still holdin 





|tically nothing since 
|strictions went into 
They feel this is 


drop in used-car volume, 


ealers believe, 
regulation will 
effect on new- 


car sales because the high freight 


d in that area 
in the selling 
rger down pay- 
payments, 

* 


ian in Portland, Ore., sug- 
gested that Regulation W time- 
would be 
equitable if applied in geographical 
freight zones, with Coast customers 


more 


pay, against 20 


| months for customers in the Detroit 


tland and Los 
that new-car 
g strong, how- 


ever. Dealers in Los Angeles said 
| that floor play has dropped to prac- 


the credit re- 
effect. 
a temporary 


situation which can be offset by 


aggressive salesmanship. 


Dealeg 


stocks of new cars in the*aréa 


are still very low. 
Used-car activity 
as been slowed by 


described as active 
|priced cars, 


- le = 
ae 
on the fast 
the retitrn of 


for medium- 


but off for higher- 


|priced units and others not classi- 
| fied as “popular” makes. 


* * 


little effect on ne 


+ 


PRALERS generally reported very 


w-car sales as 


}a result of the resumption of credit 


| 


| placing. 


|cancelled by people u 
(Goatinuéd on Page 
vd 


|}control. The most immediate result 
|has been a drop in floor play, ac- 
companied by a decline 


in order 


Very few new-car sales have been 


nable to meet 
31, Col. 1) 


Top Cars 


Nawarcar 


registrations 


for 


sever mont hegplus 31 states for 
anades: ‘pra! + 


1950 Pos. ou Make 
1—865,43¢@ Chev. 
2—728 5 Ford 
3—325,511 Buick 
4—271,316 Rontiac 
5—253,816 ,’ Plym. 
6—2279 Fe lds. 
7—198,676 Mercury 
8—183,224 Stude. 
9—151,491 Dodge 
10—118,298 Nash 
96,375 Hudson 
74,478 Chrysler 
56,132 DeSoto 
58,512 Cadillac 
46,894 Packard 
45,164 Kaiser 
21,373 Willys 
21,162 Lincoln 
10,156 Frazer 
4,297 Crosley 
3,633 Austin 
839 


1i— 
12— 


13— 


1949 Pes. 
596,352— 1 
458,530— 2 
229,450— 
188,532— 
303,376— 
160,523— 
102,722— 
116,247— 
147,508— 

85,216—11 
95,514—10 
75,815—12 
60,192—14 
50,423—15 
62,581—13 
40,982—16 
18,060—18 
24,170—17 
13,083—19 

7,280—20 

1,891—22 


Ang.-Pref.: 4,219—21 


Total All Makes 


3,762,109 


For further 
18, today’s issue. 


details see 


2,846,125 
page 











Strikes Halt Hudson, I-H . 





New Protests Arise 
On Pay Escalator 


By Mac Gordon 

Associate Editor 
a. strikes and further protests 
against the cost-of-living esca- 
lator plan clouded the automotive 

labor picture last week. 

The strikes included the five- 
week-old affair at International 
Harvester and a new dispute at 
Hudson, where disagreements 
over job assignments closed the 
plant for at least three days. 

The General - Motors pioneered 
pay escalator contract sustained a 
rebuff when the Nash Kenosha lo- 

cal of the UAW-CIO refused to 
ratify such an agreement. Rejec- 
tion of the wage pact negotiated at 
Nash would mark the first rank- 


Big Car Demand 
Likely Next Year, 
Vt. Dealers Told 


BURLINGTON, Vt.—The na- 
tion’s defense program will still 
permit substantial production of 
automobiles in 1951, but the so- 
ealled “seller’s market” is likely to 
continue, Alan G. Rude, sales vice- 
president of Universal] C.I.T. Credit 
Corp., told the fifth annual con- 
vention of the Vermont Automo- 
bile Dealers Assn. here last week. 

Samuel B. Babbitt, of Rutland, 
was elected association president 
for 1951. 

Rude told Vermont dealers that 
the auto industry expects next 
year’s vehicle production to reach 
a total of about 5,000,000 units, 
unless military needs are expanded 
to a point not contemplated at 
present. 

U. S. plants are expected to build 
slightly more than 8,000,000 cars 
and trucks this year. However, 
Rude said that consumer demand 
in 195i could be expected to re- 
main at a very high level so that 
unfilled demand would continue to 
pose a_ difficult public relations 
problem for dealers. 

“During this period,” Rude said, 

(See VERMONT, Page 37, Col. 5) 








Benson, Too 
But Mrs. Ford Steals 


L-M Show 


NEW YORK.—Mr. and Mrs. 
Benson Ford played host to 300 
guests at a cocktail party in the 
Hotel Astor last week and there- 
by helped introduce the 1951 
Mercurys and Lincolns in the 
most pleasant manner possible. 

Guests included New York 
area dealers, newspapermen and 
trade publication editors and 
correspondents. Also among 
those present was Ed Sullivan, 
television master of ceremonies 
for Mercury, who proved that 
he can sing, too. 

The blond and beauteous Mrs. 
Ford moved with charm and 
distinction among the guests, 
who all but knocked each other 
down in their anxiety to be in- 
troduced to the lady. Her hus- 
band also got some attention. 

Present too were most of the 
top advertising and public rela- 
tions executives of Ford Motor 
Co.—(Bernard Brown.) 








Tent Show Draws 60,000— 


The Clark County Auto Dealers Assn., 





jand-file veto of the escalator-type 
plan. 

+ * a 
EGOTIATORS in the Interna- 
tional Harvester strike edged 

closer to an economic agreement 
last week. “Some progress” on sec- 
ondary issues was reported in Har- 
vester-UAW conferences. 

At Hudson, officers of the UAW 
international offices were reported- 
ly trying to resolve a seniority dis- 
pute that halted assembly of 1951 
models. Local 154 accused Hudson 
of violating seniority in assigning 
work, but the company said the 
union was demandirg the right to 
make work assignments. 

Partially offsetting the Nash- 
Kenosha negative vote was ac- 
ceptance of the escalator con- 
tract by Nash workers at the El 
Segundo (Calif.) plant. Results 
of the election among the Mil- 
waukee body plant employes of 
Nash were awaited for positive 
indications of the fate of the new 
contract, 

Union spokesmen said the Nash- 
Kenosha workers had _ expressed 
preference for immediate hourly 
wage increases of 15 to 18 cents 
an hour, instead of eight cents now 
and four cents in each of the next 
four years, as the proposed con- 
tract provides. 

If the cost-of-living escalator is 
effectuated at Nash, the curtain 
would descend on one of the fast- 
est wage-increase rounds in UAW 
history. 

* + * 

ITH Nash in doubt, five car 

builders have adopted and 
three have spurned the cost-of- 
living system. The five affirma- 
tives are GM, Ford, Kaiser-Frazer, 
Packard and Studebaker. Chrysler, 
Hudson and Willys-Overland grant- 
ed flat raises under contracts of 
shorter duration than the five-year 
escalator accords. 

In related industries, the United 
Steelworkers-CIO accepted a 10 
percent raise offered by Aluminum 
Co. of America. Philip Murray’s 
union also rushed preparations to 
commence wage negotiations with 
the steel industry, prospects being 
that 20-cent hourly raises would be 
demanded. 

The CIO United Rubber Workers 

(Continued on Page 30, Col, 1) 
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Added to Chrysler Line— 


power engine. _ 


"51 Output to 


BISMARCK, N. D.— President 
George W. Mason of Nash-Kelvi- 
nator reassured dealers of his na- 
tive state last week that car and 
truck production 
would continue at 
high levels 
through most of 
1951. 

“WhenI say 
high levels,” he 
explained before 
the annual con- 
vention of the 
Automobile Deal- 
ers Assn. of North 
Dakota, “I don’t 
George W. Mason mean the record 
levels of production that the in- 
dustry has had so far this year. 

“I do mean that—barring allout 
war—you dealers will have plenty 
of merchandise to sell.” 

Mason praised the automotive in- 
dustry for its ability to beat ma- 
terial shortages. 











“Many times during the last war, 
the industry’s engineers came up 


Mack to Give Bulldog 


At ATA Convention 

NEW YORK.—A pedigreed Eng- 
lish bulldog, long the trademark of 
Mack Trucks, Inc., will be awarded 
to some delegate to the American 
Trucking Assns. convention here 
this month. 

The winner will be chosen in a 
drawing held under the auspices 
of the ATA board of directors, and 
will be announced on the evening 
of Oct. 4 at the Kingsbridge arm- 
ory in the Bronx just prior to the 
finals of ATA’s annual roadeo. 


This newest Town and Country model is a four-door, six-passenger station wagon with an/| 
all-steel body. It has a fold-down rear seat arrangement that provides nearly 10 feet of | : 
cargo space. Overall length is 21! inches on a wheelbase of 125'/ inches. Overall height|tee and chairman of the merchan- 
is 67/2 inches unloaded and overall width is 74!/2 inches. It is powered by the 116-horse-|dising and product planning com- 


‘ __ | mittees. 


Stay High, 


Mason Tells N. D. Dealers 


with substitutes as good as and 





material,” he declared. 

A six-point legislative program 
to be presented to the 1951 North 
Dakota legislature when it con- 
venes in January was proposed by 
the association’s new president, 
William C. Davis, Bismarck. 

Davis, vice-president and chair- 
man of the legislative committee 
for the past year, outlined the 
program at the final session of 
the two-day convention that was 
attended by some 200 dealers 
from throughout the state. 

Here is the program: 

1. A larger appropriation for the 
motor vehicle department. 

2. Simplification of automobile 
fee schedule. 

3. Adoption of a periodic inspec- 
tion law for motor vehicles. 

4. Separation of the highway 
patrol and motor vehicle depart- 
ment from the state highway de- 
partment. 

5. Revision of the certificate of 
title. 

6. Further study of the financial 
responsibility law with a view to 
possible revision. 

Davis expanded on several of the 
points. Relative to the larger ap- 
propriation, he pointed out that 
the difficulties encountered in re- 
cent years by the motor vehicle 
department could be avoided if 
more and competent help could be 
hired. 


He explained that the state high- | 


way department is loaded down 

with building and maintaining good 

highways and administration of the 
(See N. DAKOTA, Page 35, Col. 2) 





in ‘Advancing Human Welfare’ . . . 





Hoffman to Head Ford Fund 


AUL G. HOFFMAN will soon 
take over direction of the larg- 
est public trust fund in the world 
-the Ford Foundation, which holds 
89.4 percent of the non-voting stock 
of Ford Motor Co. 
His acceptance of 
the post at a sal- 
ary of $100,000 an- 
nually is expected 
to be announced 
officially next 
month. 

The former 
Studebaker Corp. 
president’s resig- 
nation as admin- 

; istrator of the 
Paul G. Hoffman Marshall plan was 
accepted in Washington last week 
by President Truman. To take the 
ECA post, Hoffman resigned as 





Springfield, O., exhibited more than 60 cars in 


this tent at the county fair. About 60,000 persons saw the show in three days. The display 
was headed up by Elden E. Conrad, president of the Clark County Auto Dealers Assn.; 


Ray Bowman of White Green Chevrolet; R. J. 


States of R. J. States Motors (Lincoln-Mer- 


cury); Paul Short of Short Motors (Packard); Forest Ripley, Ripley, Inc. (Dodge-Plymouth). 


president of Studebaker Apr. 13, 
1948. 

Hoffman reportedly told Tru- 
man that he feels he can more 
ably promote the cause of world 
peace in the future in a role out- 
side the government. 

He will be allowed a free hand 
in delegating the use of $238,166,175 
in Ford Foundation assets for the 
purpose of “advancing human wel- 
fare.” The foundation post is con- 
sidered non-industry and will not 
affect Hoffman's status as a Stude- 
baker dealer in Los Angeles, it is 


said. 
* * * 


OFFMAN will use the next 
month “between jobs” to make 
progress reports in Europe and the 
U.S. on what has been achieved 
so far under the Economic Co- 
operation Administration program. 


He is expected to tell many Euro- | 
pean nations that their postwar | 


recovery has been remarkable. But 
he 
that 
part is needed now. 

Observers expect Hoffman _ to 
lay “his cards flat on the table” 
in England. Continuing British 
shipments of machine tools to 
Russia has aroused much anger 
in Congress, threatening Eng- 
land’s share of ECA funds. 
Henry Ford II aroused Hoffman’s 

interest in the Ford Foundation 
post more than a year ago. Ford, 


is also expected to tell them} 
even greater effort on their| 


of the best man to head up the 
foundation’s work. 
* * * 
“(.\RADUALLY,” a source close to 
the foundation said last week, 
“that picture turned out to be an 
exact replica of Hoffman.” 

Ford then held out to Hoffman 
“the wonderful opportunity” for 
promoting peace through the use 
of such a private fund as the 
Ford Foundation, which holds 
3,089,908 shares of the Ford Motor 
| Co.’s non-voting stock. 

When Hoffman takes over the 
foundation post, he is expected to 
|strive to instill in private enter- 
(Continued on Page 35, Col. 1) 





At Wisconsin Convention— 





|| tising, succeeding J. R. Davis, \ 


sometimes better than the original | 





Williams Made 


Successor to 
Davis at Ford 


DEARBORN. — A successor to 
Walker A, Williams as Ford divi- 
sion sales manager is expected to 
be named this week. Williams ‘ast 
week was named vice-president of 
Ford Motor Co. sales and adver- 
‘ho 
|resigned because of poor healt 
| Williams also was made a m-m- 
ber of the administration comnrnit- 


Williams’ promotion § coincided 
with that of John Dykstra, gen- 
|eral manager of the general manu- 
|facturing division, who was named 
| vice-president — manufacturing 
group. 

Dykstra now heads six newly- 





da 


W. A. Williams 





John Dykstra 





created manufacturing divisions. 
|He also was made a member of 
|the administration committee. 


| Williams has been with Ford 
‘since 1925. He was assistant man- 
jager of the Omaha and Kansas 
|City district sales offices and man- 
lager of the district sales offices 
at Salt Lake City and Somerville, 
Mass., before being named to head 
'Ford sales in 1946. 


| 


| Dykstra joined Ford in 1947 as 
| general production assistant to Del 
S. Harder, vice-president of manu- 
facturing. He was named general 
manager of the general manufac- 
|turing division in 1949. 


Olds Mewes Kohl 


Service Head 


LANSING. — Elmer E. Kohl has 
|been appointed general service 
manager of Oldsmobile, it was an- 
nounced last week 
by S. E. Skinner, 
Oldsmobile gener- 
al manager. 
Kohl succeeds 
Harry R. Ekblade, 
who will under- 
take special as- 
signments from 
the home office. 
William J. Bux- 
ton, formerly 
service manager 
in Oldsmobile’s 
Denver zone, will become assistant 
| general service manager. 
| Kohl joined Oldsmobile in 1941 
|}as service representative in the 
| Philadelphia zone. He moved to 
Lansing as assistant general service 
;}mManager in August, 1949. Buxton 
| joined Oldsmobile as service repre- 
sentative in the Denver zone in 











* 


Elmer E. Kohl 








October, 1945. He became Denver 
zone service manager in Septem- 
ber, 1947. 





Shown at the Wisconsin Automotive Trades Assn. convention in Milwaukee are (from left) 
observers said, for a couple of years | Louis Milan, Madison, executive vice-president; Bryan Roberts, Burlington, new president; 
had been painting a mental picture | J. P. Gillespie, retiring president, all of WATA, and Fred Haller, NADA president 
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HEARTILY urge every dealer to 
i give serious consideration to the 
promotion of “National Automobile 
Dealer Week,” which starts Oct. 22. 

This promotion, inspired by 
NADA, is very complete and com- 
prehensive. The material offered, 
however, makes it a comparatively 
casy plan to conduct. It can be 
adapted for individual or group use. 


While it is designed to sell the 
important contribution automo- 
hile dealers make to each com- 
munity, still it goes further than 
that. Any program that helps 
sell business to the community 
supports our free enterprise sys- 
tem and thus contributes to the 
strengthening of our national 
economy. 

One has to but pick up a trade 
paper, newspaper or magazine, or 
listen to the radio, for evidence of 
the increasing importance of sound 
relationships in American business. 
This trend has awakened many 
automobile dealers to the need for 
gaining a larger measure of public 
goodwill for their organizations 
and demonstrating that their op- 
eration deserves a greater recog- 
nition and acceptance on the part 
of the public they serve. 

7 * * 


Stress Importance 


bere need for recognition is par- 
ticularly true in the automobile 
retailing trade. Dealing in a popu- 
lar trade - marked product, for 
which public acceptance already 


(The opinions expressed herein are those of Columnist 
Munn and are not necessarily those of Automotive News). 
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By John O. Munn 


investment is in equipment and 


manpower, rather than articles 
for sale, as is the case of the 
merchants of other lines. So it is 
important that a large percent- 
age of the people have confidence 
in, respect for, and an under- 
standing of the dealer’s operation, 
if dealers are to put stability 
behind their investment and earn 
a higher percentage of net profit 
on it. 

Facilities for providing mainten- 
ance and supply requirements of 
automobiles are indispensible in 
any community, but far too few 
people have recognized this fact 
simply because the story of the 
importance of the automobile 
dealer has seldom been told to 
them. 

” * * 


A Good Start 


O of the purposes of National 
Automobile Dealer Week is to 
enlighten people that automobile 
dealers in the aggregate have more 
capital invested in maintenance 
facilities to deliver what the public 
really buys—miles of satisfactory 
personal transportation — than all 
the automobile factories, combined, 
|have invested in production facili- 
jties and to bring the realization 
to more people that automobile 
dealers employ more workers than 
do the automobile factories. 
Department stores and other re- 
tailers have only merchandise and 
display facilities. The fact that 








has been established, the average|automobile dealers’ big investment 
automobile dealer has hidden his|is in the maintenance department 
own identity behind the manufac-|is seldom impressed on the public 
turer’s name and the product, in-|mind. The automobile dealer is no 


stead of going out—as most trades/less a public utility than the elec- | 


are forced to do—and develop for|tric light plant, or the local trans- 
his own organization public accept- | portation company. We have never 


ance to a degree at least equal to/stressed that fact 


that the manufacturer enjoys. 
Gaining recognition for his own 

importance is more necessary for 

the automobile dealer because his 


First Title Law 
Kagerly Awaited 


ee | 
In Louisiana | 

NEW ORLEANS.—After years of 
hard work on the part of automo-| 
tive trade groups. Louisiana’s first 
automobile title law will go into 
effect Dec. 15. | 

John O. Hofbauer, manager-di- | 
rector of the Louisiana Automobile | 
Dealers Assn., predicts that the 
law will help automobile owners, 
banks, finance companies, new and 
used-car dealers and others con-| 
cerned. 

“This law,” Hofbauer said last 
week, “now makes a_ Louisiana- | 
owned automobile a gilt-edged se- | 
curity for any kind of loan any-| 
where.” 

He said the operation and ap-| 
plication of the law would ulti-| 
mately cause it to be recognized | 
as one of the most simple and 
effective pieces of legislation enact- | 
ed anywhere in the U. S 

Both new and used-car dealers 
met here recently with W. A. Coop- 
er, Louisiana collector of revenue, 
to discuss clarification of the law 
for the benefit of the motoring 
public. 
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Owners and prospective owners of 
motor cars, 

Any dealer or group of deal- 
ers can use the material fur- 
nished by NADA, or ideas of 
their own, in developing the 
week’s program that will bring 
profitable returns from here on 
out, 

But one should not rest with the 
formal program of this national 
week. It is a good start. It lays 
a strong background. The import- 
ant factor of any business is its 
standing with the public. So con- 
stantly interpret your business in 
terms of owner benefit. 


If a dealer is a public service 
institution who has made a big in- 


;vestment so that people who buy 


automobiles will be assured satis- 
faction, then no automobile dealer 
should regard his relationship with 
possible customers in his commu- 
nity complete until he has cultivat- 
ed a favorable public impression of 
the integrity and efficiency of his 
organization, and of his contribu- 


|tion to the social and economic 


welfare of his community, by every 
means at his command. 


Tex. Maslow Set 
Open Forum for 


Parley Oct. 8-10 


SAN ANTONIO, Tex.—A “get it 
off your chest” open forum will 
feature the 33rd annual convention 
of the Texas Automotive Dealers 
Assn., set for Oct. 8-10 in the Hotel 
Texas, Fort Worth. 

Dealers will be able to have any 
disturbing subject discussed. From 
the forum the association hopes to 
develop an aggressive action pro- 
gram. 

Speakers at the three-day parley 
will be Hugo Wehmeier, Chicago, 
a dealer since 1911; Joseph F, Leo- 
pold, of the National Tax Equality 
Assn.; Dr. William R. Spriegel, 
dean of business administration of 
the University of Texas, and Dr. 
D. M. Wiggins, president of Texas 
Tech, 

In the merry-making department, 
there will be cocktail parties, ban- 
quets and a special program for 
dealers’ wives. 





sufficiently to! 


proprietor’s salary: 


Pet. 
..50.43 
.. 49.52 


. Medical doctors ............. 
. Dentists .  ciiedeptenees 
. Barber and beauty 
EEE > eracnverborvinterrinim 
. Repair services ................. 
. Other professions .......... 
. Motels 
. Laundry, dry cleaning 
(agencies) 
. Photographic supply 
stores 
. Florists 
. Jewelry stores 
. Garages 
. Contractors, building 
. Auto parts and 
accessories 
. Laundry and cleaning 
EE atid ntaivisacecaecesies jess aeee 
. Contractors, specialty ...11.10 
. Cocktail lounges ............ 10.92 
FEE .secivesestur pechsurcepietes 10.69 
. Appliance stores ............ 10.50 
. Plumbing, heating 
equipment 


...23.59 
22.59 





|| Garages 
Service stations 
Auto parts and accessories 
New-car dealers 
Used-car dealers 


* 


Garages 
Auto parts and accessories 
Service stations 
New-car dealers 
Used-car dealers 


Pre-Parley Drive 
Adds Members to 


Alabama Assn. 


MONTGOMERY, Ala. — Rapid 
progress in the membership drive 
of the Automobile Dealers Assn. of 
Alabama, Inc., was reported at a 
meeting of directors here. 

In connection with this effort, 
plans were made for a culmination 
of the campaign at the annual 
ADAA convention at Biloxi, Miss., 
Oct. 8-10, when Reuel W. Elton, 
general manager of the American 
Trade Assn. Executives, will speak 
on “You and Your Association.” 

ADAA Membership Chairman W. 





|bama’s 67 counties had obtained 
| 100 percent membership among 
inew-car and truck dealers, and 
|that Sept. 25 would be devoted to 
ja “clean-up drive” in all 
| counties. 


|every effort would be made to have 
/100 percent membership before the 
annual convention. 


Elton is one of six speakers who 





Reservations Indicate 


Record NADA Parley 


WASHINGTON. — Three and 
a half times as many dealers 
have made reservations with 
deposits for NADA’s 1951 con- 
vention than had been received 
at a similar time in any previ- 
ous year, according to J. Saxton 
| Lloyd, chairman of the general 
| committee. 

The ’51 parley will be held in 
| Miami Jan. 7-10, 
TG 





|M. Turner of Selma reported at the | 
directors’ meeting that 27 of Ala- 


other 


Turner, working with President 
George W. Cox and Executive Vice- | 
President Frank R. Broadway, said | 


* 


* 





Dealers Earn 5.69% 


How Auto Dealers Compare 


With Others on Net Profit 


Following are statistics developed by the Accounting Corp. of 
America, showing the positions of various American businesses in 
regard to net profit on gross volume of sales before payment of 






Pet. 
10.09 
nts NEO 


. Liquor stores . 
. Drug stores . 
. Men’s and women’s 
apparel (general) 
. Confectionery stores ..... 
. Specialty food stores ...... 
. Paint, glass, wallpaper.... 
. Lumber and building 
material 
. Gift and novelty shops... 
. Hardware stores 
. Furniture stores 
. Variety stores 
. Restaurants 
. Service stations 
. Women’s specialty 
apparel 
. Shoe stores 
. Men’s specialty apparel. 
. Children’s wear - 
. Used-car dealers 
. New-car dealers .............. 
. Meat markets 
. Combination grocery 
stores ........ 


5.31 


. 4.89 


* 


Here are some other statistics developed by the research de- 
partment of ACA on automotive trade groups: 


Rent Paid as a Percent of Net Sales 





(These compare with 14.02 percent for motels at the top and .93 
percent for building contractors at the bottom of the list.) 


+ 


Gross Wages Paid as a Percent of Net Sales 





will appear on the convention pro- 
gram. The others are Dr. Josiah 
Crudup, president of Brenau college 
for women at Gainesville, Ga.; J. 


Saxton Lloyd, Daytona Beach (Fla.) | 


automobile dealer; Sen. John Spark- 
man of Alabama; Fred L. Haller, 
president of the National Automo- 
bile Dealers Assn., and Frank W. 
Lovejoy of the Socony-Vacuum Oil 
Co., New York. 


ganda battle: Tom Keating... 


last week. ... 





fighting for.” . 


celebration up in the air. . 







































manager of Chevrolet. 
Davis is still “eagerly looking forward to the day 
when I can attend that big victory dinner you Ford 
dealers will hold to celebrate your return to leader- 
ship,” he said in a farewell letter to his dealers 


President Truman admits he’s been consider- 
ing wage-price controls, on a step-by-step basis, 
but Washington observers don’t believe any real 
action will be taken until after the November 
elections, if then. . 
Korea will undoubtedly have a great bearing 
on any decision. . 
writer’s opinion that, if the war situation eases 

considerably, there may be quite a sloughing off in all buying, 

since most people have over-bought in the past few months... . 

Edgar Kaiser, K-F president, believes U. S, steel output must be 
increased considerably “if America is to keep those luxuries we're 
. . Cancellation of GM’s Waldorf show leaves plans 
for a huge auto show in connection with Detroit’s 250th birthday 
.. The following, from the Chicago dealer 
association bulletin, is tco good to pass up: “An engineer is said to 
be a man who knows a great deal about very little, and goes along 
knowing more and more about less and less, until finally he knows 
practically everything about nothing. 

“Whereas, on the other hand, a salesman is a man who knows very 
little about a great deal, and keeps knowing less and less about 
more and more, until he knows practically nothing about everything. 

“An automobile dealer starts out knowing practically everything 
about everything, but ends up knowing nothing about nothing, due 
to his association with engineers and salesmen.” 


on Gross 


By Irvine W. Reynolds 


Staff Correspondent 


SAN DIEGO, Calif.—The average 
automobile dealer operates on a 
lower margin of net profit than 
almost any other type American 
businessman. 

Medical doctors, dentists, bar- 
bers, florists, launderers, jewelers 
and even plumbers do much bet- 
ter, according to findings of the 
Accounting Corp. of America, 
which currently furnishes book- 
keeping and auditing service to 
more than 6,000 business firms 
from coast to coast. 

In a comparison of net profits 
before income taxes for 40 trade 
groups, which comprise about 75 
percent of all the business units in 
the U.S., ACA found that the aver- 
age new-car dealer earns but 5.69 
percent on gross sales volume be- 
fore he pays his own salary. 

ACA found the average used-car 
dealer doing slightly better. Based 
on calculations for the first five 
months of this year, the average 
used-car dealer reportedly netted 
5.97 percent on gross sales. 

On the basis of net profits in 
relation to gross sales, new and 
used-car dealers ranked 37th and 
38th, respectively, on the 40-group 
list. Meat markets and combination 
grocery stores rounded out the 
lineup. 

A. C. Davis, vice-president of 
ACA, commenting on the findings 
of his company’s research depart- 
ment, has this to say: 

“Estimated average hours per 
week spent in attendance to man- 
agement totaled 60 for all types 
of business. The net profit fre- 
quently amounts to less per hour 
than the average hourly wage 
paid to employes.” 

But such is apparently not the 
case with medical doctors and 
dentists. The former group, accord- 
ing to ACA findings, enjoy a 50.43 
percent net profit on gross sales, 
and the latter, 49.52 percent. 

And even the guy who handles 
only parts and accessories dves bet- 

ter profitwise than the man who 
sells cars. Such firms enjoy a 11.70 
percent return on sales before the 
income tax man is paid. 

Independent garages do even 
better, averaging a 13.27 percent 
net on sales to rank 11th in the 
40-group listing, just ahead of 
jewelers. 

Gasoline service stations reap al- 
most the same net as restaurants, 
7.43 percent as compared with 7.46 
percent. Liquor stores average 
10.09 percent, and cocktail lounges, 
10.92 percent. 

The aforegoing statistics were 
compiled on a battery of Interna- 
tional Business Machines which the 


| ACA used both to tabulate financial 


(See PROFIT, Page 37, Col. 2) 


On the House 


Retirement of Jack Davis as Ford sales vice-president leaves only 
one active participant in the famous postwar “Beat-Chevrolet” propa- 
and he’s moved upstairs to general 


. . . But despite his illness, 


. . Success of our battle in 


.. And it’s always been this 


—Pete WEMHOFF, 
Editor 
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OUR PLATFORM: |. 
end dealers in motor vehicles, parts and accessories. 4 2. A fair profit to 
the dealer on every used vehicie accepted in partial payment for a new 
car or truck. 4 3. Every doliar of gasoline tax collected by state or “— 
governments applied to the building and maintenance of highways. § 4. The 
elimination of governmental and bureaucratic controls over this industry. 
4 5. A return to the precepts of independence and the rewards of applied 
energy and ability, which made America and gave more of her citizens 
more of the better things of life than anywhere else in the world. 


Fitth-Tire Backfire? 


oo about elimination of the spare tire from new cars? 
The National Assn. of Independent Tire Dealers is seek- | 
ing the support of auto dealers and others in the auto | 
industry for such an order. 


It is argued that the move would be in the interest of 
tire conservation. Tire dealers, it is said, would try to 
sell recapped tires or a “sound used tire” to owners of 
such cars. 

There may be something in the argument, but barring 
rationing, it appears doubtful. 

It might bring public resentment against auto dealers who | 
sought to abide by such a voluntary move. Most owners| 
would probably seek out a new tire somehow. 

It would cost the car buyer more and help those tire 
dealers who did not abide by the plan. There is a ques- 
tion, too, as to whether the auto makers could make an 
allowance for lack of a fifth tire, since this might reveal 
cost information. 

All in all, the plan appears to hold the potential for bad 
public relations—something the auto dealer should avoid at 
any time. 





* * * 


Tax Loopholes 


7 APPEARS that the lawmakers are at least on the right 
track when they seek in the new tax law to close some of 
the loopholes on tax-exempt organizations. 

For instance, educational, charitable, farm and other tax- 
exempt groups, as well as foundations and trusts, would be 
subject to income tax or denied charitable deductions in 
these cases: 

1. On income over $1,000 derived from operation of a| 
business enterprise, which is not substantially related to the 
purpose for which the organization originally received its | 
exemption; 

2. From rentals on property purchased or constructed with 
borrowed funds and leased for more than five years to some | 
commercial or industrial enterprise. 

od * 


Follow Through 


UST a reminder that the dates for National Automobile 
Dealer Week are Oct. 22-28. 


Considerable effort has been expended to make this pro-| 


motion a goodwill builder for the dealer. In the end, of 
course, success of the promotion for the individual dealer 
will depend on his own efforts. 


Fair and equitable contracts between manufacturers 


Dealer 
| Forum 


Eprror’s Nore: Believing that 
dealers in every state have their 
peculiar problems and outlook, 
Automotive News has made avail- 
able the facilities of this column 
to the president of each state 

association (in alphabetical order 
of states) for his personal obser- 
vations. 
By Frank B. Streator 


Utah Dealers 


ROBABLY the most discussed 
item in our industry in the 
intermountain west is that of auto- 
|mobile distribution. One of the | 
| reasons we feel this so acutely in| 
the Rocky Moun-| 


President, 


our freight rates 
are high and 
“bootlegging” of | 
automobiles into 
this territory has | 
been prevalent| 


makes of cars. 





F. B. Streator 


is any great} 
amount of persistent buying and} 
selling of new automobiles by inde- | 
pendent used-car dealers, 
|}must be some distribution policy | 
| which could be corrected if brought | 
}/to the manufacturer's 





The dealers) 
seem to think) 
that where there) 


there | 










tain area is that | 


with nearly all| 


attention. | 


{Sometimes a used-car lot handles | 


the 


next door or across the street to) 


an enfranchised dealer. 


Some of the manufacturers, 
when their attention has been 
called to such conditions, have 
| altered their distribution policy 
| to cope with the local problems, 

and the dealer has appreciated 

very much this fine cooperation 
on the part of his factory. 


A number of times during the 
|past month my attention has been 
| directed to a dealer who represents 
/an independent manufacturer. Al- 
legedly these cars are being secured 
through someone at the plant and 





| 


registered directly to an owner who | 


actually purchases his car on the 
used-car lot here in Salt Lake City. 


+ * * 


HROUGH this method the dealer | 
reports that a considerable num- | 


|ber of new cars by-pass him, due 
to his 


only two blocks away. 


Having had complaints from so 
many of our members regarding 
similar situations, it would ap- 
pear that manufacturers who do 
not give their dealers cooperation 
and help to alleviate these hard- 
ships, should try to do so, which 
would be a good public relations 
move on their part. 


| and trucks between legitimate deal- 


| 


|to 700 miles in order to get the 
proper model in the hands of the 
customer. Oftentimes it is more 
than 100 miles between towns, and 
it is not only expensive to try to 
fill the needs of the user by inter- | 
change of vehicles between dealers, 
but it causes the purchaser to won- 
der why an enfranchised dealer 
must travel great distances to get 
him a car, when he can go right 
down on a used-car lot in his home 
town and buy that car without 


delay. 
I IS very embarrassing to the 
dealer to be told time and again 
|by customers: “I can go down on 
| such-and-such used-car lot and get 
bee of your brand new cars. 
can’t you deliver one to me?” 
| Nearly all of us have that 
| vigorously brought to our atten- 
| tion continually. 
| About the only time dealers think | 
(See FORUM, Page 38, Col. 3) 





* * * 


25 Years Ago a 


The Big Story 





same make of vehicle right} 


inability to get sufficient | 
|passenger cars to cope with the) 
|unauthorized used-car lot operator) 


The exchange and buying of cars| 


ers sometimes involves driving up| 


Why | 


| 
} 
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| That Precious 7 | 


TRING NEXT 
OHS HEART! 


| HAT PEARL OF 

GREAT PRICE! 
THAT — ER- 
THAT — 







WILOCAT 7 


DONT LIKE LONG-TERM | 
LABOR CONTRACTS ? 





Letterbox 


Car Leasing 

Read your article on car leasing. 
It was quite interesting and we 
would appreciate your sending us 
all available information regarding 
costs, fees and whatever other in- 
formation you may have available. 
—SoLomMonN ScHuLMAN, S. and R. 
Motors, Inc. (DeSoto- Plymouth), 
Newburgh, N. Y. 

* 


I would like to obtain all pos- 
sible information about the actual 
mechanics of automobile leasing; 
terms of the contracts between 
leasing agencies and users (mini- 
mum charges, mileage charges, 
equipment furnished, tire replace- 
ment, insurance, including liabil- 
ity, deposits, etc.), customary fi- 
nancing and insuring arrange- 
ments, etc. 

I would appreciate sample con- 
tracts from representative firms.— 
CuHar.es B. CaLpweL_, Caldwell Mo- 
tor Co. (Nash), Maryville, Mo. 

Eprror’s Note: For detailed in- 
formation on automobile leasing, 
contact National Car Rental Sys- 
tem, Inc., 1368 Arcade Bldg., St. 
Louis, Mo., attention of Mary 


* * 





Jane Sullivan. 


+ * * 


| Anglia Prefect 


Will you please advise us the 
‘name and address of the U. S. dis- 


Not everyone was happy about the tremendous growth of auto- 
mobile demand in post World War I years. 

For instance, a shoe manufacturer in Hudson, Mass., 
shop in 1925, complained that so many laborers were driving to work 
that the market for work shoes was no longer profitable. 


who closed 


—From the files of Automotive News. 





‘Auto Rental Info 


This is an open forum for the discussion of 
readers, 
letters but you may sign your name 
used, if you so request. 


and your letters are welcomed. 





é 


‘Tis THE LAST 
Ro-NWO-HOSE OF ME-E-E 





any subject o: interest to our 
No attention is given to unsigned 
with the assurance that it will not be 


Address Editor, Automotive News, Detroit 26, Mich. 





|tributor of Anglia Prefect (English 
Ford). George Wuite Morors, 
| Asheville, N. C. 

Epitor’s Note: Address of the 
U. 8. distributor is Ford Inter- 
national, 445 Park Ave., New 
York 28, N. Y. 


* 


* *~ 


Factory Protection 

I understand most states have 
laws protecting automobile deal- 
ers. Mississippi has a law that 
makes it practically impossible for 
an automobile manufacturer to take 
franchise from a dealer, but so far 
as I know, no state has any law 
protecting the manufacturer. 

I know several people who were 
in the automobile or truck busi- 
ness, or both, right after the war, 
and they quit just about the time 
it looked like they might have to 
do some work. 

This is fine for the other dealers 
in their respective lines who could 
have sold more cars than they got, 
but got fewer because there were 
more dealers. Also mighty nice for 
manufacturers, who in some cases 
expanded facilities to help meet 
demand for these dealers who got 
in while the going was good and 
got out when cars and trucks were 
about to be plentiful again. 

Certainly the dealers should be 
protected from having franchises 
taken away. The manufacturers 
should also be protected against 
some of the dealers taking advan- 
tage of them at a time when cars 
are scarce, to get out before they 
are plentiful again. 

It is not fair to the dealers in 
these lines who stuck with them in 
harder times and brings a _ bad 
name on the industry.—CuHar.es H. 
Russett Jr., Thames’ Insurance 
Agency, Jackson, Miss. 
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Best place 1 
KS 


soften sales 


Am dealer selling Airfoam cushioned cars can tell 
you—there’s nothing like this airy latex material for 
softening tough customers. 


They'll know Airfoam the moment they try it—the 
magic buoyancy of millions of air cells that mold them- 
selves to every muscle, providing uniform, utterly rest- 
ful support. And you cam assure prospects, Airfoam 
keeps its plump “liveness”; it doesn’t sag or flatten with 
usage. It promises years and years of riding comfort. 


Airfoam is the best known, most wanted of all latex cush- 
ionings. If you’ve got Airfoam in your cars now, be sure 
to make the most of it. If you haven’t perhaps a hint to 
your manufacturer will help. Goodyear, Manufacturers’ 


Sales Dept., Akron 16, Ohio. 


most-wanted of all automotive 
# cushioning materials. 


SUPER- CUSHIONING BY 


OODFYEA 
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Here’s Why AIRFOAM Is 
A Great Selling Feature 





Superb comfort—molds itself to the body, provides 
firm, uniformly restful support. 





Stays cool in summer—Airfoam is self-ventilating ; 
stays cool in stickiest weather. 





Long life—keeps its shape, won’t lump up or mat 
down. 





Protects upholstery—wear on fabrics is greatly 
reduced. 






Dust-free—doesn’t collect dust or lint. Does not excite 
or create allergies. 





Bigger re-sale value—after years of use, cushions still 





look new, enhancing re-sale value of car. 






This picture, appearing in 
national advertising, is helping 
make Airfoam the best-known, 


\~ 














THE GREATEST NAME IN RUBBER 


Alrfoam—T. M. The Coodyear Tire & Rubber Company, Akron, Ohio 


We think you'll like “THE GREATEST STORY EVER TOLD” — EBuery Sunday 4BC Netuorh 
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By Joe Kuebler 
Staff Correspondent 

AKRON. James K. Knudson, 
boss of transportation under the 
Defense Production act, came to 
town last week to tell truckmen 
convening here what to expect from 
his newly created agency. 

The truckers learned that it 
will be a skeletonized depart- 
ment similar to the former Office 
of Defense Transportation. But, 
while it will regulate just about 
everything that moves on wheels, 
it will be unlike the ODT of the 
late war in at least two respects. 


First, it won’t be as large nor as 
dictatorial, providing, of course, 
that there isn’t a full-scale war. 

In the second place, the Defense 
Act calls for the defense trans- 
portation coordinator to consult 
with defense committees of the 
people he is regulating before he 
acts. 

The United Truck Owners of 
America received this word from 
Knudson as the Interstate Com- 
merce Commissioner addressed a 
banquet closing the UTO’s first 
national convention in Akron. 

Knudson was recently named by 
President Truman to head the 
transportation resources during 
the defense period. He flew here 
from Washington to speak to the 
men who lease their tractor and 
trailers to the long distance truck 
lines. 

“I am of the firm conviction that 
Washington bureaucrats should get 
out and meet the people whom they 
regulate,” the 44-year-old commis- 
sioner quipped as he greeted the 
truckers. 

He declared the new defense 
office has two problems of imme- 
diate concern. 

“We want to preserve the expert 
manpower of the transportation in- 
dustry as much as we possibly can 
in the face of the demands of the 
military,” he explained. “What the 
stress and strain on manpower 


Taylor, Haller 
Set to Speak at 


Conn. Parley 


HARTFORD, Conn.—Henry J. 
Taylor, radio network commenta- 
tor, author and world traveler, is 
scheduled to speak at the 29th an- 
nual convention of the Connecticut 
Automotive Trades Assn. Oct. 10 in 
the Hotel Bond here. 

Fred L. Haller, NADA president; 
Ray Chamberlain, NADA conven- 
tion manager, and Charles Farring- 
ton, of Washington, will discuss 
affairs of dealers. 

Others scheduled to speak are 
John J. Eagan, Connecticut com- 
missioner of labor; Cornelius F. 
Mulvihill, state commissioner of 
motor vehicles, and Russ G. Riley, 
merchandising director of Thomp- 
son Products. 

An election of officers will 
held. 

Cocktails and a variety show are 
being planned. 


Olds U ps Bigley 
To Head Zone 


LANSING. — Edward J. Bigley, 
formerly assistant zone manager at 
Boston, has been appointed Olds- 
mobile’s Philadel- 
phia zone man- 
ager, it was an- 
nounced last week 
by G. R. Jones, 
Oldsmobile gener- 
al sales manager. 
J. William Stack 
jr., assistant zone 
manager in New 
York City, has 


be 





E. J. Bigley zone as assistant 
manager, succeeding Bigley. Lee H. 
Witter, assistant zone manager in 
Washington, will take over Stack’s 
former duties as assistant zone 
manager in New York City. 

Bigley has been with Oldsmobile 
14 years. Stack joined Oldsmobile 
in October, 1945. Witter joined 
Oldsmobile in 1947 as business man- 
agement manager in the New York 
zone. 


Truckers to Have Voice in Defense Program .. . 


How Transport Boss Will Work 
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next spring will 
know.” 

“Our other big problem is the 
railroads’ rolling stock which could 
be described as perilously inade- 
quate. They need 200,000 new 
freight cars. The railroads have 
been a little backward in purchas- 
ing them.” 

Knudson said it is going to 
take some time to balance out 
the needs of transportation in 
the defense period. Out of the 
defense effort, however, “will 
come a much stronger transpor- 
tation system than we have now.” 

He warned the truckers to be 
extremely aware of highway safety 
because “the appalling thing is that 
the proportion of accidents in 


crease.” 

“If public opinion is brought 
down in a thunderclap on your 
heads because of horrible acci- 
dents, you have only yourself to 
blame,” the truckers were told. 

Knudson said if shortages de- 
velop, his office wants to know 
about them, 

“We will welcome consultation 
with your organization on your 
problems,” he added. “Name a de- 
fense committee to present your 
case.” 

B. B. Nicholson was named 
president of the truckers. He had 
been serving as first vice-president 
and managing director. Other offi- 
cers elected were James Lewin, 
Cleveland, first vice-president; Ed- 
ward McCalmont, Youngstown, sec- 
ond vice-president; Lawrence Ev- 
ans, Akron, third vice-president; 
Lee Conner, Akron, treasurer; L. 
S. Bingham, Akron, secretary, and 
Steve Turner, Girard, sergeant-at- 
arms. 

The UTO was formed in 1941 and 


bring we don’t established 


which trucks figure is on the in-| 





Top Men in 3 States 


its headquarters in 
Akron. It was an outgrowth of 
the Owner-Operators Assn, of Ak- 
ron. It now has chapters in six 
areas but members in most of the 
states. 





GM Calls Off Plans 
For ’51 Waldorf Show 


NEW YORK.—General Motors 
has cancelled plans for a mid- 
January show of its 1951 models 
at the Waldorf-Astoria hotel, it 
was disclosed last week. The 
decision to call off the show was 
ascribed to the _ international 
situation. 
| Attendance exceeded 300,000 
persons at each of the 1950 and 
1949 GM Waldorf showings. The 








January drew 320,000, while | 
1949’s Transportation Unlimited 


show attracted 302,000. 








- 7 staiinsnticaiteinaaasaeitininiancdantadanbescencnely secretary. 





They Lead Oregon Dealers— 

New leaders of Oregon Automobile Dealers Assn. are (from left) Warren W. Braley 
(Buick), Portland, second vice-president; C. R. Parkinson (Dodge-Plymouth), Oregon City, 
president; Edward (Brud) Fox, Portland, general manager, and Roy O. Burnett jr. (DeSoto- 
Plymouth), Portland, secretary-treasurer. oa 

Ribena 


Auto Shrine 


L. A. Dealers Take Over 
To Aid Children 


dealers of southern California took 
over the Shrine auditorium for a 
night during the Shrine circus. The 


Children’s Hospital. 

More than 3,800 automobile peo- 
Ple and their employes attended en 
masse on that night, according to 
Virgil F. Frizzell, potentate of Al 
Malaikah Temple. 


Midcentury Motorama event last | Winning Slate in South Dakota— 

Shown above are three new officers of the South Dakota Automobile Dealers Assn. who 
were elected at the annual convention in Rapid City. Left to right: Leo Shirber, Mobridge 
vice-president; A. S. Christenson, Rapid City, president, and Burney Broderick, Sioux Falls 


money was donated to the Crippled | 
|in Roadeo competition against the 





Top Drivers 
To Test Skill 


In Roadeo Finals 


WASHINGTON. — Between 75 
and 100 of America’s best truck 
drivers will match their talents in 
the National Truck Roadeo, a driv- 
ing contest based on safe and skill- 
ful handling of city and over-the- 
road trucks, at the Kingsbridge 
Armory in the Bronx, Oct. 2-4. 

Semi-finals will run through Oct. 
2-3. Finals will be held Oct. 4, 
starting at 8 p. m. 

The contestants, every one a 
champion in state competition, will 
be called upon to wheel their big 
vehicles through an intricate series 
of driving, maneuvering and dock- 
ing tests in the 600-by-300-foot 
arena. 


Sponsored by the American 


LOS ANGELES. — Automobile|Trucking Assns. as a public fea- 


ture of the trucking industry's 17th 


}annual convention, the Roadeo will 
| be the second held in New York. 


Besides having proved his skill 


best drivers in his own state, each 
entrant in the national event must 
have gone at least 12 months with- 
out a single accident of any kind 
in order to be eligible. 








South Carolina Dealer Officers— 
Elected at the annual convention of the South Carolina Automobile Dealers Assn. recently 
were R. C. Pulliam sr. (Ford), Columbia, secretary-treasurer; M. Curran Bridges (Packard), 














Coming Events 





been transferred | 
to the Boston| 


HARRISBURG, Pa. (UTPS) 
More than 1,800 new-car dealers 
from Pennsylvania, Maryland and 
|Delaware, their wives and guests 
jare expected to attend the Tri- 
State convention of automotive 
merchants from the three states 
/Oct. 13-14, at Chalfonte-Haddon 
Hall in Atlantic City. 

Three Pennsylvania dealers are 
also slated to speak during the 
sessions. They are L. A. Bloom 
(Ford-Lincoln-Mercury), Scranton, 
Pa.; J. P. Mooney (Packard), Mc- 





Keesport, Pa., and C. A, Snyder, C. 
A. Snyder, Inc. (Pontiac), Butler, 
Pa. Harry J. Williams (Dodge- 


Plymouth), Erie, Pa., president of 
the Pennsylvania Automotive Assn., 





Gas-Octane Ceiling 
May Be Set by U. S. 


WASHINGTON. — The possi- 
bility that the Interior depart- 
ment may slap an octane ceiling 
on civilian gasoline was revealed 
here last week. 

This prospect was indicated as 
the department set up a Miner- 
als and Energy Administration. 
A substantial reduction in octane 
rating would make necessary 
adjustment of carburetors and 
other equipment of cars. 








Greenville, vice-president; J. A. Cochran (Chevrolet-Oldsmobile), Chester, president. R. B. 
Lentz (Dodge-Plymouth), Spartanburg, is NADA director. 


Tri-State Parley Expects . 
Over 1,800 Next Week | 


-| will 


Dealer Conventions 


Oct. &10—Automobile Dealers Assn. of 
Alabama, Inc., Biloxi, Miss. 

Oct. 8-10—Texas Automotive Dealers Assn., 
Texas hotel, Fort Worth. 

Oct. 10— Connecticut Automotive Trades 
Assn., Hotel Bond, Hartford. 
Oct. 1[3-14— Tri-State Convention (Del., 
Md., Pa.), Haddon Hall hotel, Atlantic 


City, N. J. 

Oct. 15-16—New Mexico Automobile 
Dealers Assn., Carlsbad, N. M, 

Oct. 15-17—Tennessee Automotive Assn., 
Memphis. 

Oct. 1617 — Georgia Automobile Dealers 
Assn., General Oglethorpe hotel, Sa- 


vannah. 
Oct. 17-18 — Federation of Automobile 
Dealers Assns. of Canada, Toronto, Ont. 
Oct. 22-24— Florida Automobile Dealers 
Assn., Biltmore hotel, Palm Beach, Fla. 
Oct. 23-24—Minnesota Automobile Deal- 
ers Assn., St. Paul hotel, St. Paul, Minn. 
Oct. 23-24—Ohio Auto Dealers Assn. meet- 
ing, Neil House, Columbus, O 


preside at business sessions. 
A. W. Golden, of Reading, gen- 
eral chairman for the convention, | 
has named the following subcom- | 
mittees: 
| Business Speakers — E, P. 
Blough, Johnstown, Pa., chair- 
man; Isadore Keil, Wilmington, 
Del.; L. W. Kiefer, Baltimore; 
John P. Mooney, McKeesport, Pa., 
and C. S. Klugh, Harrisburg. 


Attendance—J. C. Darrell, man-| Nov.’ 812—National Used Car Dealers 
ager of the Auto Trade Assn, of Assn. convention, Baker hotel, Dallas, 
Maryland, Baltimore; Paul Roney ane 

; ‘ e Nov. 13-15—Automotive Trade Assn. of 
manager of the Delaware Motor Virginia, John Marshall hotel, Richmond. 
Trades Assn., Wilmington, Del.,| Nov. 15-16—Oklahoma Automobile Deal- 
and Hartley Graham, manager of ers Assn., I7th annual meeting, Tulsa 
the Pittsburgh Automobile Dealers hotel, Tulsa. 

Assn., Pittsburgh | Dec. 1-2—Montana_ Auto Dealers Assn., 
ee a : : = | Rainbow hotel, Great Falls, Mont. 
Gay Nineties Party—R. C. Keller,| pec. 45—Idaho Automobile Dealers 

York, Pa. and Harry L. Thomp- Assn., Hotel Boise, Boise, Ida, 


Jan. 7-10, 1951 — National Auto Dealers 


son, Baltimore, co-chairmen; John : . Aw 
Assn. convention and exhibition, Miami. 


R. Fader, Newark, Del.; James | , 
| Ladd, Lebanon, Pa., and C. A. Sny- “Ruler tone Wale eek eee 
der, Butler, Pa. eo. 

Fashion Show R. C. Jones, 





Dealer Auto Shows 


Jan. 27-Feb. 3, 1951 — Milwaukee County 
Auto Dealers Assn., Milwaukee. 

Feb. 15-22, 1951—Philadelphia Automotive 
Trade Assn., Commercial Museum, Phil- 
adelphia. 

Feb. 17-25— Chicago Automobile Trade 
Assn., International Amphitheater, Chi- 


cago. 

March 2-8, 1951—Greater Kansas City Mo- 
tor Car Dealers Assn., Municipal audi 
torium, Kansas City. 


Douglassville, Pa., chairman; Rich- 
ard MacMeekin, Philadelphia; Jos- 
eph Rochlitz, Baltimore; Paul Ro- 
| ney, Wilmington, Del., and J. E. 
| Wolfington, Philadelphia. 

Variety Show L. A. Bloom, 
|Scranton, chairman; M. B. Janes, 
Philadelphia; Frank J. Marsden, 
Towsen, Md.; Robert Quillan, New 
| Castle, Del., and Ferdinand H. On- 
nen, Towsen, Md. 








Mar. oe 1961 — Seattle Auto Dealers 
(yen ield Artillery armory, Seattle, 
ash. 
Mar. 17-25, 1951—indianapolis Automobile 
Trade Assn., Cattle Exposition Bldg., 
State Fair Grounds. 
© 


Aftermarket Shows 


Dec. 4-8—Automotive Service Industries 
show, Navy Pier, Chicago. 
Mar. 21-24, 1951—Pacific Automotive show, 
Civic Auditorium, Seattle, Wash, 
Apr. 26-29, 1951 — Southwest Autemotive 
show, Oklahoma City. 
. * . 


Allied Industries 


Oct. 2-6—American Trucking Assns., 17th 
annual convention, Waldorf-Astoria, New 


York. 

Oct. 23-27— National Metal Exposition, 
Amphitheater, Chicago. 

Nov. 13-l6—American Petroleum Institute 
30th annual meeting, Los Angeles. 

Jan. 22-24, 1951—Truck-Trailer Manufactur- 
ers Assn. annual convention, Edgewater 
Gulf hotel, Edgewater, | Miss. 


General 


Oct. 5-15—Auto Show, Paris, France, 

Oct. 16-20—National Safety Congress and 
National Safety Council exposition, Chi 
cago. 

Oct. 18—Automobile Old Timers annual 
dinner, Waldorf-Astoria hotel, New 
York. 

Oct. 18-28—Auto Show, London, England. 

Oct. 22-28 — National Automobile Dealer 
Week. 

May 30-Sept. 9, 1951—World Transporta- 
fon. Fair, Santa Anita Park, Arcadia, 


lif. 
a ~~ 7 


Engineering 
Oct. 16-18— Society of Automotive En- 
neers transportation 


meeting, Hotel 

Statler, New York. 

Nov. 1-3—American Society of Body En- 
gincers, Rackham Memorial Bldg., De- 
roit. 

Nov. 9%10— Society of Automotive En- 
ineers fuels and lubricant meeting, 

ayo hotel, Tulsa, Okla, 

Nov. 26-Dec, |— American Society of 
Mechanical Engineers, Hotel Statler, 
New York, 


rn 
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Regu 


WASHINGTON.—Confusion over 
the calculation of minimum down- 
payments and the amounts to be 
financed on certain used automo- 
biles under Regulation W was indi- 
cated in numerous inquiries re- 
ceived by NADA last week, accord- 
ing to Robert Deo, managing di- 
rector. 

Apparently, Deo said, these 
points were not covered in suffi- 
cient detail in the association’s 
special release on Regulation W 
_prepared for the membership 
immediately following the Fed- 
eral Reserve Board’s announce- 
ment of the new installment sales 
rules. 

In a supplementary _ bulletin, 
NADA said that the new regulation 
establishes the following method of 
determining the minimum down- 
payment now required on time 
sales: 

For used cars, models 1941 
through 1950, the “maximum loan 
value” is 66% percent of the cash 
selling price or of the guide book’s 
average retail value, whichever is 
lower. The required downpayment 
is the difference between the cash 
selling price and the “maximum 
loan value.” 

For example, required downpay- 
ments should be computed as fol- 
lows on a 1941 through 1950 model 
used car for which the guide’s aver- 
age retail value is $1,200: 


If the cash 
selling 
price is 

Maximum 
loan value 


.. $1,000 $1,300 $1,200 


Required 
down- 
payment . $334 $500 $400 | 
The fact that Regulation W does 







Chrysler Designs 
Pressure Cooling 


Radiator Cap 


DETROIT.—A new-type radiator 
cap, which provides a sealed-pres- 
sure cooling system during abnor- 
mal driving conditions but which 
also allows the automobile cooling 
system to operate at outside at- 
mospheric pressure in normal driv- 
ing, has been developed by Chrys- 
ler Corp. engineers, according to 
James C. Zeder, director of engi-| 
neering and research. 

While conventional pressure 
cooling systems offer this sealed-in 
pressure feature, only Chrysler | 
Corp. cars equipped with the new | 
pressure-vent radiator cap also pro- | 
vide the advantages resulting from | 
a cooling system that can operate | 
under atmospheric pressure during | 
normal conditions, Zeder claimed. | 

Noting that the boiling point of | 
liquids varies with the amount of | 
pressure exerted on the liquid’s| 
surface (increasing pressure raises | 
the boiling point, and decreasing | 
pressure lowers it), Zeder said that | 
by sealing the automobile cooling | 
system and allowing pressure to| 
build up when operating under | 
high temperatures and heavy loads, | 
a definite advantage is gained. | 

The sealed-in pressure permits 
the engine to operate at tempera- 
tures well above normal without 
causing the cooling agent to boil 
or evaporate. This is called pres- 
sure cooling. 

Pressure cooling is said to be 
particularly useful during the 
changeable temperatures of early 
and late winter when non-perma- 
nent antifreeze is used in the cool- 
ing system. 

It is also called an advantage 
when pulling a trailer, driving up 
a steep hill, or in areas where the 
temperature climbs above 100 de- 
grees Fahrenheit, and in bumper- 
to- bumper, stop-and-go holiday 
traffic where the engine is idling 
for long periods of time on a warm 
day. 

The pressure-vent radiator cap is 
now standard equipment on all] new 
Chrysler Corp. cars. It can also be 
installed on all 1949 and earlier 1950 
Chrysler-built cars. 














\UTOMOTIVE NEWS WANT ADS have | 
¢n proven the quickest, least expensive | 
method of reaching the men who want | 
what you have or have what you want! 
See the back pages of this issue. | 


lation W Clarified 


Calculation of Minimum Downpayments 
On Used Cars Explained by NADA 
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not list the model year used cars | 
for which appraisal guide values) 
are to be used has also led some) 


to question NADA'’s basis for that! « 


information. 
The information is correct and 
was obtained by NADA from Na- 


tional Automobile Dealers Used-Car 
Guide Co. 
Board’s designation of regular 


issues of the NADA Official Used- 
Car Guide among the approved 
appraisal guides states in part: 
“The board’s designation of all 
appraisal guides are being limited 
initially to their quotations of aver- 
age retail values for used cars of 
model years 1941 to 1950, inclusive. 
The maximum credit value of a car 
of 1940 or earlier model, of a used 
car of 1951 model, or of a new car, 
will be the specified percentage 
(now 66% percent) of the bona fide 
eash purchase price. . 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America’s No. 1 Industry . . . an esti- 
mated more than 100,000 readers weekly! 





QUIET 
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The Federal Reserve| pogded for Greenfield Village— 


With the White House as a backdrop, one of the world's most famous automobiles—the 
presidential ‘'Sunshine Special''—stands with its successor (right) as it completes I! years 


of service and enters retirement. 


The specially built 1939 Lincoln convertible is destined 
| for the Edison Institute Museum at Greenfield Village, Dearborn. It has been replaced by 


a custom-built 1950 Lincoln convertible. Maj. H. M. Cunningham, Lincoln-Mercury Washing- 


ton district sales manager, stands between the two cars. 





Auto Show Held 


In Berne, Ind. 
BERNE, Ind. — Local dealers 


staged their first outdoor automo- 
er bile show on the streets of Berne 
last week. The show was held in 
connection with the Berne fall fes- 


tival and attracted large crowds. 
The dealers reserved one block 


AEROCOR is used in these locations 
to control sound and temperature. 


Ask for 





samples for experimental use. 


of Main St. in Berne for their 


| show. Displaying were Buick, Pon- 


tiac, Chevrolet, Ford, 
Plymouth and Oldsmobile. 


Chrysler, 





Howe Names Roy 

Howe Street Garage, Manches- 

ter, N. H., has named Henry N. 

Roy to manage its service depart- 

ment. Roy has been in the auto- 
mobile business 16 years. 


OWEN S- 





~] 


Ohio Dealers Get 
List of Speakers 
For 17th Parley 


COLUMBUS, O.—A list of the 
speakers scheduled to appear at 
the 17th annual convention of the 
Ohio Automobile Dealers Assn, was 
announced last week by Walt R. 
Hamer, executive secretary. 

The parley is scheduled for Oct. 
23-24 here in the Neil House, Ha- 
mer released the following speaker 
rostrum: 

M. Robert Deo, NADA managing 
director; Lewis B. Hill, advertising 
manager, Columbus Dispatch; Dr. 
Alfred P. Haake, industrial con- 
sultant; Ray Chamberlain, NADA 
convention manager; M. R. Dar- 
lington jr., managing director of 
the Inter-Industry Highway Safety 
conference. 

James A. Rhodes, mayor of Co- 
lumbus; R. E. Foley, Ohio regis- 
trar of motor vehicles; R. O. Per- 
rott, chief of Ohio’s division of 
sales and excise taxes; Lou Wilsch, 
OADA president, and J. B. Van 
Tassel, dealer business manage- 
ment counsel. 





COR NING 


FIBERGLAS 





AEROCOR* 


Practically all leading car manufacturers now 
control sound ... and temperature... with 
AEROCOR, the new Fiberglas* insulation. They 
are selling the luxury of quietness —at low cost. 


Simplify your manufacturing, improve your 
car's salability, with AEROCOR! For details 
and samples, write Owens-Corning Fiberglas 
Corporation, Dept. 32-Jl, 516-517 New Center 
Bldg., Detroit 2, Michigan. Phone Trinity 3-4400. 


AEROCOR.. 


e is made of superfine glass fibers. 
e has highest acoustical and thermal 


values. 


e cuts easily with knife, scissors or 
die. Can be wrapped, sewn, taped, 
tacked, pasted, quilted or cemented. 


e won’t burn, rot, corrode, shrink, 
stretch, swell, or absorb odor or 


*Fiberglas and AEROCOR are trade-marks (Reg. U. S. Pat. Off.) 
of Owens-Corning Fiberglas Corporation for products made of 


or with glass fibers. 


FiIBERGLAS IS IN YOUR LIFE...FOR GOOD! 








Automotive 


AUTO 


Ramblings 





by Jack Weed 





| pecrwss may have to take their comfortable “sitting’’ in 
automobile seats for a while, if the experience of one 
big rubber manufacturer is any criterion. Coincident with 
the shortage of crude, this company could come near meet- 
ing its production schedules only by eliminating something 


from the line—and so it’s not © 


making foam-rubber pads for 
the furniture trade any more. 


* + * 


OHN TJAARDA’S new automo- 
J tive baby, which has been prac- 
tically set for production at least 
a couple of times during the past 
three years, has had another set- 
back. The shortage of materials 
has made it impossible for his 
crowd to get any assurance that 
they can procure enough material 
to build 70,000 cars the first year 


(that is their figured break-even would pay them 











Jack Weed 


point), and so the 
* ear has gone back 
to Arcadia, Calif., 
for more experi- 
mental work. 

Tjaarda claims 
that the cost of 
tooling up for pro- 
duction, and mak- 
ing experimental 
parts, is so much 
less in California 
than in Michigan 
right now, it 
to maintain their 
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experimental engineering there even 


though they did not have the added | 
inducement of a close tie-in with} 


Cal-Teck, which they claim to have. 


* * * 


Salute to Hoffman 
oe to pin down an “off- 
track” squib about Paul Hoff- 
man, the ex-Studebaker prexy who 
leaves ECA to take over the Ford 
Foundation top-brass spot, I did 
|run into the fact that, while Paul 
|has resigned all of his official con- 
|nections with Studebaker, he still 
is at leave from that company. 
Maybe that’s the reason why 
there may be no official an- 
nouncement that Hoffman goes 
in as head of the foundation for 

a month or so. 

The story I was trying to qualify 
was that every time Hoffman and 
his wife brought a new child into 
this world, they had immediately | 
adopted another to keep their baby 





company while it grew into ma- 
turity. On the face of it, the story 
did not quite hang together be-| 
cause, while the Hoffmans have | 
four boys of their own, they have 
adopted two girls and one boy as 
well. At that, the parents of four 


Bob Hopkins Motors delivered the car. 





family to also bring up three or- 
phans still is worth a grand salute. 
+ * + 


Only Two Left 


went to some length to justify 
Hudson’s faith in the new six- 
cylinder engine, it pointed up the 





boys going outside of their own| 


fairly well-confirmed rumor that 
Hudson and Nash will be the only 





MORE AND MORE NEW CAR OWNERS CHOOSE 


NEW BLUE SUNOCO 


The gasoline motorists say 
is the “best buy” on the 





Auto Show Linked with Fishing Contest— 


The Sarasota County (Fla.) Automobile Dealers Assn. held an indoor and outdoor car 
exhibition in connection with the annual tarpon tournament in Sarasota. Winner of the 
fishing competition was awarded a Chrysler sedan by the Sarasota county anglers club 


HEN President A. E. Barit| 


highways is your “best 
buy” too. And that’s NEw 
BLUE SUNOCO —the sensa- 
tional high test gasoline that 
meets the high-compression 
needs of all cars...and the 
economy needs of all pock- 
etbooks. 





CHEVROLET —“I’ve never seen anything like 
a tankful of New Blue Sunoco for quick get- 
away —even on a long tough hill. When you 
put your foot down on the accelerator, you 
know what’s going to happen.” HERBERT 
ARONOWITZ 











DODGE —“It takes a good premium gasoline 
to give reliable service 100 miles a day. 
That’s what I average, and I find that New 
Blue Sunoco fills the bill.’ THomMaAs G. 
MANLEY, QUINCY, MAss. 


CADILLAC—“I’ve been getting better mile- 
age since I changed to New Blue Sunoco. For 
my money it’s a better buy than any of the 
premium gasolines I ever used.” ARSEN Na- 
JAVIAN, WORCESTER, MASss. 


BUICK —“When I tried New Blue Sunoco in 





my 1950 Roadmaster, I got smoother per- 
formance, quicker get-aways, new anti-knock 


power. 


” 


DENCE, R. I. 


LEONARD G. POLINOFF, PROVI- 


MEMO TO 


CAR 
DEALERS 


Use New Blue Sunoco 
for top performance in 





your demonstrations 
...and to make sure 
the cars you sell keep 
on delivering top per- 
formance recommend 
to your customers that 
they use New Blue 
Sunoco—the high-test 
gas that sells at regular 
gasoline price. 


HIGH-TEST PERFORMANCE AT REGULAR GAS PRICE 











car makers above the three low- 
priced jobs to feature any but Vs 
for 1952. Ford will introduce its 
|}new V engine in 1952. 

Hudson is all set on material 
for its fourth-quarter production, 
with the exception of large-size 
thin sheets—and the unknown 
factor of suppliers. That seems 
| to be the rub, especially for the 
independent makers, on this ma- 
terial shortage—whether they will 
be able to get basic materials 
| or whether the factories will be 
able to shift needed materials 
to them. Even Ford has had 
to continually switch production 
schedules recently due to supplier 
shortages. 

The new Ford-O-Matic has only 
one moving part when the torque 
|converter is in neutral—a _ sleeve 
that is the front clutch housing. 
Not only will this transmission 
allow the car to be “rocked” out 
of snow or mud, but the shift 
levers are so positioned in three 
levels that shifting is made almost 
foolproof. Neutral and drive are 
on the same level, reverse and low 
on the next “push-up” and parking 
on the top level. To rock the car 
the driver has but to slide from 
reverse to low, back and forth on 
the same level. 


| Plymouth Checks | 
| Cab Drivers 


|On Preference 


DETROIT.—The fact that more 
than half of all the standard-built 
cars registered as taxicabs are 
Plymouths formed the basis of a 
unique survey which was recently 
completed. 

In an effort to get at the rea- 
sons why taxi operators drive 
Plymouths, a trained interviewer, 
armed with a battery-equipped tape 
recorder and a “side-walk inter- 
view” microphone, stood on a 
street corner and flagged Plym- 
outh cabs at random. He got in 
the cab, gave the driver a destina- 
tion, turned on his equipment and 
the interview was on. 

He conducted his’ interviews 
without revealing his purpose. Cas- 
ually, he asked drivers their per- 
sonal feelings on Plymouth as a 
cab. Then, the interview com- 
|pleted, he told them he was mak- 
jing an automotive survey, paid his 





fare and obtained permission to 
use the drivers’ recorded state- 
|ments. 


Crusading Publisher Held 


In Stolen Auto Racket 


LITTLE ROCK, Ark.—Following 

his indictment here for conspiracy 
in the operation of a stolen car 
ring, Paul E, Coughlin, former West 
| Memphis, Ark., newspaper publish- 
er, last week reportedly gave him- 
|self up to FBI agents in Daytona 
|Beach, Fla. 
Coughlin was charged with con- 
|spiring with Robert B. Wyers, for- 
mer newspaperman, to transport 
|stolen automobiles into interstate 
commerce, altering their serial num- 
bers or registering them under fic- 
ticious names, or both. 

Coughlin, a World War II veter- 
an, went into the weekly news- 
paper business after the war. With 
his brother, he staged a vigorous 
campaign against machine politics 
and political corruption which both 
said was rampant in eastern Ar- 
kansas at the time. 
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when AMERICA’S FRONT DOOR opens 





OUTDOOR ADVERTISING TAKES OVER 


83.1% of the people are outdoors every day! 


OUTDOOR ADVERTISING INCORPORATED 


60 EAST 42ND STREET, NEW YORK 17, N. Y. 


Atlanta - Boston - Chicago - Cleveland - Detroit - Houston - Los Angeles - Philadelphia - St. Louis - San Francisco - Seattle 


10 





Muntz car... 


Automotive Output Uses 


20% of Kropp Facilities 

CHICAGO. — Automotive produc- 
tion now accounts for 20 percent 
of the Kropp Forge Co. volume and 
orders received could utilize the en- 
tire capacity of the firm’s plants 
except for a policy of diversifica- 
tion, President Roy A. Kropp dis- 
closed last week. He said that war 
orders take 25 percent of the out- 
put and will rise to 50 percent by 
the end of the year. 

Addition of a second shift was 








his advertisement, 


appears in full color i 


Harper's Bazaar, H 


Vogue. 


am 


“Upholstered in Genuine Leather” 


designed to help 
you sellyour leather-uphol ; 
n House Beautiful, 


ouse & Garden, and 


genuine leather 
la : eT 
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ex-dealer wants no dealers. 


announced by Kropp, who added 
that the plants here and in Rock- 
ford, Ill., could go on a round-the- 
clock schedule if sufficient steel 
was available. Relief for a situation 
that finds the backlog of orders at 
a record high of $5,150,000 will be 
partially provided by taking over 
a third plant for which negotiations 
are almost complete, Kropp re- 
vealed. 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America’s No. 1 Industry . . . an esti- 
mated more than 100,000 readers weekly! 








stered models, 








is 


that confers distinction on a fine automobile . 


the finishing 





Sales Direct to 


LENDALE, Calif. — 
The name of Muntz will in- 
vade the U. S. car market this 
winter on the nameplate of a $6,500 
racing-type sports coupe with a 
removable top. 
Engineering and production plans 
for the Muntz Road-Jet were di- 


vulged last week by W. A. Kiel, | 
production manager for Muntz Car | 


Co, here. 

Muntz has taken over the former 
Kurtis-Kraft factory, as well as 
the racy Kurtis-Kraft design itself. 
The old Kurtis-Kraft custom car 
and the new Road-Jet boast strik- 
ing similarities. 

+ e * 

Mens self-styled “Madman” of 

the post-World War II heyday 
in local used-car circles, celebrated 
his industrial expansion last week 
by getting married. Giving his age 
as 36, Muntz eloped to Las Vegas 
with actress Joan Barton, 25. 

Muntz’ merchandising tactics as 
a Kaiser-Frazer distributor in Los 


Angeles in 1947-48 drew consider- 









touch 


a fine 


Muntz Road-Jet Near 


$6,500 Coupe Tailored After Kurtis-Kraft; 


Buyer Planned 


(UTPS) —|able criticism in the trade. He was 


lecensured for flamboyant price- 
| slashing 
;used-car dealers. 

Later, Muntz gave his name to 
a nationwide merchandising set- 
| up for television sets. A direct- 
from-factory gimmick sparks the 
selling drive on Muntz video sets. 
Dealers, Kiel said, will also be 
leschewed in marketing of the 
Road-Jets. Sales will be factory- 
to-customer only. Color of the ex- 
terior will be chosen by the cus- 


tomer at the time of order. 
+. * * 





IEL stated that before Jan. 1, 
1951, 50 Road-Jets will have 
left production lines with an an- 
ticipated 1,000 of the five-passenger 
club coupes being placed on the 
market within the next 12 months. 


Only the Road-Jet club coupe 
model will be produced at present. 
It has a regular Cadillac motor 
and the suspension within the en- 
gine compartment is similar to that 
of racing cars. This makes quick- 

















in the style familiar to 


piece of furniture. And the durability that Genuine Leather 
affords, appeals to all with a sound sense of value, for 
while leather costs more it is more than worth its extra cost. 


THE UPHOLSTERY LEATHER GROUP 


Tanners’ Council of America - 100 Gold Street, New York 7, N.Y. 


American Leather Manufacturing Company, Newark, W.J. » The Ashtabula Hide & Leather Company, Ashtabula, Ohio 





+ Blanchard Bro. & Lane, Newark, N.J. * Delaware Tanning, Inc., New York, N.Y. 


Eagle-Ottawa Leather Company, Grand Haven, Michigan + The Lackawanna Leather Company, Hackettstown, N. J. + Radel Leather Manufacturing Company, Newark, W. J. 
Nation-wide survey shows Genuine Leather Upholstery is 5 to 1 choice for open cars 








er turning possible at much great- 
er speeds, according to Kiel. 

The frame is the item which de- 
viates most directly from that of 
the common stock car. 

“This is not a custom-built job,” 
declared Kiel. “It is designed to 
sell for $6,500, and is a produc- 
ion line job in every sense of the 
word.” 

The frame is welded throughout 
Underpinnings are heavily rein- 
forced and the aluminum body 
combined with this strong. steel 
frame is said to give the car a 
great deal of safety enclosure, yet 
without the heavy weight carried 
by cars which have an all-steel 
frame and body, Kiel explained. 

The frame and body are fabri- 
cated at the factory itself. 

7 * . 
OTH rear and front fenders are 
fabricated as a portion of the 
actual body design. The aluminum 
used in the body is 18 gauge. 

From the direct side view, the 
body resembles an overturned, shal- 
low soup bowl. It is low slung, and 
the completed models stand 54 
inches high, including the French- 
type metal top. 

Overall length is 170 inches. The 
weight is 2,500 pounds. Wheelbase 
is 113 inches, which may affect the 
riding qualities of the car. The en- 
gine is an 160-horsepower standard 
Cadillac type. 
| Bumpers are built close to the 
| Car, Or even in some portions 

slightly indented from the body. 

Practically all of the front wheel 

is visible and a little less than 

half of the back wheel. The 
| windshield has a pronounced 
| Slant and is of the flat glass 
| V-type construction. 

A special safety device includes 
| built-in safety belts for both front 
seats. These belts are anchored to 
the base of the seats. 

The dashboard on the righthand 
| side is padded to minimize collision 
(dangers. The lefthand side of the 
dash contains the instrument panel 
which includes tachometer, oil tem- 
|perature gauge, vacuum gauge, 
|plus the usual gauges found on 
|conventional panels. 

Gearshift is Hydra-Matic 
thus the clutch is eliminated. 

+ 7” * 
|".HE firewall is insulated with 
| spun glass which is covered 
|with a rubberbase mohair carpet- 


and 


ling. 
| Interior upholstery is genuine 
\leather throughout. Piping is de- 


isigned to assure comfort in the 
|seats, and a glove compartment 
| which also serves as a wide arm 
rest separates the two front seats. 


The back seat, which theoret- 
ically is designed for three people, 
| but which holds two much more 
comfortably due to the prop shaft 
| housing, has an icebox for bever- 
| ages on each wall. These serve 
| as arm rests when closed. 

The trunk holds the spare tire. 
|Its overall dimensions are 44 inches 
deep, and 47 inches wide. Rubber 
sealing is placed along the body 
itself both for the hood and for 
the trunk closures of the automo- 
bile. 

Front springs are coil while the 
rear springs are of the leaf type. 


Richards, Millians 
To Address Parley 
Of Minn. Dealers 


MINNEAPOLIS.—Karl Richards, 
manager of field services of the 
| Automobile Manufacturers Assn., 
and Paul Millians, vice-president of 
Commercial Credit Co., will speak 
at the 31st annual convention of 
the Minnesota Automobile Dealers 
Assn. 

The parley will be held Oct. 23- 
24 in the St. Paul hotel, St. Paul. 

Other speakers the group hopes 
to have are George Lethert, chief of 
the income tax division of the U. 
S. Treasury department, and E. F 
Iserman, of Associated Industries 
of Minneapolis, counsel on employ- 
er-employe relations. 

Entertainment for the affair 
still in the planning process. 


1S 


K-F First in Venice, Fla. 

A Kaiser-Frazer dealership will 
be opened in the Engman Bldg., 
W. Venice and Nokomis Aves., 
Venice, Fla. The space formerly 
|}Occupied by Johnson Lumber & 
|Supply has been rehted to Thomas 
|Mayticka, who will be the city’s 
first franchised automobile dealer. 
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Voluntary Standards Offered by BBB... 


Code for Regulation W Ads 


BUFFALO.—The Assn. of Better 
Business Bureaus last week issued 
a set of voluntary standards for 
advertising consumer credit after a | 





ards will be provided by the asso- 
ciation’s 91 member bureaus and by 
individual business groups which 
again have signified their intention 


meeting of the association's com- of voluntarily supporting the rec- 


mittee on installment contracts. 

The standards call upon adver- 
tisers to voluntarily avoid all 
advertising messages which offer 
installment loans or installment 
credit on any basis prohibited by 
the federal government’s reim- 

Regulation W. 

Kenneth Barnard, manager of the 
Chicago Better Business Bureau 
and chairman of the committee on 
installment contracts, pointed out 
that the present regulation, like its 
predecessors, does not include con- 
trol of advertising. 

“Business,” he said, “was quick to 
recognize the need for acting in 
the public interest and, as a result, 
took direct action to readopt these 
voluntary standards.” 

Facilities for applying the stand- 





Idaho Appoints 
Committee for 


Industry Relations 


BOISE, Ida.—A state 
relations committee has been ap-| 
pointed by the Idaho Automobile | 
Dealers Assn. to study factory- | 
dealer relations as recommended 
by NADA. 

The group, appointed by Presi- 
dent H. C. Seeber, is composed of 
one dealer for each make of car 
plus one truck dealer. 

Following are the members: 
Buick, Al J. Campbell, Boise; Cadil- 
lac, W. R. Showalter, Nampa; Chev- 
rolet, James McMonigle, Lewiston; 
Chrysler, J. C. Ashworth, Twin) 
Falls; DeSoto, E. R. Hopper, Boise: 
Dodge, Ralph Fry, Pocatello. 

Ford, E. R. Elliott, Coeur d’Alene; 
Hudson, Walter J. Frank jr., Wal- 
lace; Kaiser-Frazer, Joe J. Hon, 
Boise; Lincoln-Mercury, Loren 
Maxwell, Boise; Nash, Ira N. Corey, 
Idaho Falls; Oldsmobile, Fred Al- 
binola, Kellogg. 

Packard, Ray Schwartz, Twin 
Falls; Pontiac, C. H. Patton, Sand- | 
point; Studebaker, Olfay Robinson, 
Coeur d’Alene; Willys, Wayne Pet- 
erson, Boise; trucks, John Mol- 
lerup, Caldwell. 


industry | 


What's a 2-Cycle? 
GMC Diesel Pamphlet 


Gives the Answer 


PONTIAC.—A pamphlet describ- 
ing “inside” information on diesel | 
engines used in GMC trucks is be- | 
ing distributed to truck operators | 
interested in a diesel unit, accord- | 
ing to John E. Johnson, general | 
sales manager for GMC Truck and 
Coach division. 

The pamphlet, written in the | 
form of an information “quiz,” asks | 
truckers such questions as “What 
is two-cycle?” and then provides 
the correct answer: 

“In a two-cycle, or two-stroke 
eycle engine, every downstroke of 
the piston is a power stroke. There 
are no pumping strokes required | 
to pull in fresh air or push out! 
burned gases. A two-cycle engine | 
such as the GMC diesel produces | 
twice as many power strokes for| 
each turn of the crankshaft as a 
four-cycle engine. This results in | 
a greater power output and smooth- 
er operation.” 

Answers also are given for such 
questions as “Are diesels hard to 
Start?”, “What is the fuel injec- 
tion pressure?”, “Why use a gov-| 
ernor?”, “Are diesel exhaust gases | 
poisonous?”, “Why aren't diesels | 
used in autos?”, “Is the GM diesel 
supercharged?” and others. 


Truck operators may obtain cop- 
les of the diesel pamphlet by writ- 
ing to a GMC truck dealer. 





Champion Expansion 

MERIDEN, Conn. — Champion 
Laboratories, Inc., has completed a 
large plant expansion program 
here, according to H. T. Hack- 
barth, production manager. The 
firm doubled its work force and| 
added more manufacturing space | 
for the production of oil filters and | 
refills, he said. 


| ommendations. 


Among those organizations 
which already have signified sup- 
port of the standards are: Ameri- 
can Bankers Assn., National Assn. 
of Retail Credit Jewelers, Na- 
tional Used-Car Dealers Assn., 
Retail Credit Institute of Amer- 
ica, National Consumer Finance 
Assn., National Retail Furniture 
Dealers Assn., American Retail 
Federation, National Retail Dry- 
goods Assn., and American Indus- 
trial Banking Assn. 

The ABBB standards for adver- 
tising consumer credit cover 10 
points and include, for example, 
requirements that no advertiser 
shall make any statement about 
credit terms which is “false or 
misleading” or which tends to 
“frustrate” Regulation W. 

Advertisers may not use any mes- 
sage which states or implies that 


loan or credit terms, permitted by | 
ithe regulation under special cir- | 
|cumstances or in limited cases, are | 
|generally available. Installment | 
credit may not be called a “charge | 
account.” Neither may an adver-| ? 
|tiser state “no downpayment.” | ji 
Copies of the standards are being | 
distributed to the association’s | 
member bureaus where they will! 
be available to local advertisers. | 
Others may obtain copies direct 
from the Assn. of Better Business 
Bureaus, Inc., Chrysler Bldg., New 
York 17. 


Members Listed 
For D.C. Industry 
Relations Unit 


WASHINGTON.—The NADA in- 
dustry relations committee for the 
District of Columbia was named 
\last week. It includes: 

William H. Emerson (Buick), 
| president of the Washington Auto- 





Buick Tops ‘49 Record— 

Ivan L. Wiles, left, general manager, and Edward T. Ragsdale, general manufacturing 
manager, watch Buick hang up a new production record as the 398,483rd car rolls off the 
assembly line at Flint. The previous record was 398,482 cars built in all of 1949. Buick now 
has built more than 1,500,000 cars since the war, Wiles reports. 


(Lincoln-Mercury); Earle O. Baker 
(Nash); Carroll A. Alber (Oldsmo- 
bile); Winfield I. Hicks (Packard); 
Everett Flood (Pontiac); Lee D. 
Butler (Studebaker); Mitchell Her- 
son (Willys), and Vernon T. Orri- 


motive Trade Assn.; Floyd D. 
Akers (Cadillac); Benjamin Ouris- 
man (Chevrolet); Tom K. Randall 
(Chrysler - Plymouth); I, Albert 
Peake (DeSoto-Plymouth); Joseph 
R. Trew (Dodge-Plymouth); Rob- 
ert L. Lewis (Ford); Clyde M.|80n (trucks). 

Shreve (Hudson); Jack Pry (Kais- Lewis is chairman and Trew 
er-Frazer); M. Marshall Marston | vice-chairman. 
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bene has ordered public hearings | 
beginning Nov. 15 on an excess- 
|profits tax bill, with the idea of 
having it ready for speedy action 
when Congress reconvenes after the 


Congress Heads Home _ |istu.creee~ 
To Work for Votes a. ce Sl 


| how bravely, boldly and vocifer- a acm oe 
ously this second session of the as Pai att yaa 


By William Ullman 81st Congress started out last Jan-| ' ’ 
y luary to repeal—or at least reduce—| fa aad oe = 


AUTOMOTIVE WASHINGTON 


Washington Correspondent ’ 
lexcise taxes and generally ease 


NTIL Nov. 27—after the elections—most members of | matters up taxwise for both busi- 


i i j fter|ness and the buying public? ' 
Congress will be on their home grounds looking afte eee Se ct wi 


their personal and party political fortunes. They ducked out | i \o oss the land followed by the . 
of Washington promptly after a hectic late-hour session in| gre in Korea. Thus you never can| Freedom Bell Tours by Mack Truck— 

which they made a strict Communist control bill the law of | tell. i te the anexpecton - | This symbol of the nationwide “crusade for freedom it How York for : tour o sete 

i ee ee a ways appens, as e€ o OIKS | pig U. S. cities. The “crusade,” headed by Gen. Lucius D. Clay, aims to combat com 

the land over President Tru drawn up at the Capitol for an- dn to say. joules by taking truth behind the Iron Curtain. After a tour of the U. S. the bell will 

man's veto. other tax boost, | * . . be hung in Rathaus of Berlin, Germany, and will be rung from there on United Nations 

Caught in the midst of an | called... to | Election Interest High day, Oct. 24, on a worldwide radio broadcast. The truck for the tour, a Mack diesel, was 


C ive isis in Ko- 7 give you an idea ish Bigley Brothers, Inc., New York. 
economy drive by the crisis in of what’s ahead ARELY has an off-year elec- | furnished by Bigley Brothers, inc., | xox 


aniern fe un teal ae - / —— see the “second tion—one in which no presi-| 
ternal security of the U. S. the ses- installment” — |dential choice is involved _— : | material numbers of seats in 
sion also poured out multiple bil- one to collect |duced more interest or promised | portions. a n : .. acak wae 
lions for defense. In all, it appro- os an additional | more bitter contrasts than the one As of today, it is anybody’s either chamber. 1! umbers, tha 

see four to seven |coming up in November. guess which political party will | is, which would make it possible 


i d close to $60,000,000,000 and 7 ' 
eae the nation’s taxes almost $5,- billion dollars. Upsetting prophecies that voters} control the two houses of Con- | for the Fair Dealers to put 
000,000,000. And there will be more , The tax-fram-|would be apathetic, the voting in| gress when it meets in January. | through repeal of the Taft-Hart- 


of the same when it comes back. ing House Ways|many of the primaries has been According to some shrewd fore- ley labor law, for example. 
Already a timetable has been | William Ullman and Means com-| heavy. Throughout the country are| casters, it would be an unexpected On the other hand, they say, it 
a a an ar Sane is quite possible that the Repub- 
|licans will increase their strength 
|in both houses and perhaps do so 
substantially. 
Regardless of the results of the 
elections, eight sitting members of 
the Senate will be absent when the 


is i ez new Congress opens. Four of them 
’ } . @ declined to run for one reason or 
: ate Tae another and four were defeated 
= . : ; as for renomination. Those who de- 


clined to run are Sens, Downey of 
California, Leahy of Rhode Island 
and Withers of Kentucky, Demo- 
crats, and Darby of Kansas, Re- 
publican. Those defeated are Sens. 
Pepper of Florida, Graham of 
North Carolina and Taylor of Ida- 


m —" : 
Sait: 5 A Ae 
YG Van EX@s K) ho, Democrats, and Guerney of 
sa ON: 


individual contests of fierce pro-| outcome if the Democrats gained 


a! Bs ‘ al South Dakota, Republican. 
‘\ | a Op w A TONY Ned Ss Os * * 8 

" a ‘OY amt ots a i CASS 40 Vacant Seats 
o $ th \ a Se a. 


proRty members of the present 


were defeated and 30 failed to seek 
| renomination. Some of the last ran 


y . for senatorial or gubernatorial nom- 

a 1 e) OP 4 inations. 

Sista’, The six members of the House 
who were defeated in the primar- 
ies are Reps. Sims and Hare of 

- South Carolina, Democrats; Phillips 
Kyi an am eutramairianaely dispe nse more chassis cy bi a ‘ts? | and Jennings of Tennessee, Repub- 
lube than all other lubes combined? Then doesn’t iS Sy Bt pS jRoans; Petter of New York, Dem- 
OW OKT eo > eB br |ocrat, and Sadowski of Michigan, 
Tan velersremucrecelirinl cm esrtanl auelt dispense FI Tian Ry \ N E: A <) Bt aa. Democrat. 
juality Chassis lube you have a chance to ar oars y = a mS bs - For the Republicans to gain & 
SE OS RAS TIN Wn a ay 4), majority in the Senate, they must 
{( Sy K. ie, hold the 42 seats they now have 
make more profit? R LA J ' é i and take eight Democratic seats. 
In the House the GOP must pick 
up 47 seats in addition to those 
| they hold in the present Congress. 
100 Bradtord, Pennsylvania Crude. Thoroughly - rc af _ PR -cog vel en Pee we 
, % sive campaigning—except those in 


Kendall Chassis Lube ss a quality lube for a pvert! 


reasons. Its made from thoroughly refined 


dewaxed. Won't plug fittings. Anti-rust " 
. |the solid South where a Demo- 


stops corrosion, Water resistant—won't wash oe 4 a |cratic nomination is tantamount to 
out. Strongly adhesive—won't drop out. Sell quality 1 Ee eat ae eects and in 
8 ; ro rad |all the states the issues have been 
and they'll always come back for more a Bias | ae |joined. The emphasis has shifted 
largely to the foreign policy of the 
| Truman administration as the issue 
| of the campaign, although labor 
is bearing down hard on the Taft- 
Hartley act—whose repeal it de- 
mands. 
_ The Democrats, throwing bipar- 
ao on foreign policy to the 
Nee winds for the duration of the cam- 
(ENDALL WHEEL BEARING GREASE |paign, have opened a sharp attack 
= 7. Taft of Ohio, chairman of 
| the Republican policy committee of 
KENDALL UNIVERSAL JOINT GREASE |the Senate, charging that if Taft's 
efforts to lessen appropriations for 


KENDALL WATER PUMP GREASE Marshall Plan aid in Europe had 


a and his stand against 
ey he Nort tlantic treaty and arms 
aa0yUe "a rT Pp re a oN I) 3 S | aid to Europe had been successful, 
jit would have aided Russia’s in- 

FIBRE GREASES | terests. 
Taft and the Republicans have 
| countered with assertions that the 
ee and Truman administra- 
PRODUCTS OF AN INDEPENDENT REFINER...SOLD THROUGH for ‘building ‘up the stn 
no oO 
Russia and the Communist cause 
INDEPENDENT DISTRIBUTORS BY INDEPENDENT DEALERS particularly in China and Korea. 
| They contend that these Roosevelt- 
| Truman policies were in reality 
responsible for the fact we have 


no peace but the Korean war in- 
stead. 


4 
AKO 6 House will not be sitting in 
ts iG : |the new House. Four have died, 
ai * , leaving vacancies that must be 
BY , oN filled in the coming election. Six 
a 
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More new 
DODGE buyers 


read LIFE than any other magazine !* 


By far, LIFE leads all other magazines in coverage of 
new Dodge buyers! 


In the fall of 1949, Statistical Analysts surveyed _ tion: ‘‘What magazine or magazines do you read 
the magazine reading habits of 10,000 most recent _regularly?’’ Here are the figures proving LIFE is 
new Dodge buyers selected on a geographical first with Dodge buyers... just as LIFE is first 
basis by R. L. Polk. Over 3000 answered the ques- _— with all new car buyers! 


PER CENT 
MAGAZINE READING 


LIFE 42.0% 


Saturday Evening Post 30.0% 


Collier’s 18.0% 


Better Homes & Gardens 12.0% 


First in magazine circulation ... First in advertising ... First in audience 
m FIRST WITH NEW CAR BUYERS! 


~~ 
a ad 





9 Rockefeller Plaza, New York 20, N.Y. 


% Watch for results on other 
makes in succeeding ads. 














Aid ICC in Legal Battle 


Private Truck Owners Claim Regulated Carriers 
Seek to Monopolize Commercial Hauling 


WASHINGTON. — The National | aside the ICC’s decision and orders | 
Council of Private Motor Truck/in the Lenoir and Schenley pro- 
Owners, with headquarters in| ceedings. 

Washington, last week filed its; [The 109C had ruled in those | 
brief as intervenor in the civil suit! proceedings that where an indi- 

against the federal government, on! yidual’s or company’s trucks are 
trial before the U. S. district court| used in furtherance of a business | 
in Richmond, Va., involving the| that is something other than 

Interstate Commerce Commission’s| transportation, there is no need 
decision in the Lenoir Chair Co.| to apply to the ICC for a certifi- 
and Schenley Distillers Corp. cases.| cate or permit authorizing truck 

The NCPMTO brief justifies the operation which is granted—and 
legal right of private enterprises | frequently denied — only on a 
to operate their own trucks. showing of of “public convenience 

Thus, the private truck owners’| 8nd necessity.” 
association continues its four-year The NCPMTO, which has con- 
fight against what it terms the|sistently urged this “primary busi- 
“efforts of regulated for-hire carri-|ness” test before the ICC, is now 
ers to push privately-owned trucks | asking the court reviewing the ICC 
of industry and agriculture off the|decision to uphold it. 
highways and to secure a monopoly! ‘The regulated for-hire carriers 
of commercial truck hauling for|according to the NCPMTO, want 
themselves. that ruling reversed, “with the ulti- 

In this action, the Brooks, A B &|mate effect of stopping all private 
C, and M & M transportation com-| truck operation.” They contend that 


“U 





L-M Parts Sales Confab— 

Lincoln-Mercury dealers and their service managers from the Kansas City area met recently 
for a parts and accessories sales conference. Standing center from left: D. A. Neimoyer, 
Kansas City district administrative manager; R. F. Lynn, district sales manager; R. H. 
Whitney, midwestern regional parts and accessories sales manager; and T. D. Iliff, district 
parts and accessories sales manager. 








or as a separate delivery charge, | business’ test . . is the only 
that businessman, or company, is) proper and lawful test of dis- 
a for-hire carrier subject to regu-; tinction between nrivate carriers 
lation. The position of the regu-| on the one hand and common 
lated for-hire carriers is: “The ; or contract carriers on the other. 





portant distinction between a for-| The one basic question of whether 
hire carrier and a private carrier) the operator is in the transporta- 
is based on a determination as tO! tion business as such, or is oper- 
whether the transportation is per-| ating motor vehicles as an inci- 
formed ‘for compensation.’” dent to some other kind of busi- 


panies and the common carrier con-|when a businessman, carrying his 
ference of the American Trucking} own goods in his own truck, either To this, the NCPMTO, in its | ness...” 
as a part of the price of the goods| brief, answers: “The ‘primary | To the further argument that 





Assns. are asking the court to set 


DeSoto... 


in America has bigger brakes 


... another reason why De Soto 


owners say, “Regardless of 


|»? 


price... best car I ever owned 





Don’t miss GROUCHO MARX in “You Bet Your Life” on both radio and television (NBC networks) 
presented by De Soto-Plymouth Dealers. DESOTO DIVISION, CHRYSLER CORPORATION 






“where a private carrier, transpor 
ing products of which it is ti 
owner or bailee, in the furthse 


ance of its commercial enterpri: 


charges and receives compensatic 
which exceeds its cost of engagi: 
in transportation, it has tra: 
scended the boundary of priva‘ 
carriage and has improperly ani 
in violation of the law entered t. 
field of for-hire carriage,” the p: 
vate truck owners association ; 
plies: 

“What private carrier in his rig! 
mind would as a matter of business 
policy and practice deliberate! 
conduct his truck operation at a 
loss ... that is, continue an opera 
tion of trucks which he had any 
reason to believe would mean lesse: 
profit or a greater loss from his 
total enterprise than he would hav: 
if he did not operate them? 

“All commercial truck opera- 

tion is ‘for compensation,’ and if 

| ‘for compensation’ were the test, 
all truck operation § therefore 

| would be either common or con- 
tract, and none private. 

“There is no such thing as a 
separate profit or loss from the 
operation of trucks in an enter- 
prise which is primarily something 
other than the operation of trucks. 
Private motor truck operation, 
therefore, is not susceptible to a 
test of whether it is ‘for compensa- 
|tion’—no matter whether ‘compen- 
|sation’ be considered profit, exact 
| reimbursement, or something less.” 

And to the contention that “if 
@ person transports merchandise 
in which he deals, charging prices 
| which vary according to the dis- 
| tance transported, he is receiving 
‘compensation’ for the transpor- 
tation as such, and consequently 
| is subject to regulation as a car- 
rier for hire,” the council’s an- 
swer is: 

“Nowhere in either the Senate or 

|the House committee reports or 
debates on the Motor Carrier act 
is there the slightest suggestion 
that persons who operate motor 
|vehicles as an incident to or in 
furtherance of a commercial enter- 
prise other than transportation 
might become subject to common 
|or contract carrier requirements by 
lreason of the vagaries of cost 
accounting, or because they might 
| happen to sell a product at a cer- 
|tain price f.o.b. their plants and 
jat another delivered to the cus- 
|tomer, or because they prefer to 
specify a separate item for delivery 
by seller on their invoices or bills 
of sale, or by reason of any other 
of the multitude of individual poli- 
cies or mechanics of doing business 
that might be seized upon as a 
basis for contending that they are 
engaged in transporation for ‘com- 
pensation’ and thus are not private 
carriers at all.” 

The National Council of Private 
Motor Truck Carriers, Inc., is a non- 
profit national organization serving 
private truck owners and operators 
in industry, agriculture and the 
service trades, and is being repre- 
sented in this current litigation by 
its special counsel, William A. 
Quinlan. 








Stevens to Design 
Car for Italy’s 
Alfa-Romeo 


MILWAUKEE.—Designer Brooks 
Stevens has been engaged by the 
Alfa-Romeo car firm in Italy to 
design a car in the medium-price 
field. 

Alfa-Romeo, whose cars now 
sell for $16,000 to $22,000, is re- 
portedly having difficulty selling its 
entire production, due to high 
prices. 

Stevens, of Milwaukee, has been 
a styling consultant for Kaiser- 
Frazer and has done work on the 
Jeepster, the Jaguar XK120, the 
Talbot and the MG. The latter three 
are British cars. 

He has also designed autos for 
movie stars and other celebrities. 


Dealer Shaw Leaves $73,508 
BURT, N. Y.—A gross estate of 
$73,508 was left by Cleland H. 
Shaw, local automobile dealer who 
died last Jan. 3, according to a 
state tax appraisal. His widow is 
the beneficiary. 
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is another 
in a series of articles written es- 
pecially for Automotive News by 
Ned Jordan, famed in the auto 


Eprror’s Note: Here 


built 
he 


he 
words 


car 
the 


industry for the 
(1916-1931) and 
wrote about it. 


VERY now and then I seem to 

hear the voice of the incred- 
ible John H. Patterson, president 
of the National Cash Register Co., 
ringing down the corridors of time, 
right into the ears of the present 
day automobile industry. 

And what is he saying? 

It sounds like: “Now... Now 
.. +» Now... gentlemen, you 
have done a wonderful job. Your 
product is about perfect ... what 


are you going to do next?” ... | 


(Voice from back stage: “Shut 
up, Jordan!”) 

Forty years ago the late W. 
Durant, when asked when the sat- 
uration point would be reached in 
automobile production, answered: 
“When everybody has one and none 
ever wears out.” 

+ * * 


Wondering 


oo when you try to cross| 


a busy traffic corner or glance 
at the great values on the second- 
hand lots, you wonder whether ev- 
eryone and his brother doesn’t have 
one and wonder if the current cars 
will ever wear out. Every car is 
good for more than 100,000 miles. 

Every veteran of the automotive 
industry like Alvan Macauley, 
Charles Kettering, Edward Deeds 
and Richard H. Grant can remem- 
ber when Patterson used to display 
all the products of his alleged com- | 
petitors in neat array in the base- 
ment of the main office building in | 
Dayton. 

Alvan Macauley applied what | 
he had learned at Dayton to the 
adding machine business and then | 
to Packard; Joe Fields, star “100 
point salesman” for the “Cash,” 
took his knowledge to Chrysler; | 
Tom Watson took Patterson’s | 
motto, “THINK,” to heart and 
created the giant International 
Business Machines. 

Deeds and Kettering modernized 
American farm life with Delco; 
made millions of women happy} 
with Frigidaire; and topped it off | 


C. | 
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sell him the idea of a bantam car | bels took 


for America. He pointed to a man} 
driving down Piccadilly in a “Tom | 
Thumb,” his knees above the dash, | 


and a distracted expression on his 
face. “No,” said Knudsen, “Amer- 


licans can’t afford to be that un-| 


| comfortable.” 


dan said in his advertising: 
automobile 
progress. 
ple want is a BIG PACKAGE for 
the money.” 

* * 


Out in the Fields 
LFRED P. SLOAN JR. demon- 


strated his uncanny vision when | 
he picked that field out on Grand | 


Blvd. in Detroit as the site for the 
General Motors building. Those 
smart Fisher boys built another 
across the boulevard .. . and then 
another . . . and still another is on 
the blueprints. Now, that’s the ex- 
ecutive area of dynamic Detroit. 
When A. T. Stewart opened the 
first big department store in New 
York, he located it within walking 


distance of the homes of people. | 


His top radius was that of the 
horse and buggy. 

Wanamaker stretched it to Eighth 
St. and Astor Place; Macy and Gim- 








with that Gargantuan production 
line of diesel-powered locomotives | 
at La Grange, Illinois. By the way, | 
is there any organization of dealers 


handling secondhand steam loco- 
motives? 
7 . * 
To the Pasture 
old Dobbin, who had} 


frIRST, 
proudly led the procession of 
victorias and landaulets down Fifth 
Ave., was led to the pasture gate. | 
The Smithsonian Institute for hors- 
es is parked opposite the Plaza at 
59th, waiting for a nostalgic “fare” 
through the park. 

Now the Third Avenue trolley 
cars are running on a bankrupt 
shoestring. No girl who is socially 
conscious wants to admit that she 
rides the subway. When it’s rain- 
ing, the streets reecho the whistles | 
of doormen, trying to hail unoccu- 
pied taxis. Department stores are| 
all building branches in the “hoop- 
skirts” of every metropolis, 

The streets of Detroit are like 
the homecoming of a thousand 
swarms of bees. They thought 
old Bill Thompson was a crook 
when he projected that outer 
drive for Chicago ... “someone 
must be getting some graft” when 
they built those San Francisco 
bridges, 

The hell of it is ... it’s getting 
Worse. 

It's a waste of time to talk about 
midget cars. When Bill Knudsen, 
then president of General Motors, 
Went to England someone tried to 





| An unregenerate guy named Jor- | 
“The | 
is a symbol of social 


What the American peo- | 


| 





es 
2X45 
Lubrication Equipment? : 


a jes 


it to 34th; 
dale’s to 59th. Now the girls are 
shopping in centers of comfort and 
convenience, up in Westchester 
county and down Long Island with 
plenty of space to park. 

Robert Moses, man of vision, 
is calmly convincing New York- 
ers that the rivers can be con- 
quered with tunnels, the con- 
gested streets relieved with super 
highways, 

HIGHWAYS ... there’s the word. 
The progress of civilized people, 
throughout history, can be meas- 


jured in terms of the reduction of 
|}cost per ton mile... 


not the dollar 

and cents cost alone, but the cost 

in time, discomfort, inconvenience. 

+” * + 

Keep Going 

we can answer the 
query of John H. Patterson in 

a few words. “What are the auto- 

mobile manufacturers going to do 

next?” 

Keep on striving through re- 
search to build better units of 
transportation, of course. BUT... 
get behind the boys with vision 


|who know that the old village has 


advanced through the town, city 
and metropolis stages .. . UNTIL 


Blooming- | 


. now We are approaching the gimme highways 








Reo Opens in Indianapolis— 

N. P. Greenbaum (left), manager of the new branch, is shown discussing plans for the 
operation with Ray French of the Reo factory sales department. The Indianapolis branch, 
located at 1175 W. 16th St., will control all Reo sales and service activities in central Indiana. 





| 
economic | 


|development of a new fenders outa muh hair. Yuh can’t 
unit . . . not confined to old-fash-|do it with laws. You can with 
ioned political boundaries, RAINS. 





Call it the new industrial, cul- 
tural, modern, economic state or 
Cy, angen yeu lke, Plymouth), New Ulm, Minn., to 
BUT. gimme more room ,. .| Cliff Fering, has been announced 
get those | by Harry Fuller. 


Fuller to Fering 
Sale of Fuller Motor Co. (DeSoto- 


Pay as You Go— Expand as You Grow...with 


ALEMITE 


ARAN, 


TNA EES 





New Alemite ‘‘Atomic” Line Lets You Add New, 


Matching Units To Your Lubrication Equipment 
Just As You Add Rooms or Wings To Your Home! 


Now from Alemite—and Alemite alone—comes this modern, 
practical way to Pay as You Go, Expanp as You Grow! Here is 
new flexibility of arrangement you'll find nowhere else. For no 
other line of lubrication equipment has Alemite’s revolutionary 
SECTIONALIZED DesIGN—with all units engineered to match and 


fit together perfectly. 


Start with the number of basic “Atomic” units you want (shown 
above). Add the backgrounds, reels, cabinets and accessories you 
desire. Combine them any way you wish... 
area exactly, regardless of its size or shape. To expand later, just 
add more matched units. It’s quick and easy to do. And your job- 


to fit your 


ber offers convenient terms. 


Alemite’s far-advanced “Atomic” 


line features stun- 


ning new styling throughout. Luxurious new two-tone 


finish. Profit-building new efficiency. 


Ask your jobber 


for the full story, or write today to Alemite, Dept. C-100, 
1826 Diversey Parkway, Chicago 14, Illinois. 


Unconditionally 
Guaranteed for 2’ Years! 


New “Atomic” Pump With Sealed-in 
Air Motor—Only Alemite dares to 
make such an offer! If for any reason 
the “Atomic” Pump’s factory-sealed 
power head fails to perform as speci- 
fied, Alemite will replace it free for as 
long as 27 months after date of pur- 
chase. Delivers 35 oz. of grease per 
minute at room temperature. No air 
pockets. Low air consumption. Per- 
formance proved by 2 years of rigor- 
ous field testing! 


| ALEMITE 


Look For This Name... It Identifies 
The World‘s Finest Lubrication Equipment 


service 
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AUTO-LITE 










.. WET MORE THAN 4(\)) PRODUCIYE 


BATTERIES 


All standard S.A.E. type, Passenger Car, Heavy 
Duty, Diesel, Aircraft, Industrial. 


BUMPERS 


Front and Rear. 


CASTINGS 


Gray lron Castings. Ornamental and Functional Die 
Castings either zine or aluminum base, plain, painted 
or chrome plate finish. 


FUEL PUMPS 


Mechanical Multiple Diaphragm Type. 


GENERATORS 


Ventilated, non-ventilated, shunt and 3rd Brush Types. 
2 and 3 unit Regulators. 


LIGHTING UNITS 


Bull's Eye and Regular Sealed Beam Units. Parking, 
Dome, Marker, Dash, Trouble, License, Tail, Directional 
and Stop Lights, Reflex Units, Fog Lamps, Driving and 
Passing Lights. Motorcycle Headlamps and Tractor 
Lamps. 


SWITCHES 


Solenoid, Manual, Hydraulic, Stop Light, Centrifugal 
Switch for Automatic Transmission Control and. Relays. 


INSTRUMENTS & GAUGES 


Ammeters, Liquid Level Gauges, Industrial Vacuum 
and Pressure Gauges, Indicating Thermometers, Speed- 
ometers, Tachometers and Flexible Drives. 


HORNS 


Air and vibrator electrical types. 


IGNITION UNITS 


Coils, Condensers, Distributors. 
Special Coil Ballast. 


SPARK PLUGS 


Resistor, Regular, Transport, Aircraft, Marine. 


o>z2.7vZvTTt = 
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TNFOR AMERICAS FINEST CARS, TRUCKS AND TRACTORS 


ROM the very early days of the automotive — in the public acceptance of the name Auto-Lite 
| grieve Auto-Lite has earned a reputation for the best advertised name in the automotive after- 
building products of the highest quality and depend- —_ market. It is reflected, too, in the establishment of 
ability . . . so that today more than 400 Auto-Lite Auto-Lite service facilities throughout the world. 
products are standard equipment on America’s finest Today’s buyers of cars, trucks and tractors know 
cars, trucks and tractors. That quality is reflected “You're Always Right... With Auto-Lite.” 


Toledo 1 THE ELECTRIC AUTO-LITE COMPANY Ohio 


yum 
ed - 


METAL FABRICATED ASSEMBLIES 


Hub Caps, Body Mouldings, Spring Covers, Scuff 
Plates, Radiator, Radio and Dash Grilles, decora- 
tive and miscellaneous sheet metal stampings. Litho- 
graphing and etching of metals. Electro Plating. 


MOTORS 


AUTOMOTIVE FRACTIONAL 

Windshield Wipers, Top Lift, Window Lift, Motor for 
Hydraulic Pumps and Sirens. 

STARTING MOTORS 


Automatic Engagement, Solenoid Engagement, Man- 
val Engagement. 


PLASTICS 


Functional and Ornamental. Thermo-Plastics, Thermo- 
Settings and Resilient Plastic Moldings, Escutcheons 
and Medallions, Control Knobs. Plastic and Metal 
Combinations. 


WINDSHIELD WIPERS 


Electric . . . Passenger Car and Truck. 


WIRE & CABLE 


Automotive, Aircraft, Ignition, Light and Power, In- 
strument, Accessory, Shielded and Magnet Wire, 
Wiring Harnesses, Battery Cables, Ground Straps, 
Terminals and Radio Wire. 


DETROIT PUBLIC LIBRARY 


Sowice 
Oually 
eyfumance 
Leadewhipe 
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Passenger Car Registrations, 


















































31 States for August, 1950-1949 
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Louisiana ‘50, 183) 184, 446, 946 1759 1578 34, 303 «1915, «5536S s«138| +2128 «= 416, += 483) +3701 7 149, 156 3)CO2 94 67 is 348 50 4 #6127 
49} 148) 95) 367) 669) 1279) 1283) 42) 275) 1600) 462! 86} 1722) 336) 439! 3045) 3) 970 1 tel er) etal 
Maine 50 54 44. (134) «238, 470 ~—«312 12 70 394+ ~«#4197 4. O45 128) 146 969 5 45 50 5 56 él 9 75 26 3 «2118 
49| 45) 33} 155] 354) 25 10} 50} 275} 106} 31) 341) 109) 156) 743 Oe aad cs bcwnicnade 38) 39} 32] HS 7 
Maryland ‘50 286 184 582; 1130, 2182 1694 51; 354, 2099; 719° 139; 2065 551) 629) 4103 13° «174”~=«W87 3 4 7 260 «198 92-308 79 13-9535 
49\ 187, 168, 413 _—«843|_—«16Il| ‘1163 44) 231, 1438) 477, 73, —«1954| 484! ~—471' +3459 43) 106} =i} tf St} Sr} st} 99] 889] 53) i739 
Massachusett "50. 483) «475° «NI71| «2102| «4231, «2649 68 629, +3346) 1303) 352, 2536) 1272, 1060, 6523 10 235° (245 e 21 23 277.—s«3% 59 674 121 78 16002 
49/392) 363/_:1035|_«'1617|_-3407|_‘1977 97| 493) 2567/1222; ~—«194) «2773 _~=+41134!_~*1198) ~—_—6521 17/129] 146) st S26} 248) 881, 246) 248) 3 
Michigan "50, 1049; 821| 2832) 4278, 8980; 9122) 215| 1922) 11259 3576 972 13336) 2664) 3725\ 24273 41 1559/1600) 7 5 18 979705 7% 1037, 163 26) 49128 
49| 672} 597| 1714) 3046] 6029' 6543) = 169'1241/ = 7953| 24i1| —-443|_-7909)—«:1880| 2628| =15271| 108| «= 363|_— 471) = 19) S337) 63047) BIA 434) 87,12! 322 
Minnesota ‘50 466) 288 898) 611) 3263) 2453 56 518, 3027 1210| 197; 3035) 720 999, 616! 58 452; -5!0 2 i 3 279 «355 8! 622 rT 3 14378 
49) 344/198} 657|_ 1232/ 2431; +1882) 57) + -365| 2304/09/16) 2610|~—«585| —729| +4849) = 25) 217/242) 2 3) 10 353' 392 ~—«-298/ 199) 32} 104 
North Dakota 50 93 59° 102} 305) 559, 514 4 74, +592; «169 29, «+551, 98, Sst 1008 5 69 74 1 1 40 48 is 118 13 2469 
49\79| ~~ «48|_—«134) 245] 506] 445) IS 88 548) 134 26| 493 bl) 139 853 17) 48) 65) 3] oi BiG] Sz]; S| 
Oklahoma ‘SO 241 171; 499 876! +1787' 1669 39' +446) 2154 699 #4119 #1973) 497° 558 3846 9 87 % 1 . 152-213 6! 252 4! 1 8610 
49 146| 98 355/588) (1187/ ~(1196' ~—41)_—302'—*1539) 403 74| 1819! 290 399' ~—2985| ~—sB 47| 65) 6 i 3) _N7)_——*165| 102! S| 2) 6353 
Rhode Island ‘50 «109 83 255, 416; 863 523 i 145° 679' (237 63) 584 223 190 1297 2 78 80 2 4 4 62 79 10 ~=-:107 17 27/3231 
49 82} = Si! 172) 306) bii| 304 18) 108} 430/179! 4t}_—bit| 197) tt 1189) 2; 39} 4 i 45 53 50 7 15|_ 4} 51 
South Carolina "50 91 «109 346) =S«S23) +1069' +1074 24, 251; «1349419 88 1523) 306 400 2736 38 38 2 I 12 55 95 10-125 39 3° 5534 
: 49 92 7\\_ 274| 416} 853) ‘1028 38,156) (1222) 318) 44/1261 = 226! 283! 2132. 16 17 Hi 95) 133 75\ 92) 34 __ 4667 
South Dakota 50 75 62 180 287, 604 439 10 126) +=575! +249 53, 597 145 175) 1219 7 90 97 2 88 78 30 87 9 2; 2791 
eo ee ; 49 __ 4 90 137 218 469 362 14 94} 470 126 13 53) 95 142 907 13 4) 54 | 2 _59 48 72! 460 10 2172 
Vermont "50 34 23 72; 125) «254; «83 2 38; 223; ~=«109 24, «(241 89° «101 564. 4 34 38 1 i $ 23 45 8 52 18 1233 
rs se 28 26| 86! _—«*127|_~—«267|_—155! 3} 28) 186! 9 10} 209' 102! #117 528 » 3) 39 3 2 35 63 25 32 27 4121) 
Virginia ‘50/390, 279 847/ 1590) 3106) 2714) 96/491) 3301) 1099, 202) 3092; 773) «979, 6145) 19,291) 310 20 16 12 350-242 90' «468 88 26) 14174 
'49/ 250/183) 518} 1118} 2069] 1811! 70! 367; 2248| 538! 93] 2591! 476) 689/ 4387 32! 127 «159 1 6 24 263) 192) 205! 306’ 9! 8! 9969 
31 States Reported "50, 8899, 6762) 20129| 33967| 69757; 54003| 1666] 13209] 68878) 25714, 5664] 70417| 18169, 22486) 142450 537| 7371) 7908 97| 183. «339, ~=«7774.:«a448) «1915 12018 1987) 492! 322246 
_to Date for August ‘49! 6111) 4568) 14162) 24678| 49519/ 39726| 1447| 9002) 50175/ 16872! 3157! 55810! 13435| 17239/ 106513) 556| 3135) 3691! 124 76| 363! 6035! 6855! 4864! 6371/1314) 132! 236032 
Year "50 74478) 56132/151491 | 253846535947 728568) 21162|198676| 948406 | 325211| 53512/865437/ 227591 271316) 1743067 10156) 45164 55320 839) 3633 4297 96375 118298 46894 183224 21373 4436 3762109 
to Date '49' 75815| 60192! 147508! 303376 | 58689! |458530! 24170! 102722/585422! 229450! 50423/596352! 160523! 188532! 1225280| 13083' 40982’ 54065! 4219! 1891! 7280 95514 85216! 62581'116247' 18060 3459’ 28461 25 
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Truck registrations by states are 3 " 2 2 Truck registrations by states are 
released here weekly, as com- ~ + = 6 a $ § 2 released here weekly, as com- 
pleted by R. L. Polk representa- 5 | ; ° § * $ 2 Z - 5, 2 pleted by R. L. Polk representa- 
tives in state capitals. - 4 % = E £ z 3 = | 3 = = 8 tives in state capitals. 
| & > = = 
<| 6/6 a E\|zis aia | | S|] & | 

13 States Previously ‘50 45) 5S!) 10547) 15) 185) 117, 2609 35| 7007 16, 2459, 3561 a 209 38 79 3 1154 272 538 55, 28999¢'S0 13 States Previously 

Reported for August 49| 22) 21} 7027) 14 103 _67| 2087 | 19) 4341! a| a7 __ 2028 7 123 6) _ 74) : 2|_(1123} (131) 490 52 19231 |'49 ____ Reported for August — 
Connecticut ‘50 6 §| 312 9 10 109 19 200 63 137 25 5 4| 18 38 997 '50 Connecticut 

‘49 4 | i! i. 6 __ 80 __ __174 49 _73) i rae: aed _ 6] 19) : sh 655] ‘49 . i a acca Pama os 
District of Columbia "50 I 130 4 29 3 57 22 35 \ 3 3 | 5 294)" District of Columbia 
49|_ 3} Sy 2 4 82 __ | 42 _ 18) 20 i __ 3! a a | 27ei'49 oe ; 
Georgia eee ‘50 | 1481 3 3 301 6 925 240 340 18 9 165 17 38 3537) '50 Geo 
- ‘a Na 1003! | 5 5 299 656) _ 210! —*187. 14 _$6 167 7 27 ii _2587/'49 ne ee 
Idaho = : ‘50 385 9 ! 76 2 217 147 99 2 ! 5 58 2 62 1066 | ‘50 Idat 
_ ‘49 ? 235! 8 ! 93 3} 109} 14 98 | 5 84) 2 64 5 _ 822/49 a 
Maine as © ‘50 | 171 62 2 109 54 77 10 | | 29 3 20 540 ‘50 Main 
49) | NE ' kL ae ) 54 4\ wf | _W 4 363) ‘49 ae 
Maryland — ‘50 2 3 543 5 24 145 8 363 97 218 | 2 4 3) 12 14 1472 ''50 Maryland 
‘49 3 _3 oe 2 _ 121) Vi 220 _ _ 69} 90 | & sj 38 13 13 2 __ 884/'49 Se 
Massachusetts ‘50 24 17 487 16 12 206 5 300 116 190 3% 3 17 5 69 47 37 5 1592 ‘50 Massachusett 
‘49 _* 2 329 10 10 _179 p= 233 7 69 103) 23 7 ; _2 56 iS 23 3 ; _1070|'49 : 
Michigan 7 50 6 1936 15 27 472 22. —«1584 329 339 22 3 22 124 27 47 4975 ‘50 Michigan 
a _1255 8] _ 23; 266} 2!_ 1056! 221) ___ 189) 13 pb Lj Re A 2 = Sieh 
Minnesota "50 873 10 8 289 704 180 334 9 3 4 148 19 37 | 2619 *50 Minnesota 
ie _870} 9 A 2i4] N39 gl ee to ed oh. SN ek ae _2342)'49 _ canis 
New Mexico ‘50 484 | 89 9 235 9% 68 8 ! 52 I 32 1076 ‘50 New Mexic 
AN _286| 2 | 1 a 101 - 101 50. Mus 4 ei i 65 ait bs 12, 716) '49 : Sen ee 
North Dakota "50 464 6 84 397 87, 230 5! 1 35 1355) '50 North Dakota 
= 499 | 7 | 16 4| 358 _ 78 180 haa _2i- 7) 2}_ Sts | i 
Oklahoma ‘50! 1024 I | 9 251 779 231 239 5 5 114 24 58 ! 2742 ‘50 Oklahoma 
49 | _ 68i} 3) 6 c 226 _ | 418} _ | 18! 207! 1 4\- el | ta) tts S'S“ a 
Pennsylvania ‘50 28 = 72,2570 47, 21989 7 1523 564, 979 62 16 60 2; 287; «138i s«159 13 7537|'50 Pennsylvania 
7 49i_— 15 32 1303) _5 27 6 743) 5! 1076 409 540) 7 85 7 23! 83 ses 84 8 4671''49 ie je a ie 
Rhode Island ‘50 9 121 3 5 55 66 29) 5! 5 8 a 8 364 '50 Rhode Island 
42 | él 2 4 42 8 33) 2 ts 5 3 it —_—208)'49 aap eC 
South Carolina ‘50 552 2 141 407 151106 10 1 62 7 16 1455 ‘50 South Carolina 
ee sccds ec meet Blt ee __ 302! 122)? 6 a 53 ) 2) __ 1240149 ctaaticonmeaene 
South Dakota ‘50 289 2 8 4 76 180 él 152 | | I 38 39 852 ‘50 South Dakota 
salad 49) _ 265), 4 é| 140 50 144 6 | 49 25 746) '49 4 
Vermont "50 I 4 115) 37 42 27 42 4 2 10 20 304 '50 Vermont 
iia 49 | | 48) -22| | 43' 1 20 24 2 | 13 2 178''49 _ asi es 
Virginia "50 12 2) +1137 1 3 8 2% 2 «739 235 32 13 2 95 19 66 1 2943 ‘50 Virginia 
8s 49 5 - 651 4 ~ ai 8 250 aT 390 146 _ 138 Ecard a4] 16 ep 3 ae ; 94 at 55 3! __:1780''49 — aE 

31 States Reported ‘50 134 156 23621! 21 321 253 6316 120 15824 16 5188) 7509 7 439 69 219 10° 2529 612 1269 76 64719 '50 31 States Reported 

to Date for August 49' 604) 15715! —-28' 207’ 143-5129’ 3610299 5 3540 4494! ~—6|_—357 9144’ 72590313) 1014 ~— B86 -44246) '49 __to Date for August 

Year ‘50 1287 1308 255514 296! 3451: 2390) 53033! 883 192260 197 57043) 63689 335' 5725 ‘J101 2045 210 29967 6616 13771 1066; 692187\'50 Year 

to Date 492) 952'216481! 656! 3503! 2325! 72329' 841107371 219! 5019S! 57164’ 253 3921 262-2541 ~—52! 35707 5135! 23457 1962! 586538/'49 - __to Date 

The following advertised-delivered prices $1.507; Suburban, $1,855 (Special, $1 
are based on factory retail prices at the e e 960.75); bus, cpe., $1,385.75. Deluxe P20 
factories. They include federal excise 4-dr. sed., $1,566; club cpe., $1,534.25 
taxes and factory handling charges, and urren rices on ew u omo i es Special Deluxe P20—4-dr,. sed., $1,644 
dealer delivery and handling charges. club cpe.. $1,617.50; conv., $1,997; stat 
They do NOT include _ transportation wag., $2,387. 
charges, state or local sales taxes or CHRYSLER -—- Royal — 4-dr. sed., $2,-|sed., $1,497.50; bus. cpe., $1,419. Custom LINCOLN — 4-dr. sed., $2,575.50; club PONTIAC— Chieftain Six—4-dr. sed.. $1. 
optional equipment. 153.75; 8-pass. 4-dr. sed., $2,875; club cpe., | Deluxe Six—4-dr. sed., $1,558; 2-dr. sed., | cpe., $2,528.50; Lido, $2,721. Cosmopolitan |745 (qeluxe. $1,840): 2-dr. sed., $1,694 

AUSTIN—A40-—4-dr. sed. (Devon), $1,- | $2,133.75; stat. wag.. $3,183.75. Windsor | $1.511; club cpe., $1,511; stat, wag., $2,- -4-dr. sed., $3,239.50; club cpe., $3,187; | (qeluxe, $1,789); club cpe., $1.694 (deluxe 
539; stat. wag. (Countryman), $1.649.|—4-dr. sed.. $2,348.50; 8-pass. 4-dr. sed., | 027.50. Custom Deluxe Eight—4-dr. sed., |conv., $3,949.50; Capri, $3,405. (Hydra-| 1 799): conv. deluxe, $2,122; Catalina de 
A90—Atlantic conv., manual top, $2.460 | $3,069.75; club cpe., $2,327.50; conv., $2,- | $1,637; 2-dr. sed., $1,589.50; club cpe., | Matic optional on all models at $174.25.) |juxe, $2,000 (super deluxe, $2,058); stat 
(hydraulic top, $2,634); sports sed., $2,865. | 761; Newport, $2,656.50; Traveler, $2,- | $1,595; conv., $1,948; Crestliner, $1,710.50; MERCURY—4-dr. sed., $2,032; Model 72] wag, $2,264 (deluxe, $2,343); bus. cpe 
(Delivered in New York.) 579.75; lim., $3,196. Saratoga—4-dr. sed., | stat. wag., $2,106.50. club cpe., $1,979.50; Model 72-A’ club cpe., | $1,571. Chieftain Eight—4-dr. sed., $1,813 

BUICK-—Special Series 40—4-dr. tour- | $2,667.25; club cpe., $2,641. New Yorker FORD OF BRITAIN—4-dr. sed. (Prefect, | ¢1,875; conv., $2,411.50; Monterey, $2,146: | (deluxe, $1,908): 2-dr. sed., $1,763 (de- 
back sed., $1,941 (deluxe, $1,983); 4-dr.|—-4-dr. sed., $2,783; club cpe., $2,756.75; | cloth), $1,040; 4-dr. sed. (Prefect, leather), | stat. wag., $2,560.50. — oe" liuxe, $1,858); club epe., $1,763 (deluxe 
jetback sed., $1,909 (deluxe, $1,952); sed. |conv., $3,263; Newport, $3,157.75. Town|$1,077; 2-dr. sed. (Anglia), $947. (Deliv- aie : ; . | $1,858); conv. deluxe, $2,190; Catalina de- 
cpe., $1,856 (deluxe, $1,899);. bus. cpe., | & Country—Newport, $4,027.75. Imperial— | ered in New York.) NASH—Rambler Custom—conv., $1,837; | te $2,069 (super deluxe, $2,127); stat 
$1,803. Super Series 50—4-dr. tourback | 4-dr. sed., $3,080 (deluxe, $3,201). Crown| FRAZER—4-dr. sed., $2,359; Vagabond, | Stat. wag.. $1,537. Statesman Super—4-dr. | 120: “eo a55 ‘(aeluxe, $2,411); bus. cpe 
sed., $2,139; 4-dr. Riviera sed., $2,212; |Imperial—4-dr, sed., $5,278.75; lim., $5,-| $2,399. (Hydra-Matic optional on all mod- | $¢4., $1,515; 2-dr. sed., $1,790; club cpe., | oie.) cies liner Six-—4-dr. sed., $1.724 
sed. cpe., $2,041; conv., $2,476; Riviera, | 383.75. (Prestomatic optional on Royal at|els at $158.61.) $1,812; bus. cpe., $1,710. Statesman Cus- vt sy ; : | E73 % 

tom—4-d sed., $1,974; 2-d d., $1,-| (deluxe, $1,819); sed. cpe., $1,673 (deluxe 
$2,139; stat. wag., $2,844. Roadmaster | $120.90, standard on other series.) HILLMAN MINX — 4-dr. sed., $1,495; | fom Be Os TES; S-G8. S0C., *- | $1,768). Streamliner Eight —- 4-dr. sed 
Series 70—4-dr. tourback sed., $2,633; 4-dr.| CROSLEY—2-dr. sed., $882; conv., $882; |conv., $1,745; stat. wag., $1,797. (Deliv- | 949; club cpe., $1,971. Ambassador Super |@i'705’* sciuxe $1,887); sed. cpe., $1,742 
Riviera sed.. $2,764; sed. cpe., $2,528;|stat. wag., $915.50; roadster (Hotshot), |ered in New York.) —4-dr. sed., $2,162; 2-dr. sed., $2,137; (deluxe, $1.837). (Hydra-Matic optional on 
conv., $2,981; Riviera, $2,633 (deluxe, | $872. Super — 2-dr. sed., $951; conv.,| HUDSON — Pacemaker — 4-dr. sed.,|Club cpe., $2,158. Ambassador Custom— | i1° ure 218i. sae 
$2.854); stat, wag., $3,433. (Dynafiow | $953.50; stat. wag., $984; roadster (Super | $1,933; 2-dr. sed., $1,912; club cpe., $1,-|479F- Sed., $2,321; 2-dr. sed., $2,296; club 3 — z ; 
standard on Roadmaster, optional on Spe-| Sports), $925. 933; conv., $2,428; bus, cpe., $1,806.50. | CPe-, $2,317. ( Hydra-Matic optional on RENAULT — 4-dr. sed., $1,035. (Deliv- 
cial and Super models at $169.20.) DeSOTO—Deluxe—4-dr, sed., $2,008.75; | Pacemaker Deluxe—4-dr. sed., $1,959.25; |Ambassador and Statesman models at/ered in New York.) 

CADILLAC—Series 61—4-dr, sed., $2,-|8-pass. 4-dr, sed., $2,698.75; club cpe.,|2-dr. sed., $1,927.75; club ecpe., $1,959.25; | $158.50.) STUDEBAKER Champion Custom—4-dr 
866: club cpe., $2,761. Series 62—4-dr. sed., | $1,998.75; Carry-All., $2,213. Custem—4-dr. | conv., $2,443.75. Super Six—4-dr. sed., $2,- |. OLDSMOBILE — Series 88 — 4-dr. sed., | sed., $1,519.25; 2-dr. sed., $1,487.50; club 
$3,234; club ‘cpe., $3,150; conv., $3,654; |sed., $2,196.25; 8-pass. 4-dr. sed., $2,-|105; 2-dr. sed., $2,068; club cpe., $2,101.75; |$1-978 (deluxe, $2,056); 2-dr. sed., $1,920) cpe., $1,513.75; bus. cpe., $1,419. Cham- 
Coupe DeVille, $3,523. Series 60 Special— |885.25; club cpe., $2,178.25; conv., $2,-|conv., $2,628.50, Super Eight—4-dr. sed., | (deluxe, $1,998); sed. cpe., $1,904 (deluxe, | pion Deluxe—4-dr. sed., $1,597.25; 2-dr 
4-dr. sed., $3,797, Series 75—4-dr. 7-pass. |600.50; Sportsman, $2,511.25; stat. 'wag., | $2,189; 2-dr. sed., $2,152; club cpe., $2,- | $1,982); club cpe., $1,878 (deluxe, $1,956); | sed., §1.565.50; club cpe.; $1,591.75; bus 
sed.. $4,770; 4-dr. 7-pass. Imperial sed., | $3,115.25; Suburban, $3,201.25. (Tip-Toe | 185.75. Custom Commodore Six—4-dr. sed., | SOPV.. $2,294; Holiday, $2,162 (deluxe, $2,-|cpe., $1,497. Champion Regal Deluxe - 
$4,959. (Hydra-Matic standard on Series |Hydraulic Shift standard on Custom, op- | $2,281.50; club cpe., $2,257.25; conv., $2,- | 267); stat. wag., $2,520 (deluxe, $2,662). |4-dr. sed., $1,676: 2-dr. sed.. $1.644.50 
62 and 60 Special, optional on Series 61] tional on Deluxe at $120.90.) 809.25. Custom Commodore Eight —'4-dr, | Series 98—4-dr. sed., $2,299 (deluxe, $2,-| club cpe., $1,670.75; conv., $1,981.25; bus 
and 75 at $174.25.) DODGE—Waytarer—2-dr. sed., $1,755; | sed., $2,365.50; club cpe., $2,341.25; conv., | 393); 4-dr. town sed., $2,267 (deluxe, | cpe., $1,576. Commander Deluxe — 4-dr 

CHEVROLET -~ Styleline Special—4-dr. | roadster, $1,744.50; bus, cpe., $1,628.75. | $2,893.25. (Super-matic optional on ali | $2,361); sed. cpe., $2,225 (deluxe, $2,319); |sed., $1,902.50; 2-dr. sed., $1,871; club 
sed., $1,450; 2-dr. sed., $1,403; club epe., | Meadowbrook—4-dr. sed., $1,865.75. Coro-| models at $199.31.) conv., $2,772; Holiday, $2,383 (deluxe, | cpe., $1,897.25. Commander Regal Deluxe 
$1,408; bus. cpe., $1,329, Styleline Deluxe | net—4-dr, sed., $1,944.75; 8-pass, 4-dr.| KAISER—Special —4-dr. sed., $2,109; | $2,641). (Hydra-Matie optional on all mod-|—4-dr. sed., $2,023.75; 2-dr. sed.. $1,992 
—4-dr. sed., $1,529; 2-dr. sed., $1,482;|sed., $2,634.25; club cpe., $1,931; conv., | 2-dr. sedan, $2,059; club cpe., $2,039; 4-dr, |@!S at $158.50). club cpe., $2,018.25; conv., $2,328.50. Land 
club cpe., $1,498; conv., $1,847; Bel-Air, |$2,346; Diplomat, $2,240.75; stat. wag.,| utility, $2,209; 2-dr, utility, $2,159; bus.| PACKARD—200—4-dr. sed., $2,355; 2-dr, | Crulser—4-dr. sed., $2,186.75. (Automatic 
$1,741; stat. wag.. $1.994. Fleetline Spe- | $2,882.50. (Gyro-Matic optional on Coronet | cpe., $1,899. Deluxe—4-dr.’ sed., $2,219; | sed., $2,305; bus. cpe., $2,195. 200 Deluxe | OPtional on all models at $201.25.) 
elal—4-dr. sed., $1,450; sed. cpe., $1,403. | models at $94.60.) 2-dr. sed., $2,169; club cpe., $2,189; 4-dr. | —4-dr. sed.. $2,495; 2-dr. sed., $2,445. 300 WILLYS-OVERLAND—Four — Jeepster. 
Fleetline Deluxe—4-dr. sed., $1,529; sed.| FORD—Deluxe Six—4-dr. sed., $1,471.50; | utility, $2,319; 2-dr. utility, $2,269; bus. |—4-dr. sed., $2,795. Patrician 400—4-dr. | $1,492.82; stat. wag., $1,604.27 (four- 
cpe., $1,482. (Powerglide optional on De-/|2-dr. sed., $1,424; bus. cpe., $1,332.50. | cpe., $2.059. (Hydra-Matic optional on al! | sed., $3,385. wheel-drive, $2,010.22). Six—Jeepster, $1,- 
luxe models at $158.50.) | Deluxe [ight 4-dr. sed., $1,545; 2-dr. | models at $158.61.) PLYMOUTH — Deluxe P19 — 2-dr. sed., | 597.75; stat. wag., $1,688.52, 
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By Leo T. Parker 
Attorney at Law 

"= a recent visit to Spo- 

kane, an automobile dealer 
asked the writer this question: 
“Suppose a customer brings his 
automobile to me for repairs and 
one of my employes injures a 
pedestrian or collides with another 
automobile while driving the cus- 
tomer’s automobile on a test run, 
or to get repair parts. Who is 
liable?” 

The answer is: If an owner 
leaves his automobile in a garage 
for repairs the one in control of 
the car is liable for injuries 
caused others when the garage 
owner or his employe is driving 
the car for tests, inspection or 
other purposes. 

For example, in Ford v. Fox, 73 


Atl. (2d) 270, it was shown that one | 


Fox drove his automobile into a 
garage for repairs. The garage 
owner was unable to install a new 
window in the automobile and his 
employe was driving it to a body 
repair company to have the glass 
installed when the employe negli- 
gently injured a pedestrian named 
Ford. Ford sued Fox for damages. 

The higher court held Ford not 
liable, saying that the garage owner 
was solely liable because his em- 
ploye had control of the automobile 


U.S. Rubber Ups 
Five Men in Its 


. . ca . 

Tire Division 

DETROIT.—U. S. Rubber has an- 
nounced the following organization 
changes in the tire division in a 
statement by J. Chester Ray, sales 
manager. 

H, R. Mack has been appointed 
field manager of sales with head- 
quarters in New York. Mack start- 
ed with U. S. Rubber in 1937 as a 
sales representative in Buffalo. 
Since 1946, he has served as divi- 
sion manager in New York, mer- 
chandising manager and manager 
of truck tire sales in the general 
offices in New York. 


J. S. Berry succeeds Mack as 
manager of truck tire sales with 
offices in New York. Berry has 
been district manager, U. S. Tires, 
at St. Louis since 1949. 


W. B. Swartz moves up to Ber- 
ry’s former position. Swartz, who 
started with U. S. Rubber as a 
sales representative in New York, 
filled the same position in Newark 
in 1947. Since Dec., 1949, Swartz 
has been in the New York office 
as assistant manager of truck tire 
sales. 

C. R. Schlicter has been appoint- 
ed manager of farm market sales 
with headquarters in New York. 
Schlicter began with U. S. Rubber 
as an assistant in the advertising 
department in May, 1935. Since 
May, 1948, he has been in charge 
of special projects and field pro- 
motion. 

H. R. Irwin, 
U. S. Rubber as a farm tire repre- 
sentative in September, 1948, at 





Des Moines, returns to Des Moines | 


as assistant manager, farm market 
sales. Since August, 1949, Irwin has 
been in the New York office as 
manager of farm market sales. 


Martin-Senour Reports 


Lacquer Primer Sales Up 


CHICAGO. — A 50 percent in- 
crease in its lacquer primer-sur-| 
facer sales is reported by the Au- 
tomotive division, Martin - Senour 
Co. since it introduced its three | 
new lacquer primer-surfacers, The | 
improved primer-surfacers are dark 
gray, red oxide and light gray. 

They were reformulated to pro- 
vide better adhesion, quicker dry- 
ing and easier sanding, either wet 
or dry, according to Don A. See-| 
ley, manager of the company’s | 
Automotive division. 





Taussig Heads L-M Deal 


| 
E. H. Taussig is the new presi- | 
dent of Lakeshore Motors, Inc. 
(Lincoln-Mercury), Lake Charles, 
La., which recently changed its 
name from Bob Rader, Inc. W. M. 
Thompson is vice-president and 
manager. | 


Lawsuits Affecting Dealers... 
Court Decisions 


who started with 
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:when the injury was effected. The 
higher court said: 

“Where an automobile is deliv- 
ered to a garage keeper for repairs 
and the owner does not exercise 
control over the garage keeper or 
his work, the owner is not liable 
in the event of injury caused by 
the negligent operation of his car 
by the garage keeper.” 


* *x * 








Offer and Acceptance | Opens Building of Weaver Chevrolet— 
| T IS well established law that mi Mayor Fred Schneider of New Philadelphia, O., officiated at the opening of the firm's 
contract to sell an automobile is | new home. Here he cuts the ribbon for the opening in the presence of, left to right, R. L. 
| valid until the purchaser makes an | Kreis, Chevrolet assistant zone manager, Cleveland; R. J. Weaver, partner; Margaret Boich; 
| offer of purchase which the OWNeT | paul V. Weaver, general manager; Michael Franz, service director; Emery Gintz, chief of 
| of as as Gas wae Tani ae E. G. Weaver, partner, and Ray B. Johnson, Chevrolet zone man- 
so lo ew y 
loffer does not notify the other 
|party that the offer is accepted, 
either the buyer or seller may|accepted the seller rescinded its| 
|rescind the offer. |offer to sell. 
|_ For example, in New Orleans v. | In subsequent litigation 
Smith, 172 Fed. (2d) 30, it was) higher court held that the com- | 
shown that a purchaser submitted | 
'a low bid on a certain vehicle to} 
|'be sold to the highest bidder. Be- | 
lfore the company’s low bid was/ 





police; Betty Weaver; 
ager, Cleveland. 


drew his offer, and hence no 
valid contract existed. The court | 
the | said: 
“Appelant’s (company’s) bid was | 


pany could not compel the owner |of course an offer. Acceptance of 
to sell the vehicle since the com- 
pany’s offer was not accepted by 
the seller before the seller with- 


|an offer involves not only a deci- 
| sion to accept it but notification to | 
the offeror.” 





great plants serving 
the automotive 
industries of 

the United States 
and Canada 


KELSEY-HAYES WHEEL COMPANY PRODUCTS: 





Wheels —Hub and Drum Assemblies —Brakes — Vacuum Power 
Brake Units for Passenger Cars, Trucks and Buses 


Wheels —Hubs— Axles —Misc. Parts for Farm Implements 


Matched Wheel, Hub, Drum and Electric Brake Assemblies for 
Light Commercial and House Trailers 


| 





|Harry McMullan. 
| owner,” 
| least guilty of aiding and abetting 
the violation.” 


— __19 
N.C. Clarifies Owner’s Role 


In Overload Violations 
RALEIGH, N. C.—A person who 
operates a motor vehicle with a 
load of cargo in excess of that per- 
mitted by North Carolina law is 
guilty of a misdemeanor if he is 
the owner of the truck, according 
to a ruling by Attorney General 
“If he is not the 
McMullan said, “he is at 





Truck Line Approved 
For Central of Ga. R. R. 

ATLANTA.—The use of trucks 
which, it is claimed by the com- 
pany, will haul less-than-carload 
lots and will not compete with 
existing truck lines, has been 
approved for the Central of 
Georgia Railway by the Georgia 
Public Service Commission. 

The routes parallel the CGR 
lines through more than two 
dozen towns. Rates will be the 
same as those now charged for 
ra‘l haulage, it is said. 








Kelsey-Hayes Detroit, Mich., McGraw Plant 





Kelsey-Hayes Detroit Mich., Military Plant 








Kelsey-Hayes Plant in Los Angeles, Cal. 





Kelsey-Hayes Plant in Jackson, Mich. 


Kelsey-Hayes Plant in Windsor, Ont., Canada 





these cars... 





and their 





dealers... 





are earning friends 


Already, 1950 stands as the biggest and busiest 
year in American automobile history. But it is far from 
being the easiest one. All concerned—buyers, dealers, 
manufacturers—each has had his special difficulties. 


The very excess of demand over production has 
made it hard for buyers to get or dealers to provide just 
the model and color wanted on just the delivery date 


desired. 


In view of all this, we take especial pride in the 
great record of owner satisfaction and enthusiasm our 
1950 lines of Plymouth, Dodge, De Soto and Chrysler 


cars are making. 


Never have we so strengthened the enthusiasm of 
long-time owners of our products for the new values they 


THIS MESSAGE HAS 





get today. And never have we won such enthusiastic 
new friends from among former owners of other cars. 


This is because of our 1950 cars themselves. In 
their engineering, design, and workmanship of con- 
struction, they are the best cars and biggest values we 


have ever offered. 





And also, it is because of the kind of men who 


sell our cars and the way they treat their customers 


and _ prospects. 
The businessmen who handle Chrysler Corpo- 





ration cars have been deliberately sought out and 
encouraged to be the best and most responsible motor 


car dealers in the world. 


Their businesses, like our own, are built on Walter 
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DESOTO CHRYSLER 


as never before 


Chrysler’s basic idea that success in this business is based 











not just on making a sale of a motor car, but in winning 
a friend who will buy many cars in his lifetime. This 


Come See the 


means starting with great value in the car itself—then 
adding honesty and fairness in distributing cars—in 
making trade-in terms—in equipping and conditioning 


Most Wanted Cars 


your car for delivery—and, above all, in expert and 








conscientious service as you use your Car. 


For the name of your nearest Plymouth-Dodge- in Chrysler Corporation’s 


De Soto or Chrysler dealer consult the classified tele- 
O- 


nd 


tor 


phone directory. Talk to him before you choose any 


new car. He is doing a wonderful job, with a wonder- 


History 


ful line of cars. Drop in, and see how much he has to 
offer you this year. 


ter CHRYSLER CORPORATION 


'$ THROUGHOUT THE ENTIRE UNITED STATES! 
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Dealer 


Robert Jurs has been appointed 
a Cadillac-Oldsmobile dealer in 
Walnut Creek, Calif., to succeed 
Rector Motor Co., which has moved 
its dealership to Burlingame, Calif. 
An expansion of facilities in both 
the new car and used-car depart- 
ments is planned by Jurs for the 
coming year. Rector Motor takes 
over the Don Lee franchise and 
building in Burlingame. 

> + * 


Emrick to Build 


A contract has been let to the 
Wise Contracting Co. by Emrick 
Chevrolet Sales Corp., Richmond, 
Va., for a new sales and service 
building to cost $264,000. 

+ * 


* 


Conner Opens I-H Firm 


Conner Truck and Implement 
Co, (International Harvester), Una- 
dilla, Ga., held formal opening of 
its $50,000 building. The building | 
covers an area of 72 by 112 feet 
and is equipped with a shop, show- 
room, parts room, office and four 
rest rooms. The principal building 
materials used for its construction 
were concrete, brick, steel and 
glass. E. H. Conner is owner of the 
firm, 

7 


No More in Lansing 


Rumors of another Chevrolet 
dealership in Lansing, based on 
a recent paragraph in “Dealer 
Doings,” are unfounded. H. J. 
Cook of England-Cook Co., a 
Chevrolet dealership in Lansing 
since 1922, states that “Charles A. 
Reck, Chevrolet dealer in Bridg- 
man, Mich., is selling a share in 
his business to Joseph R. Wright 
and the papers are filed in Lan- 
sing at the corporation and se- 
curities commission.” 

+ . * 

Three Providence Dealers 
Give Driver Training Cars 

Three new dual-control automo- 
biles have been turned over to 
Providence (R. I.) high schools for 
use in the students’ driver training 
courses which now are under way. 

Dr. James L. Hanley, superin- | 


. * 





tendent of schools, received the 
keys from representatives of the} 
three local companies furnishing | 
the cars under an _ arrangement | 
with the Automobile Club of Rhode | 
Island. The club is sponsoring driv- | 
er training courses in 13 other} 
Rhode Island communities. 

Central and Classical high schools 
received a Pontiac, furnished by} 
Regine Motors, Inc. Other schools | 
received a Ford, furnished by 
Dunne Motor Sales, Inc., and a 
Chevrolet, furnished by the Silver- 
town Chevrolet Co. The cars were 


transferred as loans. 


+ * * 


Fant Buick Modernizes 

Ed Fant, Buick dealer in E! 

Monte, Calif.. has completed a 

$50,000 expansion and moderniza- 

tion program. His company now 

has 23,000 square feet of floor space 
for sales and service. 
we * + 


Take Buick in Gotham 


George O'Neill and William 
Weaver, formerly with Glidden 
Buick, New York, have acquired 


a new Buick dealership in Manhat- 
tan. They are temporarily operat- 
ing from the former Glidden East 
Side service station at 335 E. 64th 
St. Glidden Buick has removed its | 
remaining operations to Broadway 
and 131ist St., where it will con- 


tinue to liquidate its operation 
* * * 


San Diego Motor 


G. F. Conroe announces. the 
opening of his new firm, San Diego 
Motor Import Co. (MG-Morris-Ri- 
ley), San Diego, Calif 

* . o 


Dealer Backs Housing 
Harry Heiman, auto dealer of 
Utica, N. Y., is seeking approval 
of city officials for his plan to 
develop a $2,000,000 garden-type 
housing project. The proposal 
will go before the city planning 


board. 


* * * 


New Wisconsin Dealers, 


Dealership Changes Listed 


New Wisconsin dealerships. ac- 
cording to the state motor vehicle 


department, are: VandenHuevel 
Motors (Ford), Seymour; Hundt 
Implement Co. (Chrysler - Plym- 


outh), Cashton; Brown Equipment 





Doings 


& Service Co. (Oshkosh trucks), 
Milwaukee; North Motors, Marin- 
ette; R & W Motor Sales, Milwau- 





kee; Reedsville Auto Parts, Reeds- |‘ 


ville; Hilltop Garage, Mukwonago. 
Last four are used-car deals. 

John P. Gumm (Kaiser-Frazer), 
West Bend, and Martins Garage | 
(used cars), Birchwood, went out 
of business. 


Motor Sales, Inc. Marinette, 
dropped its Packard franchise for | 
a Lincoln-Mercury contract, and 
West Bend Auto Sales & Service, 
Barton, added White trucks to its! 
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ee » |Brandon, also a used-car firm 
| now selling GMC products. Gord 
|Gullickson Motors Co., Eau Cla 
|dropped its Cadillac-Crosley lin: 
concentrate on used cars. 

* * * 





oe SE 


Star Names Umbarger 


Kenneth Umbarger has 
|named sales manager of the 
|veston (Ind.) branch of Star M 
|Co. (Ford). 

* 


+ * 


Lincoln to Bachman 


Berl Berry Ford Expands— 





Addition of a new unit to the Berl Berry Ford dealership in Kansas City will bring the | Charles C. Bachman has »b on 1 
company's total area to 66,800 square feet. The firm, established in 1940, was modernized |awarded the Buick franchise in 
in 1949. | Evansville, Ind., formerly held by ‘ 
—_—__—_———— EE —_—_————— Lincoln Motor Co. The new firm, i 
Packard line. Weiner Bros., Tomah, | gained a Dodge-Plymouth fran- |Bachman Buick, Inc., is located at 


(Continued on Page 23, Col. 3) 


formerly a used-car operation, | chise, and Hopp Motor & Appliance, | 


Youll Seether 


LUCE Cm TU LAL 


> SAFE 


> SENSIBLE: 


» DEPE 





° HIGH STARTING TORQUE, to ride through ice and snow. POSITIVE OPERA- 
@ TION...always ready with constant power when passing or climbing hills. 


NEW LOWER COST, MORE COMPACT DESIGN, with only one gear reduc- 
tion unit. DESIGN IS FLEXIBLE to meet car manufacturers requirements. 


e@ UNUSUALLY QUIET HIGH POWER SOURCE... the famous Redmond Micro- 
@ motor. EXTRA LONG LIFE with silent reduction gear of new design. 


NDABLE 
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firm has 22,000 square feet of floor 
space, all air-conditioned. 
* * * 


Referees Football 


212 N. W. Fourth St. Bachman, vide for the display of 10 cars. Dealer Koster Rated No. 2 

formerly was in the auto business | John H. Munz, who has been In Southeast Loop 

in Columbus and Athens, O. associated with the sales division Fred Koster, of Koster Swope 
* * * of the company for an extended acid Sle. > tocar Ky. has = 

. j j les |rate 0. 2 football referee in the 

Abernethy Showroom — | rier of this new showroom, [Southeastern conference. 

Roy Abernethy, general man- | * * @ The dealer-referee has been giv- 


Dealer Doings 


(Continued from Page 22) 











| ager of Packard Motor Car Co. 4 en several of the toughest assign- 
= Terminal Pontiac Lights Up— | of New York, Inc., announces the | Chessher Packard Opens ments of the season. They include 
ws this unusual building is the home of Terminal Pontiac, Inc., in Dixon, Ill. It features a| opening of a new showroom at Opening of Chessher Packard,| University of Kentucky-Tennessee, 


Inc, 314 §, Flores St, San An-|Georgia-Georgia Tech. Duke-Ten- 
The showroom, totaling more |tonio, Tex., has been announced by —— and Tech- 
) e ill pro- 'O. E. Chessher, owner. The new P 

B — ps ls sc — = = _ —_—____—__— sce Always active in sports, Koster 
was once national scoring cham- 
pion with the University of Louis- 
ville’s football squad. Later he 
played professional baseball in the 
outfield of the Philadelphia Phil- 
lies in the National league. 

| * * * 


401 Fourth Ave., near 28th St. 


jewel-box type showroom and plenty of lights. 





} at William Uliman, Washington correspondent, keeps AUTOMOTIVE NEWS readers up 
to date on political and economic trends in the nation’s capital every week, 





| Savannah Dealers Elect 


| Jolley to Succeed Eskedor 


Walter W. Jolley, of Jolley 
Motor Co., is the new president 
of the Savannah (Ga.) Automo- 

| bile Dealers Assn., succeeding 
Henry Eskedor. 


Other new officers are Miller 
Kaminsky, vice-president, and 
J. T. Crain, secretary-treasurer. 

* * e 


Filed Called to Arms 


Lewis M. Filed, vice-president 
and general manager of Marshall 
, Motor Co., Cleveland, has been 

called into service. He reported as 
a major in the 21st Transportation 
Port Unit of the organized Army 
Reserve Corps. 

+ + ” 


on the 1951 Cars... 0 22 = 


: As Chevrolet Dealer 


:§ 
, 
: 


ete 


Frank Yenko has celebrated his 
third anniversary as a Chevrolet 
dealer in Houston, Pa. He opened 
Yenko Chevrolet on Sept. 17, 1947. 


Miles Gordon is manager of the 
dealership; James P. MacKinney, 
service manager; Bruno Bogdewic, 
parts manager; Robert L. McKee, 
sales manager, and Andrew Dros- 
dick, bookkeeper. 


Den Herder Elected Head 


Of Northern L-M Dealers 


Stanley Den Herder of Tra- 
verse City, Mich., was elected 
president of the Lincoln-Mercury 
Northern Automotive Dealers 
Assn. at the group’s quarterly 
meeting in Gaylord, Mich. 

Elected vice-president of the 
association was Lee Robinson of 
Muskegon, Mich., while Leo 
Beard of Alma, Mich., was chosen 
secretary-treasurer. 

a > 


Hole-in-One 


the Safe, Sensible, Dependable 
main CM CRTC A UM UL 


$ Echoes of the speeches at the 
annual meeting of the New Hamp- 
shire Automobile Dealers Assn, in 
New Castle have probably faded 
away, but the dealers are still talk- 
ing about the golfing feat of Pres- 
ton C. Draper, of Concord. 
' During the association’s tourna- 
ment at the Wentworth Country 
club, the capital city auto man 
scored a hole in one. 


However, tourney honors went to 
REDMOND 


L. E. Whitten of Hudson, who won 
low net. C. J. Beauvais and Joe 
Callaway tied for second with 71. 

* * os 


Newton, Yarrington Honored 


| At Luncheon in New York 

Arthur Lee Newton and Fred 
L. Yarrington, officials of Glid- 
den Buick Corp., New York, were 
honored at a luncheon at the New 
York Athletic club given by M. 
C. (Joe) Gale, president of Mon- 
arch Buick Co., Inec., which has 
succeeded to a portion of their 
Buick operations. 

Monarch Buick, formerly lo- 
cated at 98-60 Queens Blvd., For- 
: : est Hills, N. Y., now operates a 
SAFE-R-WIPE is built olay by REDMOND .. . the BIG name in Small Motors Buick showroom at 1731 Broad- 
way at 55th St. in the heart of 
Manhattan’s “automobile row.” 
REDMOND COMPANY, INC., OWOSSO, MICHIGAN, U.S.A. Gale, formerly a Packard dealer 

in White Plains, has also taken 

over the operation of the former 
| Glidden service station at 521 W. 


5ith St., New York, 

















Vokar Corp., Dexter, Mich., has 
announced the appointment of 
Lloyd B. Poole as general sales | 
manager. Formerly, he was manu- | 
facturers’ agent for a number of | 
automotive after-market lines, and | 
previously associated with Butler | 
Engineering Co., Firestone Tire | 
and Rubber Co. and National Car- | 
bon Co. 





+ * + 
Remington Names Bastianello 


To Business Service Post 


Appointment of M. George Bas- 
tianello as assistant sales manager 
of its business services depart- 
ments is announced by Remington 
Rand, Inc. Bastianello joined the 
company recently to aid in coor- 
dinating expansion of its manage- 
ment method and service opera- 
tions. 

Before coming to Remington 
Rand, Bastianello was connected 
with the New York office of Sta- 
tistical Tabulating Co. in Europe 
from 1927 to 1934, he served with 
International Harvester Corp., 
Western Electric Co. and Stude- 
baker Pierce Arrow Corp. 

. e > 


Ray, Green, Westlund Picked 
For U. 8S. Rubber Advances 


The promotion of three sales} 
executives in the tire division of 
U. S. Rubber was announced last 





J. Chester Ray 


W. O. Green 
week by J. W. McGovern, general 
manager of the division. J. Chester 
Ray is appointed sales manager, | 
dealer brands. Ray will head the) 
sales organization for U. S. Tires 
and Fisk-Gillette Tires divisions. | 
Ray started his career with U. S. 
Rubber as a stockroom boy in 
Pittsburgh and became manager of 
the branch in that city in 1922. 
Following this he held several key 


assignments in both U. S. and 
Fisk sales. 
Wilson O. Green is named to 


succeed Ray as sales manager, U. 
—_ S. Tires division. 
Green became as- 
sociated with U. 
S. Rubber in 1935 
as assistant to the 
district manager 
at Charlotte, N. 
C. His most re- 
cent assignment 
has been that of 
sales manager of 
the Fisk - Gillette 
. Tires division. 
A. G. Westlund Arthur G. West- 
lund is appointed sales manager, 
Fisk-Gillette Tires division suc- 
ceeding Green. Westlund has been 
serving as assistant sales manager 
of Fisk-Gillette Tires, a position he 
assumed last July. John A. Boll is 
appointed to the position of assis- 
tant sales manager, Fisk-Gillette 
Tires division. 
* * a 


Buick Ups Koch to Head 


Los Angeles District 


William Koch has been named 
Buick district manager in Los 
Angeles, announces Lynn Bal- | 
lagh, Los Angeles zone manager. 

Koch succeeds R. T. Herrick, 
who has been transferred to Den- 
ver as assistant zone manager. 
Koch formerly was parts and ac- 
cessories merchandising manager 
of the Los Angeles zone. 

* ° * 


Young Heads Merchandising 


In Hudson’s Detroit Zone 


Angus D. Young has been named | 
merchandising manager of the De- | 
troit zone of Hudson. 

Young, a veteran of 20 years in 
the automotive field, has been dist- 
rict manager and special repre- 
sentative in the Detroit zone. Dur- 
ing the war he was a special repre- 
sentative of the sales division of | 
Fruehauf Trailer Co. and in addi-| 
tion spent a year with the War 
Production Board in Washington 
as @ consultant on the Rubber 











Auto Personnel 


jager of the 
'Credit Corp. branch office at Gads- 





Board. Before the war he spent 
14 years with the Ford sales de- 
partment, where he specialized in 
merchandising operations. 

* * * 


Universal C. I. T. Promotes 





Walker to Ala. Branch 


John A, Walker has been promot- 
ed to the position of district man- 
Universal C. I. T. 


den, Ala., announces H. C. Riddle, 
vice-president in charge of the 
company’s Birmingham division. 
Before his new appointment, 
Walker was employed by the com- 
pany as an adjuster and later as 
a motor sales representative at the 
Knoxville branch. He has been as- 
sociated with the automotive busi- 


ness since 1940. 
* * 


Cooper Heads Field Sales 
For Goodrich Koroseal 


James A. Cooper has been ap- 
pointed manager of field sales for 
Koroseal upholstery materials, it is 


announced by Clyde O. DeLong,|duties, it is announced by J. R.| Rubber treasurer, has been given 


general manager of the plastics 
division of B. F. Goodrich Co. 


|Cooper’s headquarters will be at 


the company’s plastics plant and 
offices in Marietta, O. 

Cooper has been with Goodrich 
for seven years, in the purchasing 
division, and previous to that had 
held sales posts with several com- 
panies. 

+ + * 


Bendix Ups Lord 


K. A. Lord has been appointed 
manager of the eastern districts of 
the Bendix automotive service sales 
organization, according to T. A. 
Kreuser, service sales manager of 
Bendix Products. 


* * + 


GE Promotes Paxton 


Robert Paxton, manager of man- 
ufacturing policy for General Elec- 
tric Co., has been elected a vice- 
president by the GE board of di- 
rectors. 


* * * 


Greene Adds Duties 


Harvey B. Greene, assistant to 
the president of National Automo- 
tive Fibres, Inc., has been elected 
assistant secretary and assistant 
treasurer in addition to his present 





"No Business Like Truck Business’ — 
So says Ted V. Rodgers, lifetime honorary chairman of the American Trucking Assns 
pictured here getting an assist in his inspection of a Federal Style Liner truck from modeis 
Mary Warren (left) and Frances Peterson. The model (truck) boasts 100 new and improved 
features, foremost of which are the ‘'swing-lift'’ fenders. 


Millar, president. Greene joined the 


company in 1947. 
& * * 
General Tire Honors 
On 25th Anniversary 
T. S. Clark, General 








2 Se. - In Canada 35¢ 


Bihan 3,500,000 families 


Clark 


Tire and 


ja 25-year service pin for his serv- 
j ice with the company. He is sched- 
juled to depart soon for a visit to 


a General subsidiary in Caracas 
Venezuela. 
AUTOMOTIVE NEWS production and 


registration figures tell the story of output 
'and sales every week. 
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Righways & Safety... | haps, Damon pointed out that only 
a few drivers do their best most 
of the time, and even fewer do so 


e . i 
|| Average Drivers Sek hiss uxio ts Sesett 
. job. 
i / e e e * + * ™ 
Terrific Mishap Toll sxc (ve seine ee] 


by Clifford J. Fletcher, commission- 














By Tom Hewitt year,” he said. “The annual cost |er of the bureau of motor vehicles 

Staff Writer to the nation is about 32,000 |of New York. 
{Seve speeders and drunk| lives, more than a million in- Fletcher reported that many 
‘\ drivers are the greatest cause| Juries and economic losses ex- | accidents are caused by control- 
of traffic mishaps, average drivers, ceeding $2,750,000,000. lable human elements such as 


because of their Damon therefore warned drivers| impatience, discourtesy and reck- 
great numbers, to junk the notion that it is al-| lessness. 

also “run up an|W8YS8 the other fellow who com-| fe attributed 25 percent of all 
appalling accident mits errors and causes accidents. |accidents in New York to failure 








Scott Donates Third Training Car— 

















total.” In explaining why the average|to observe the right-of-way rule. : 
In listing driv- motorist becomes involved in mis- Unless intro bin io caumeeen For three years, Herbert W. Scott (Chevrolet-Oldsmobile), Holyoke, Mass., has furnished 
ers with accident |}——- |to a. voluntary pattern of courteous | @ training car for the high school in that city. Left to right: Axel A. Manning, representing 
: ‘ and more tien driving, said Rudolph King of the registry of motor vehicles; William E. Heaton, of the Holyoke registry 
s eee ae Gotham’s Major Streets Fletcher a hale fae more | Office; Scott; Henry J. Fitzpatrick, principal of the high school, and Jeremiah R. Golden, 
: president of the Automotive Safety) To Get Guide Lines and stricter regulations and tough- city safety officer. poo : os) ee 
Foundation, puts the average driv-| White guide lines will be painted|@™ Controls over drivers. . . ‘ ‘ 
ers first, because of their numbers,|on virtually every major roadway * * & resolution asking governors of all |the rate of 65 miles per hour, while 
followed by the accident repeaters, |in the city of New York N EFFORT to cut down the| states to order swift punishment po one ~ 16 takes place at 45 
: P ‘ ‘ ; Ll a" ; iv miles an hour. 
who are low in number but high in : is number of accidents attribut-| for speeders and drunk drivers. 
; : According to Traffic Commis able to excessive speed and drunk-| Julien Harvey, of the Assn. of Siapeennenatil 











the rate of misdeeds. In third, he|sioner Lloyd B. Reid, the plan is - 
: ; , n - ’ , en driving was made recently by|Casualty and Surety Compani 
placed youthful drivers with an un-/| designed to increase the capacity the National Committee for Traffic|told the parley that nie at ower 










Safety Movie 






: duly high mishap record. lof the streets by promoting a more Safety which met in New York. five fatal accidents are traceable * 
: “These multitudes pile up well |orderly flow of traffic and should The group, which represents |to excessive speed. He added that Keyed to Driver 





over 8,000,000 traffic mishaps a ‘also help reduce accidents. 85 safety organizations, passed a |one out of six mishaps occurs at 
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Family Ties 

The experts who try to keep 
Americans from killing each other 
on the highways are hopefully 
watching the public impact of a 
new motion picture, “And Then 
There Were Four,” which has been 
released nationally. 

It represents a new approach in 
the long-term “selling” campaign 
for driver safety—“hit their (driv- 
ers’) emotions.” 

Safety men have tried many ap- 
proaches, First was the “how-to- 
do-it” approach. While not without 
value, its shortcomings are obvi- 
ous. Some people can operate a car 
perfectly—but just don’t use their 
common sense. 

In recent years the most often 
used approach has been “blood-and- 
broken bones.” This attempts to 
shock people into driving safely by 
showing them graphically what 
happens to them and their cars 
when they don’t. This, too, has been 
somewhat effective. 

The new film’s approach is if 
you can't reason with them or scare 
them, get to the great common de- 
nominator of Americans—the emo- 
tional attachment for their fam- 
ilies and loved ones. Show a man 
that when he hurts himself on the 
highway, he’s really hurting those 
who love him, and those that he 
loves. 

General Petroleum Corp. is spon- 
sor of the motion picture featur- 
ette. Jimmy Stewart is narrator. 

Initial reaction to the film has 
been excellent and Officials of safe- 
ty organizations such as the Na- 
tional Safety Council and the Presi- 
dent’s Conference on Highway 
Safety have been lavish in their 
praise. 


Award to Mase. 
For Training 


Massachusetts has won the top 
national award for achievement in 
developing a high school driver- 
education program, presented by 
the Assn. of Casualty and Insur- 
ance Companies. 

Classroom courses in driver edu- 
cation rose from fewer than 50 
high school classes in 1944 to 237 
in 1949. Enrollments for 1949-50 
were 43,137, according to Rudolph 
F. King, registrar of motor ve- 
hicles, compared with 35,814 for the 
previous year. 

Special dual-control automobiles 
for “behind the wheel training” 
have been made available by deal- 
ers to any high school in the state 
that has an established classroom 
course in driver education and a 
qualified teacher. 


703 Fla. Drivers Lose 


Florida’s highway patrol has re- 
ported that 703 persons lost their 
driver’s licenses during July, most 
of them for driving while intoxi- 
cated. The patrol said 542 licenses 
were revoked, 113 suspended and 
48 cancelled. 

McFarland Elected 

E. R. McFarland, president of 
Imperial Motors (Chrysler-Plym- 
outh), Lethbridge, Alberta, has been 
elected a director of the Canadian 
Chamber of Commerce. 


+ 
















A BIG reason why Better Homes & Gardens 
brings more prospects into your showroom! 


What has happened here has never hap- _— suburban-type homes that need cars— 
pened before— in all publishing history. and buy new ones twice as fast as the 
national average. 











Never before has a magazine of selected, 
top-buying readership grown to the Here, as nowhere else, are 3%-million 
mass-circulation size of Better Homes families primed for buying activity— 











& Gardens. with every page in the magazine devoted 
to doing things that will benefit the 
whole family. 







Think what this means to you! 








Here, as nowhere else, are 3%-million 
families screened for keen interest in 


better living. 





No wonder your best customers are 
powerfully pre-sold on the brands they 
see advertised in Better Homes & 
Here, as nowhere else, are 3%-million Gardens! 
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Merchandising 


Memos to Dealers 





AMES GORMAN, DeSoto-Plym- 

outh dealer in Summit, N. J., 
reports that this phrase in his ad- 
vertising caused a good deal of 
comment: 

“If we can’t fix your car, you 
should push it off a cliff.” 

That’s a nifty, for our money. 

+ * * 


Self-Serve 
DWARDS MOTOR in Milwau- 
kee is playing on a self-service 
theme in its advertising. It refers 
to its indoor used-car supermarket, 
and says: 

“You can serve yourself and 
save. No need to talk to a sales- 
man. 

“You can select the car you want 





By Bob Finlay 


|without help, because each car is 


plainly marked, showing’ year, 
make and model, and each car is 
displayed so you can examine it 
well, both inside and out.” 

Edwards reports that this method 
is attracting a lot of prospects. 

* * * 

Style Tie-in 

N MANCHESTER, N., H.—Anto- 

nen-Garfield (Ford) promoted a 
neat tie-in when the Manchester 
Apparel show was staged by the 
Union-Leader Fund, with the co- 
operation of leading merchants. 

In one of the newspaper ad- 
vertising layouts, the firm gave a 


salute to the style-showing event 
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| from the “1950 Ford, Fashion 
Academy Award winner.” 

The ad said: “Fashion-wise wom- 
en select the '50 Ford because of 
its undisputed claim to a place of 
importance in the fashion picture.” 

+ * 7 


Car Birthday 


| ky RUEGER MOTOR CO., in New 

Breunfels, Tex., has a_ birth- 
| day card which it sends to all cus-| 
|tomers. It reads: 
“Your auto is celebrating its 
|= birthday today.” 
| The date is, of course, filled in 
| from records of the company, and 
jthe card serves as a reminder to 
force A customers to have their car 
| checked over. 

os 


* * 





SUM ANrErs 


Television a 
| Pew SlarTing 


FTER four months of experi- 

ment with television advertis- 
ing, Brost Motors (Dodge - Plym- 
outh), Buffalo, has come to the con- 


Dealer in Tune— 


Down in Russellville, Ky.. Hudson Dealer 








J. A. Hill has kept a close eye on the auto 


clusion that it is a good advertis- | business since he started selling cars in 1912. Hill accents service, pointing out that auto 


ing medium for new-car dealers. 

The firm presents a 15-minute 
musical show each Saturday night, 
done in an informal manner and 
featuring the talents of local musi- 
cians and vocalists. 

Robert F. Brost, vice-president 
of the firm, says the program is 


mostly for institutional advertis- 
ing. “We try to bring in trust- 
worthiness of both our name and 
our product,” he says. 


While the show, with live talent, 


have reached such a high state of perfection that they require specialist service. Active 
his community, he has been city judge for 19 years. 


is expensive, Brost Motors has ex 
perienced very good reaction to it 
in post cards, letters and word-of- 
mouth comment, Brost said. 

Brost said he feels the type ol 





“Our National equipment saves 


us over 4 hours a day 
on operation alone!” 


President of Recht-Froelich Chevrolet Co., 
330 S. Church Street, Rockford, Illinois. 


“‘We are using two National Cash Registers in our 
Service and Parts departments. All shop repair orders 
and parts sales slips are placed in the register and over- 
printed with cash register figures which later provide 

the posting media to our accounts receivable ledger. 

These cash registers provide automatic totals for our 
sales summary and are posted direct to our Parts, 
Accessories, and Service Sales Journal. Thus, on one 
operation alone, we have eliminated our hand-written 
summary that previously took four hours daily to prepare. 


“Our National Bookkeeping machine is used to post 
the cash register printed figures on parts and repair 
orders to our ledger. Thus, our accounting machine and 
cash register totals must agree. 


“The flexibility of our National Multiple-Duty 
Accounting Machine permits us to handle the following 
work: Accounts Receivable, Cash Receipts Journal, 
Cash Disbursements Journal, Purchase Journal, Pay 
Roll (Checks, Earnings Records, Journal), and General 
Ledger. We did not buy hastily, but thoroughly con- 








So writes Mr. Victor H. Recht, 


sidered the changeover from hand to machine operation. 
We are now very happy with our complete equipment, 
and recommend the National system!’’ 


Like Mr. Recht, you, too, can profit from National 
Mechanized Accounting. Ask your local National 
representative to study your situation, and report how 
much you can save in time and money. 

Your Key to Greater Profits. The National Cash Register Company 
has prepared an interesting and helpful booklet,‘‘ National Com- 


plete Accounting Machine System for Auto Dealers.’’ Ask to see a 
copy. No obligation. Or, write to the Company at Dayton 9, Ohio. 





THE NATIONAL CASH REGISTER COMPANY (2.0 





program selected is very import- 
ant. “Any objectionable or risque 
type of program will do more harm 
than good,” he said. Care in choos- 
ling the format, theme and com- 
mercials is most important. 

* * 


A Little Knowledge 

JN BROOKHAVEN, Miss., Penn 
| Motor Co, gave the public the 
following tips on used cars: 

“Don’t try to learn the used car 
business by reading a pamphlet 
‘A little knowledge is a dangerous 
thing.’ 

“We have been in the business 
of buying and selling used cars 
much longer than any other deal- 
er in this town and yet we often 
get ‘stung’ on used cars—but— 
our customers never do. 

“We always see to it that you 
get your money’s worth. Conse- 
quently, our tip to you is this 
Don’t take a chance on used cars 
Take advantage of our experience, 
integrity and reputation—Buy wii 
confidence—Be assured of honest 
value. You don’t have to wonder 
or worry when you put a PENN 
MOTORS WRITTEN GUARAN- 
TEE in your pocket.” 

+ + 


* 


| It’s Gonna Get Cold 


ITH winter not so far away, 
Community Motors, Ltd., Ham- 
ilton, Ont., made an early bid for 
winter checkup service business 
with a newspaper ad showing an 
Eskimo seated on a cake of ice. 
“Planning to drive an iceberg 
this winter?” asked the ad cap- 
tion. Copy continued: “Wise mo- 
torists are taking no chances on 
engine freeze-ups, cracked blocks 
and other cold-weather troubles 
. .. they’re seeking us for anti- 
freeze right now. 
“Take that worthwhile ounce of 
protection and drive in this week 
for the antifreeze that’s right for 


your car.” 
* * * 


| Arithmetic 
| JN GARY, Ind., Walker Motor 
|* (Studebaker) is featuring “arith- 
metic service: 

“We ADD life to your car 
through careful attention to de- 
tails and thorough workman- 
ship. 

“We SUBTRACT from your mo- 
toring worries by checking tires, 
radiator, oil, battery and _ those 
pesky little things that sometimes 
cause trouble. 

“We MULTIPLY the motoring 
happiness you now enjoy a hun- 
|dredfold by taking a personal in- 
jterest in the service of your car, 
and we DIVIDE our time care- 
fully so that you—our patron—re- 
ceive prompt, unhurried service at 
all times.” 





Gatke Corp. Outgrowing 
‘Old Sales Program 
| CHICAGO. — Because of the 
|growth in its automotive sales and 
}an accelerated demand for its pro- 
|ducts, the Gatke Corp. has found 
|it necessary, according to Thomas 
| L. Gatke, president, to expand its 
| Sales and merchandising program. 
To implement the increased ac- 
|tivity the corporation’s headquart- 
ers organization has been aug- 
mented by additions of experienced 
sales management personnel. 








2 lL States on 1949 List... 


Road-Fund Diversion 
Mits $166,111,000 


WASHINGTON. — Notwithstand-|ton, the amounts diverted were far | With more than 10 percent diversion 


ing repeated assertions that Ameri- 
can highways are in a critical 
condition and that more funds are 
needed, half of the states in 1949 
diverted some part of their road 
money to other than highway uses. 

According to statistics supplied 
by the U. S, Bureau of Public 
Roads, 24 states and the District 
of Columbia last year diverted a 
total of $166,111,000 of highway- 
use taxes to non-highway pur- 
poses. 

These facts were laid down here | 
last week by the National Highway | 
Users conference with the added} 
statement that 10 of the states with 
diversions in 1949 also raised motor 
fuel tax rates during the year. 

Says the NHUC in a special bul- 
letin on the subject: 

“It is interesting to note that in 
two states, Georgia and Washing- 


Retail Sales Pass 
$12 Billion Mark 


. 
During July 

WASHINGTON.—Sales of retail 
stores in July reached $12,195,000,- 
000, nearly 20 percent above July, 
1949, the U. S. Department of Com- 
merce has announced. In the first 
month following the beginning of 
the Korean conflict total sales, 
instead of following the usual de- 
cline from June to July, rose 2 per- 
cent. 

On a seasonally adjusted basis, 
July sales were up 7 percent from 
June. 

Outstanding among the durables 
was the sharp advance, after sea- 
sonal adjustment, of 24 percent in 
sales of home furnishing stores | 
from June to July. This was ac- 
counted for primarily by strong 
demand for major appliances and 
television sets. 

The rise of 9 percent in the sea- 
sonally adjusted total for the auto- 
motive group was in part the re- 
sult of a rising demand for tires 
and other auto accessories at parts 
and accessory stores. Contrasea- 
sonal strength was also evidenced 
at building material and hardware 
stores. 

In the nondurable-goods group 
the usual sharp June-July decline | 
in sales at general merchandise 
stores failed to materialize—for the | 
most part due to heavy buying in 
department stores. Seasonally ad- | 
justed sales for this group in July | 
were up 15 percent from June. 

July sales advances after sea- 
sonal adjustment were also shown 
for filling stations and food stores, 
the former arising from increased 
sales of tires and parts and the 
latter reflecting both some stock- 
ing up of nonperishable foods and 
higher prices, 


Tool Institute 
Plans Detroit 
Parley Oct. 18-19 


DETROIT.—The annual meeting 
of the Equipment & Tool Institute 
will be held at the Leland hotel 
here Oct. 18-19, according to V. B. 
Day, ETI committee chairman and 
executive vice-president of Bear 
Mfg. Co. 


Following the meeting, 


general 
which ends at noon on the 19th, a 
meeting and banquet cosponsored | 


by the Automotive, Agricultural, | 
Aviation and Marine Research In- | 
stitute of St. Louis and ETI will 
be held, at which service executives 
of vehicle manufacturers will be 
guests of the equipment and tool 
builders, Day said. 

“This affair provides the only 
opportunity for vehicle service ex- 
ecutives and equipment and tool 
manufacturers to meet in a body 
for discussions of mutual] interest,” 
according to Day. 

H. B. Barrett, president of Bar- 
rett Equipment Co., is program 
chairman for both meetings. He 
says that arrangements have been 
made for talks by important per- 
sonages of both industry and gov- 
ernment. 





greater than the revenue produced 
by the increase in fuel tax. In 
Georgia, for example, there was an 
increase in the gasoline tax rates 
from six to seven cents. 
the year 1949 the yield of each cent 
of the gasoline tax was $5,976,000. 

“During that same year Georgia 
expended $18,030,000 (or 36.2 per- 
cent) of its highway user tax re- 
ceipts for other than highway pur- 
poses. 

“This diversion in Georgia could 


It takes a lot of 


erated by the 100 
in automobile eng 


cooling system . . 
sive radiator size 


it through the use 


ENGINEERING 





PRODUCTION 


During | 


surface to dissipate the heat gen- 


to do it with a properly balanced 


Borg-Warner's Long Manufacturing Division does 


skillfully engineered design of heat transfer 
surfaces. The result is an unusually compact 


Bi Ae Cae 4 maked 
BY Treduchon makes  avalalle 


be said to have the effect of | 


| causing the highway user to pay 
three cents per gallon more gas 
tax than would have been neces- 
| sary to achieve the same yield 
| for highway purposes. 

| “Rhode Island led all states in 
|percentage diversion with 46.2 per- 
cent of highway use tax funds used 
|for non-highway purposes. Others 


were: Florida, 36.8; Georgia, 36.2; 
| Texas, 19.3; New York, 17.4; Cali- 
| fornia and the District of Columbia, 
|15, and Washington, 14.4.” 

Diversions in 1949 brought to a 
|grand total of $2,843,470,000 the 
|}amount of state highway-use tax 
monies diverted during the period 
1924-1949. Three tabulations giving 


the breakdown of this tremendous | 


total have been prepared by the 
NHUC. 
The first shows the non-highway 


HOW TO KEEP 100 “HORSES” 
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Delrose Motors in Pittsburgh— 

The showroom of Delrose Motors, Inc. (Nash), Pittsburgh, is illuminated with 112 fluorescent 
lights giving 19,360 candlepower. Note the unusual entrance. Service is accented with 11,978 
square feet of the total 17,020 being devoted to it. President of the dealership is Joseph 


M. Rosenberger 

purposes for which this money was 
expended in the several states in 
the period 1924-1949. The other two 


BALANCE does if... in B-W Long Radiators 
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of light weight materials and 
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requirements. 


industry ... 


tables show by years the diversions 
in each state during the periods 


1924-1933 and 1934-1949 respectively. 





PRODUCTION 





radiator with more than 25,000 
square inches of cooling surface 
in a core only 19 inches wide, 22 
inches high, 3 inches deep. - 


B-W's Long Manufacturing Divi- 
sion not only keeps abreast of 


industry demands, but constantly 


That's 


and America. 


9 work 


looks ahead to future unprecedented cooling 
the way all 23 Borg- 
Warner Divisions work in serving the automotive 


BORG-WARNER 


THESE UNITS FORM BORG-WARNER, Executive Offices, Chicago: sorc a neck 
BORG-WARNER INTERNATIONAL © BORG-WARNER SERVICE PARTS © CALUMET STEEL ¢ DETROIT GEAR © DETROIT 
VAPOR STOVE © FRANKLIN STEEL © INGERSOLL STEEL « LONG MANUFACTURING © LONG MANUFACTURING 


co., LTD. © MARBON ¢ MARVEL-SCHEBLER CARBURETER © 
© NORGE ¢ NORGE-HEAT © PESCO PRODUCTS © ROCKFORD CLUTCH e 


MORSE CHAIN CO., LTD. 
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Bod tie) 


DIVISION ¢ WARNER AUTOMOTIVE PARTS © WARNER GEAR © WARNER GEAR CO., LTD. 
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Ford Dealer Ad Group— 


Ford Dealers Advertising Assn., Salt Lake City branch, met 
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a 
3 


recently at Sun Valley, Idaho. 


Left to right are (seated) Paul Vincent, Provo, president; Henry Reiser, Salt Lake City, 


district manager; Roy C, Davidson, Boise, 


vice-president; Carl Anderson, 


Helena, Mont. 


On the railing is Laurence Heagle, Hailey; and, standing, Harry Burns, Salt Lake City; 
C. Ed Fiandro, Pocatello; Homer Warner, Salt Lake City, secretary and treasurer; Jud Wither- 
spoon, Kemmerer, Wyo.; Morley Davidson, Denver; and Floyd Wilson, Logan. 





Air Salute to Truckers 


Numerous salutes will be accord- 
ed the trucking industry via radio 
and television during the 17th an- 
nual convention 
of the American 
Trucking Assns. 
Programs partici- 
pating include the 
Lincoln - Mercury 
Toast of the 
Town broadcast, 
the Ford dealers’ 
College of Musi- 
cal Knowledge; 
the Goodrich Ce- 
lebrity Time; the 
Voice of Fire- 
Champion Spark 





Henry English 


stone, and the 


Plug’s Champion Roll Call. Other 
companies paying tribute include 
Sun Oil, Cities Service, American 
Oil, General Motors and Chrysler. 
ATA President Henry English is 


dent of Flowers of Hawaii, 


scheduled to appear on Electric 

Auto-Lite’s Suspense program over 

the CBS television network Oct. 3. 
* * * 


Expands 

George H. Scragg, who resigned 
as director of advertising and 
sales promotion of White Motor 
the first of the year to open his 
own sales promotion service busi- 
ness, has just opened new and 
larger offices at 743 E. 82nd St., 


Cleveland. 
* 


Orchids to All 

Packard has arranged to give 
visitors to openings of its show- 
rooms a Princess Aloha orchid 


corsage, Graham W. Dibble, presi- 
an- 
nounced last week. The orchids are 


* * 


flown to the U. S., he said. 
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Watch sales climb when your seat covers are made of 
genuine TECH-TEX SARAN fabrics. Today, millions of 


CASH INona READY MARKET 
win CECH-TEX 


SEAT cove san 


By George Deery 

Associate Editor 
Auto dealers in Chicago are go- 
ing in heavily for television pro- 
grams, and none of them is quite 
as much in the limelight as Jim 
Moran, who “doubles in brass” by 
conducting both Courtesy Motors 
(Hudson) 
shows. Moran, a 31-year-old six- 
foot, two-inch smiling, blond Irish- 
man, is said to be the largest Hud- 

son dealer in the U. S. 

Under construction by Moran 
and set for occupancy during 
October is a $500,000 service cen- 
ter, the dedication of which will 
afford him an opportunity for a 
two-hour TV show, 


At present, Moran 
television shows, which he launched 


include actual 
new Hudsons and featuring such 
gimmicks as awarding pony rides 
|to children, distribution of toys and 
candy to every youngster coming 
into his showroom at 3567 W. Grand 
Ave., and presenting miniature 
Hudson cars. 

Moran keeps his audience posted 
periodically on sales records estab- 
lished by his company. He never 
overlooks chances to tie in with 
drives, such as campaigns for the 
Community Fund. 

Attracting attention first by spon- 
soring wrestling matches, Moran 
has since added a variety show 
which he conducts, known as “The 
Courtesy Hour.” 

Other regular sponsors of TV 
programs include Slavin Motors 
(Kaiser-Frazer), with its Premier 
Playhouse; Hauser-Nash Motors; 
















Affecting Factories and Dealers... 
Auto Advertising 


and his own one-hour 


is spending 
approximately $7,500 a week on his 


over two years ago. His techniques 
demonstrations of 






the Dodge-Plymouth dealer 
group; Studebaker dealers, and 
Cole-Finder (Lincoln-Mercury), 

As an example of the competition 





Dealer Moran Emcees— 

Jim Moran, Chicago Hudson dealer, in a 
characteristic pose as he describes a Hudson 
to his TV audience. 


for attention on TV, three dealers 
present their programs simultane- 
ously on Sunday evenings over dif- 
ferent stations, 

* 


| Bond Salesmen 

Thomas H. Young, director of 
advertising of U. S. Rubber Co. 
and voluntary coordinator of the 
U. S. Savings 
Bonds campaign 
sponsored by the 
Advertising Coun- 
cil, has received 
the Treasury de- 
partment’s Distin- 
guished Service 
Award for his ef- 
fort in the pro- 
gram. Also hon- 
ored for its work 
in the same drive 
was the Young & 


* + 





T. H. Young 
Rubicam ad agency at a testimo- 


nial luncheon by the Magazine 
Publishers of America. Albert E. 
Winger, president of Crowell-Col- 
lier Publishing Co., saluted Y & R. 


* * * 


Gotta Million of "Em 

Quick, the pocket-sized news 
magazine, has hit the million 
mark in circulation, Cowles Mag- 
azines, Inc., announced last week. 
When it was launched 15 months 
ago, S. O. Shapiro, Cowles cir- 
culation vice-president, predicted 
that sales would not climb quick- 
ly because its small size would 
find it buried among larger pub- 
lications on the newsstands. 


t 


in a quarter-hour of sports new 
views and interviews with lead 
ing sports personalities, 

* * * 


W. E. Schweikart 


William E. Schweikart, 46, \ 
president and account executiv: 
Campbell-Ewald, died unexpecte!!, 
at his office in De- 
|troit last week of 
|/coronary throm- 
bosis. He was 
graduated from 
the University of 
Detroit in 1927. 
He played on both 
school and college 
football and base- 
ball teams. 

Mr. Schweikart 
had been in the 
advertising busi- 
ness ever since he left college. 


reine 





W. E. Schweikart 
He 
joined Campbell-Ewald in 1934. j 


Surviving are a son, W. Brien 
Schweikart; a brother, Nathan, and 
a sister, Doris Bishoff, both of De- ; 
troit. His wife, Helen, was killed 
two years ago in an auto accident 
in which Mr. Schweikart was in- 
jured, near Elmira, N. Y. 


LICENSE PLATE 
| FASTENERS 





On or Off With a Quarter Turn 


Heavy %-inch bolt (with T-head 
and square shoulder) fastens li- 
cense plate securely in place. Will 
not lose off. 
PLATED TO PREVENT RUST 
No. 51—Dealer Cost, each 
Packed 12 to Box- 


Money-Back Guarantee 


IMMEDIATE DELIVERY 
If Your Jobber Cannot Furnish 
Order Direct from .. . 


HOUSER ENGINEERING & 
MFG., INC., Bluffton, Ind. 


Over 100 Service Items 


New 1950 _ 


AUTO-TURNTABLE 
































Move it 
anywhere 





’ PLUGIN! 





* * * 


|N. Y. Nash Dealers Briefed 


| Nash dealers from Metropolitan 
|New York, New Jersey and Con-| 
necticut heard Jack B. Huntress, | 
advertising man- 
| ager of Nash, out- 
line the biggest 
jadvertising and 
|}merchandising 
|program in the 


|... Used Car Lot or Showroom, 


or on your ROOF, for a 
BIG Used Car Sale SIGN 


Write for Details and 
New Low Price 


BRUNNER’S, INC. 
358 E. Center St., Manchester, Conn. 





car owners are being sold on saran seat covers by big 
national advertising campaigns. You cash in on this 
advertising when you sell TECH-TEX SARAN. 









THEY SELL THEMSELVES 


Motorists everywhere know the advantages of saran fab- 
ric. They look for its sleek beauty . . . its extreme toughness 
and brilliant, ‘‘built-in’’ colors, and the ease with which 
you can keep it looking fresh and clean. Your customers 
want seat cover fabrics that are beautiful and long wearing. 
Satisfy them with TECH-TEX SARAN fabrics. 


PROFITS ROLL IN 


You can look forward to a quick turnover. For handsome 
TECH-TEX patterns are made to sell on sight. Let TECH- 
TEX SARAN fabrics boost your seat cover business. 
Write us now for sample swatches and prices. 


TECHNICAL TEXTILE COMPANY 


4640 LARGE STREET, FRANKFORD, PHILA. 24, PA. 


















jcompany’s his- 
| tory at a meeting 
lin New York 
|\when the new 
|models were dis- 
| played. 

| “Impact,” said 
|Huntress, “is the 
key word in Nash’s advertising | 
campaign for 1951. Built around the 
slogan, ‘Nash Airflytes—the World’s 
Most Modern Cars,’ this campaign 








Jack B. Huntress 





will reach into virtually every| 
American home, through use of | 
magazines, newspapers, billboards | 


and that mighty new advertising | 
medium, television.” 
* * 
Dealers Sponsor Sports 
Lincoln-Mercury dealers of the 
Detroit district, through Kenyon 
and Eckhardt, L-M ad agency, 
have purchased the Bob Murphy 
Sports Showroom on WXYZ-TV. 
The program will be seen 6:30- 
6:45 p.m., e.s.t., Monday through 
Friday. Featured will be Murphy, 
sports editor of the Detroit Times, 


. 
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DEALERS: 


The Modern Service Identification 
Emblem—Plus Advertising Value. 


Write TODAY for beautiful full-si 
FREE SAMPLE... Yours to keep saad 
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| In the Hopper | 


| brickbats from the motoring public, | 
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An increase in the city sales tax 
from % to 1 percent, effective Oct. 
1, was voted by the Laguna Beach 
(Calif.) city council. 

+ . * 


Texas Insurance Group 


Offers New Rate Plan 


The Texas Assn. of Insurance 
Agents will propose to the next 
session of the state legislature a 
“retrospective rating plan” which 
would reward careful motorists 
who keep accidents at a minimum 
during the year. 

“Under our present rating sys- 
tem,” President Hollis F. Danvers 


said, “there is not enough incentive | 


for the insurance buyer to keep 

down claims. Under the proposed 

plan, there is a premium or safety 

because the cost of the insurance 

depends on cost of the claims cov- 

ered by the policy.” 
+ 


+ * 


Calif. May Use ‘Hot-Rods’ 
In Civilian Defense Plans 


soon may be catching bouquets for 
their work in California’s civilian | 


| defense program. 


Highway Patrol Commissioner 


| Clifford E. Peterson, who stated the 


hod rodders and motorcycle riders 


|would be ideal for transportation 


and messenger services in the event 
of an emergency, said he will ask 
the state legislature to authorize 
a reserve highway patrol corps of 
| more than 2,500 men. 

+ + + 


Springfield (Mass.) AAA 


| Against Flat Rate Insurance 


The board of governors of the 
Automobile Club of Springfield 
(Mass.) has voted unanimously to 





|oppose the flat rate automobile 
insurance proposal which is_ to 
|come before the voters in Novem- 
ber, it was announced by Raymond 
|D. Jewett, club president. The club 
| will carry on a vigorous program 
| of action against the flat rate, 
Jewett said. 


Ha Spt 


Opened in Winthrop, Me.— 


John W. Dresselly, new Chevrolet dealer in 


service building. 


Sims, head of the Oklahoma state 
crime bureau, to lobby against the 
state’s new load limit law. Sims, 
whose department is under the 
state department of public safety, 


is now partially responsible for en- | 


forcing the law. 

Chris C. Whitson, director of 
Highway Users, Inc., said an at- 
tempt will be made during the 
next legislature to have the law 
modified. ‘We want to see the max- 





that city, has completed his new sales and 


for the benefit of garage opera- 
| tors. Sheriff Rex Sweat of Duval 
county said he favored compul- 
sory inspection but that great 
care should be taken to prepare 
the right kind of law, 

William Catlin, of Jacksonville, 
representing the Florida Automo- 
bile Dealers Assn., commented 
that some motorists object to the 
cost of vehicle inspection. “But 
what people should realize is that 
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First Car Rolls 


From K-F Plant 
In Portland, Ore. 


PORTLAND, Ore. Kaiser-Fra- 
zer’s new assembly plant here has 
turned out its first car for public 
sale. 

However, formal opening of the 
factory is still about five weeks 
away, said Manager W. M. Pearce. 
By then the assembly line will be 
|producing close to 25 Kaisers a 
day. 

Offices, the parking lot and land- 
scaping is not yet completed, but 
production is in progress neverthe- 
less. 

Kaisers will be assembled ex- 
clusively during the month or 
more, but then output of the new 
Henry J will take place for alter- 
nate periods. 

When in full operation with two 
shifts, the plant will employ more 
than 200 persons. 

The building was erected at a 
cost of $350,000 by the Union Pa- 
cific railroad and is leased to K-F. 
Facilities and inventory will be 





worth $1,000,000, Pearce estimates. 





_“Hot-Rod” drivers, target for According to Jewett, the local|imum weight load lifted to around whatever money they spend on 
AAA directors feel that motorists | 90,000 or 100,000 pounds,” he said.| Vehicle inspections will come 
a —™“\ |of western Massachusetts, who|The present law limits loads to| back to them 10-fold in reduced One-Way Traffic Plan 
c have earned lower rates by virtue | 60,000 pounds. | accident insurance premiums on . 4° 
* * # said. Perils L. A.’s Auto-Row 


of safe driving habits, should not their ears,” he 


be penalized to foot the bills of 
less careful drivers in the greater 
Boston area. 


. STOP Arizona Legtdenare Slated 
To Hold A l Sessi 
VIB ATO ee nn. 
moise 


ment providing for annual ses- 
sions of the Arizona legislature 
WITCOTE Undercoating 
stops car vibration, noise, 


was approved by Arizona voters 
Pre- 


es 


LOS ANGELES.—City fathers 
here are reported considering a 
plan to have only one-way traf- 
fic on Figueroa St.—Los Ange- 
les’ “automobile row.” Dealers 
are said to feel that such a 
change would mean disaster for 
them, 

Figueroa St, reportedly has the 
largest auto population of any 
street in the world. Dealers 
who operate on the thorough- 
fare say that making it a one- 
way street would cut the value 
of their property. 





Compulsory Car Inspection 


Recommended in Florida 
Statewide compulsory vehicle 
inspection has been endorsed by 
the laws and ordinances commit- 
tee of the governor’s highway 
safety conference in Jacksonville, 


Paducah Group Appeals 
Edict on City Pay Levy 

After being unsuccessful in a 
lower court action, opponents of the 
1) percent payroll tax being im- 
|posed locally by the city of Padu- 
Fla. The group also proposed |/cah announced they would take 
that traffic codes of cities be made | their ease to the Kentucky court 
more uniform and that the state |0f appeals. 
pattern its traffic laws after a | McCracken County Judge Hol- 
national model, |land V. Bryan on Sept. 18 refused 

H. K. Wilson, representing the |to issue an injunction to force the 
United Commercial Travelers, | city to repeal the salary-tax meas- 
warned that compulsory vehicle |ure or to put the question to the 
inspection could become a racket | voters at the November election. 








at a special election held in con- 
junction with the state’s primary 
election. 

The change to annual sessions 
rattles, and squeaks. was proposed as a means of re- 
i | ducing the number of special ses- 
vents heat and fumes from | gions, It also was held that the 
working up through the | lawmakers found it extremely 

difficult to plan budgets for the 
floor. It also prevents un- 


state two years in advance. 
dercar rust . . . lasts the life 2 ee 

of the car. Valuable to car 

owners, and profitable to 
car dealers. 








| Alberta May Require Tests 


Before Issuing Licenses 

| Alberta is giving consideration to 
|legislation under which drivers’ 
tests will become obligatory for all 
persons who have not previously 
held licenses in this western Ca- 
nadian province. 

While no definite decision has 
been reached, it is also probable 
that the tests will be given to per- 
sons convicted of driving infrac- 
tions before they will be issued 
new licenses. 

* 


Seminole (Okla.) Truckers 
Seek Higher Load Limits 


Seminole (Okla.) truck operators 
have announced plans to hire Jake 


Firestone to Add 


Additional Plant 


In Des Moines 


AKRON.—Construction of a $5,- 
000,000 additional tire plant at Des 
Moines was announced here by 
Harvey S. Firestone jr., chairman 
of the Firestone Tire & Rubber Co. 

It is expected that the new tire 
plant will be in production in the 
early spring of 1951. New ware- 
house facilities are already under 
construction, Firestone said, 

The present Firestone plant at 
Des Moines is one of the most mod- 
ern in the rubber industry and the 
new plant will also have the latest 
improvements in efficient produc- 
tion equipment, it was announced. 

The Des Moines plant was built 
by Firestone for the government in 
1944 for the production of rtires| 


GET IT FROM YOUR JOBBER 





ASK FOR IT BY NAME- GENUINE 


Ve 
OL LL 7 ios 
PROTECTION 


CHICAGO 





The STRONGEST The FINEST 


CUSTOM STYLED 100% 
QUALITY DESIGNED and 
MADE UNDER ONE ROOF 


STOCK -DISPLAY-SELL CELLO 





PRODUCT OF WITCO CHEMICAL CO., 








) See “OLD TIMERS" Exhibit at the 
International Hobby Exposition 
Convention Hall, Detroit 
Sept. 30 thru Oct. 8 






CELLO GRILLE GUARD 
WITH WINGRAILS 


Selling Cello Grille and Trunk Guards 


soe SITE is the sure and easy way to add extra profits 


BEARCAT — $3.95 


to your till . .-. and more protection and 


safety to your customers’ cars and trucks. 


CELLO DUAL RAIL Cello guards are specifically engineered to 


TRUCK GUARD 
CUSTOM CUTOUTS 
FOR 91 
LATE MODELS 






save car owners many dollars in costly re- 






pairs. This makes the Cello line easier to sell 





and brings in handsome profits. 


For complete information on the Cello 


line of guards and license frames write to the 
CELLO SINGLE 


Cello factory today for FREE catalog pages 
TRUCK GUARD : : 


tires and heavy-duty truck tires 


for the armed services, and price lists. 





Now--- Build “Old Timers” |Oil Industry Won’t Pack | 
Automatie Fluid in Pints 


: ! 
Scale Model Antique Autos! | \rraNTIC CITY—A suggestion 


WHAT A THRILL to build your collection of these fam- by the : automotive industry that | 
©us antique cars — each one easy to assemble with |automatic transmission fluid be 


pre-fabricated parts! Above we sketch the 13 cars of : : 
avaene carne —~ 09 exlectel historical and ouhenie — | packed in . cans has been — 
actual 9," scale models! They range in length when | down here ya committee of the} 
complete from 6';" to 101". A perfect gift for hobb: . . | 
ists this Christmas! pertect gift or bobby | 4 merican Petroleum Institute. 
SEE Another API committee also de- | 
4 them at your hobby, toy, or department cided to postpone an industrywide | 
andl _ c OD ee perma ane ;}campaign to urge 1,000-mile lubri- | 
P ing. o C.O.D.'s, piease. : a 4 
: a nee jcation of automobiles. The deci- 
sion, it was said, was made be- 
cause returns of a survey on the 
proposal were too sketchy. 


Custom styled for 1950 cars and trucks. Similar guards for 1946- 
49 models. Gleaming beauty. Guaranteed Super-Chrome finish. In 
stalled in § to 8 minutes. Order from your nearest jobber or direct 
from factory. Specify car or truck make and year when ordering. 


"THE x0) PRODUCTS CO. 


EAST BOSTON 28, MASS. 














OLD TIMERS” *\" 


Maui & 
SCRANTON HOBBY CENTER 
Dept 43 Scranton 10. Pa 
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Strikes Halt Ri, LH. 


New Protests Arise 
On Pay Escalator 


(Continued from Page 2) 


resumed wage talks with 
Goodrich and Goodyear. 

Employes of Standard Oil Co. 
(Indiana) won a 6 percent wage 
boost. 


The first long-term pay esc alator | 


contract in the textile industry gave 

CIO employes of Landers Corp. an 
eight-cent raise now and five cents 
in 1951 and again in 1952. 

A systemwide strike against 
Borg-Warner was settled after only 
one day of idleness. Wage unrest 
was blamed. 

* * * 

N HOUSTON, promises that labor 

will sign a no-strike pledge if 
President Truman wants it, and 
that he will sacrifice the presidency 
of the AFL if it stands in the way 
of labor unification, _were made by 


Work to Start 


On Indianapolis 
Dodge Plant 


INDIANAPOLIS.—Ground break- 
ing ceremonies for the $7,000,000 
Dodge transmission plant which the 
Chrysler Corp. will build here will 
be held Oct. 12. 

The new Dodge plant will be 
built on a 100-acre plot of ground 
a short distance northeast of the 
city. When it is placed in operation 
next spring it will employ approxi- 
mately 5,000 persons. 

While Chrysler officials expect the 
plant to be used primarily for the 
production of Dodge transmissions, 
they also said that it could be 
easily converted into a defense 
plant in the event that the Korean 
fighting spreads to other quarters. 

Meanwhile, Chrysler officials also 
announced the expansion of the 
New Castle, Ind., plant with the 
erection of two additional buildings 
at a cost of approximately $1,000,000. 

Robert Dungan, New Castle plant 
manager, said that one building 
would be 80 feet by 525 feet and 
will be built to house a press de- 
partment. The second project is an 
addition 50 feet by 300 feet to the 
present die department. Ground is 
being cleared for the two additions 
and work will start as soon as con- 
tracts are let in Detroit. 


GM Stockholders 
OK 2-for-1 Split 


WILMINGTON, Del. — By votes 
of 99 percent of the shares voted, 
General Motors’ stockholders at a 
special meeting approved an em- 
ploye pension program and a pro- 
posal to reclassify and split each 
share of common stock into two 
shares of common stock. The meet- 
ing took place at GM’s Buick- 
Oldsmobile-Pontiac assembly plant, 
just outside of Wilmington. 

The common stock change ap- 
proved was a recommendation by 
the board of directors to amend 
the certificate of incorporation to 
change the authorized shares of 
common stock from 75,000,000 shares 
of $10 par value to 150,000,000 
shares of $5 par value and to pro- 
vide for the issuance of two shares 
of the new $5 par value common 
stock for each share of $10 par 
value common stock now issued. 
The exchange of stock will begin 
on Oct. 3. 


S. W. Parts Depot Opened 
In Dallas by Studebaker 


DALLAS.—Studebaker has opened 
a new southwestern parts depot at 
5134 Harry Hines Blvd. The depot 
will serve Texas and parts of Okla- 
homa, New Mexico, Louisiana and 
Arkansas. 

It contains approximately 150 
percent of the space of the old 
location at 3720 La France, where 
Studebaker maintained a depot for 
parts and accessories since 1946. 





AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 
See the back pages of this issue. 


B. F.| 


President William Green at the 


| AFL convention. 


Green, along with the 13 vice- 
presidents of the organization, were 
reelected at the convention for an- 


;other year. 





Maurice Tobin, secretary of la- 
bor, warned that labor must ex- 
ercise self-restraint in wage de- 
mands if it wants to avoid gov- 
ernment controls over wages, 


A convention report by the AF'L’s 
executive council showed that rath- 
er than gaining the million mem- 
bers it hoped for this year, the 
organization has lost close to 100,- 
000 members. Paid memberships 
for 1950 were reported at 7,142,603 
as compared with 7,241,290 in 1949. 

The AFL officials, however, were 
confident the 600,000 members of 
the International Assn. of Machin- 
ists would soon be back within the 
AFL fold. 

. * * 

LEDGING to withdraw as AFL 

president if it would further 
merger with the CIO, Green said, 
“If that calls for sacrifice on my 
part, I want to tell you I will make 
the sacrifice in order to establish 
labor unity.” 

A spokesman for Green said that 
he meant that if the proposed mer- 
ger were perfected and hinged only 
on the leadership of a united labor 
movement, Green would be willing 
to step down from the AFL pres- 
idency. 

In his speech Tobin told the dele- 
gates the government was setting 
up machinery for both a partial 
and ‘a complete mobilization. He 
said use of wage and price controls 
would depend on what labor and 
management do in the period im- 
mediately ahead. 

He told them, however, that the 
law is sufficiently flexible to per- 
mit a reasonable policy for upward 
adjustment of wages to correct 
hardships and inequities. 


Chicago Dealers 
Urged to Train 
Understudy Help 


CHICAGO. Demands of the 
military services and competition 
for manpower from companies 
making war products can best be 
met by dealers through instituting 
thorough training programs in 
their establishments, the personnel 
department of the Chicago Auto- 
mobile Trade Assn. pointed out 
last week. 

Especially urgent, it was stated, 
is the training by upgrading of 
personnel in both the service and 
office departments, 

“Uppermost should be the thought 
that replacement of key people with 
new employes is going to be ex- 
tremely difficult with the labor mar- 
ket getting tighter and tighter all 
the time,” the CATA bulletin said. 

“There can be no doubt that the 
best—in fact, the only—place for a 
man to learn a skilled automotive 
job is right in a dealer’s shop. It 
is up to the dealers to train their 
own key people. 

“In this respect, there is one sys- 
tem that can be adopted by almost 
all dealers, and that is the under- 
study method of training. The idea 
here is to have a service writer 
so well trained that he is able to 
step into position as service man- 
ager, a mechanic able to take over 
as a service writer, a greaser or 
apprentice able to handle a me- 
chanic’s job, and a washer-polisher 
able to do greasing. 


“This same principle holds true | 


in Office jobs. The assistant book- 
keeper should be trained for the 
office manager’s job, the clerk for 
the assistant bookkeeper’s job, and 
the switchboard operator should 
be learning the clerk’s duties. The 
only hiring needed to be done is at 
the level of unskilled or semi- 
skilled personnel. 

“The average employe is going 
to do better work if he knows he 
has a good chance for promotion. 
The dealer has to see that the 
understudy is actually being trained 
by his superior.” 








‘ 





Army Honors Olds’ Chief— 


Sherrod E. Skinner (right), 


general manager of Oldsmobile, 
tional Civilian Service Award from Archibald S. Alexander, 





undersecretary of the Army, 


in a special ceremony at the Pentagon in Washington. Skinner was given the Army's highest 


civilian award for his service to the Army as director of the Production division 
in Washington from Sept. |, 


Service Forces, 


1942, to March 1, 1943. 





At Mound Dealer Parley— 


Ray Chamberlain, convention and exhibition manager of the National Automobile Dealers | 


Assn., 


(standing): Chamberlain, Car! Eckert, 


addressed a recent session of the Alpena (Mich.) Auto Dealers Assn. Left to right) 
retired dealer; 


Bill Garrison, Fred Johnston, 


Army | 


|ident of Indian Motorcycle 


receives the Army's Excep- | 18. 
| Motor Co. 





Rod | dean 


Obituaries 


- P. duPont, 63; 
‘Once Built Cars 





PHILADELPHIA. — Eleuthe: 
|Paul duPont, 63, who founded 
duPont Motors Co. in 1920 to mak: 


custom-built cars, died here Sept 
27 after suffering a heart attac! 

A member of the prominent De! 
aware family, Mr. duPont was pr 
Co f 
Indianapolis. 

* o * 


A. Oakleigh Bush 
Worchester, Mass.—A, Oakleigh } 
chief sales engineer, Abrasive divisic: 


Norton Co., died suddenly at his h 
Sept. 2. Mr. Bush came to Norton Cx 
1924 in the research laboratory of 


Niagara Falls plant, soon after gradua 
from Massachusetts Institute of Technol: 
Since 1928, he had been associated 
the sales departments. He was elevated 
chief sales engineer in 1944 
* * * 
. George E. Henry 
YREKA, Calif.—George Elmer Henry 
died here recently after a brief iliness. Hy: 
was born in Hanley, Sask. He operate 
Sterling Motors on Kingsway, Vancouver 
B. C., until he moved to California in 1945 
* * * 
Paul Gray Gamble 
NASHVILLE. Paul Gray Gamble, 61 
veteran automobile dealer, died here Sept 
Mr. Gamble operated the Paul Gamble 
in Madison for 20 years. The 
firm recently became the Madison Motor Co 
* 
Donald M. Spaidal 
OTTAWA.—Donald Matthew Spaida!, 78 


| who opened the first office of the Genera 


Motors Acceptance Corp. in Toronto in 1919 
and was Canadian manager, died in Gana 
noque, Ont. He opened many of the com 
pany’s branches in the U. 8S. and Europe 
including London, Paris, Berlin and Copen 


hagen. At the time of his retirement in 
1932 he was executive vice-president of 
GMAC. 


* 


* * 
George S. Brintnell 
TORONTO. One of Canada’s pioneer 
motor car manufacturers, George S. Brint 
nell, 86, died here Sept. 21. He had beer 
retired for some years. In 1908 he founded 
Brintnell Motor Car Co. Among cars as 
sembled and manufactured by the firm 
were the Tuchope. Gray om and Guy Car 
* 
Chasios H. Hilmer 
ST. LOUIS.—-Charles H. Hilmer, presi 
dent and treasurer of Hilmer-Placke Chev 
rolet Co., died at the Deaconess hospita! 
Sept. 9 after a lingering illness. Mr. Hil 
mer, who was 52, was a pioneer in the 
St. Louis automotive field, 
* * * 


John A. Jenior 
RANDOLPH, 0O. John A. Jenior. 59 
of automobile dealers in Portage 
county, is dead. He had been in the auto 


Chapman and Louis Janeski. Sitting are Lloyd Leavitt, Everett F. Smith, Conrad LeBlanc | mobile business 28 years. handling Ford 
and L. E. Burt. Members not present were Frank Doane, Peter Reekstin, Frank Ravitz, John | most of that time 


Klaft, Carl Sheehan and Emery McGirr. Chapman is president of the group; Johnston, vice- | 


president, and Burt, secretary-treasurer. 
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Ford's Proposed Office Building— 


A model of the firm's office building group to be constructed at Southfield Rd. 
in Dearborn is shown above. An II-story structure to house the central sta 


Michigan Ave. 


offices of Ford and an adjacent six-story building for Lincoln-Mercury administrative offices 


are planned. Tentative plans also call for a three-level garage, connected to a three- story | out 
auditorium and other services. 


building housing a cafeteria, dining rooms, 





WASHINGTON.—Hopes that the 
good news in the Korean war would 


War Plans to Continue 
Good News of Korean Conflict Will Not Ease 


Home-Front Pressure, Says Sawyer 





ease pressure on the home front | 


were dashed last week by Com- 


merce Secretary Sawyer. 

However, Sawyer said there is 
no reason why this country can- 
not turn out all the fighting 
materials needed to meet any 
future threats and still “enjoy the 
highest standard of living in the 
world.” 


Sawyer declared the country 
would be “stupid” to assume that | 
“we can forget the whole thing | 
and go about our normal peacetime 
pursuits regardless of what is going 
on in the rest of the world.” 


| 
| 
| 


The cabinet member based his | 


view that both military and civilian 
requirements can be met on an esti- 
mate that national output cur- 
rently is running at a rate of $282 
billion a year. 

Even allowing for lessened dol- 
lar values and for the larger 
population, he said, that is “far 







ahead of what it has ever been 
before, probably as much as 50 
percent.” 

He said we also have 
industrial plants, ships and airports | 


|left over from World War II. 


To prevent hoarding of critical 
industrial materials, Sawyer  be- 
lieves it will be necessary to impose 
|other controls in addition to the 
inventory rules set up two weeks 
ago. 

“There will probably be priority 
orders or ratings under which a 
manufacturer is required to fill the 
;orders of the military before he 
fills anything else,” he said. 

Concerning steel, Sawyer said 
he believed there would be enough 
“to do the job of defense and a 
reasonable job of supplying civil- 
ian demand.” 

He said the Commerce depart- 
ment and the National Production 
Authority are already at work to 
make sure small businesses do not 
“go down the drain” 





and|ing an automobile accident Sept. 6. 
# | McConathy began his automotive career as 


| Chevrolet 
{and 


* * 
ae Van Brunt 
COUNCIL BLUFFS, Ia. — Harry Van 
Brunt, 68, pioneer Omaha and Council 
Bluffs auto dealer, died Sept. 15 here 


Founder of the Van Brunt Auto Co., he 
later sold his building to the Sears interests 
* * 


George Dorner 
FRANKFORT, Ind.—George Dorner, 80 
Chevrolet dealer, died Sept. 12 after a two 
month illness. He was once a buggy manu 
facturer 


* * * 
Walter R. Godby 

BROWNWOOD, Tex. — Walter Robert 
Godby, 71, retired automobile dealer, died 
Sept. 8 at his home here. Born in Travis 
county, Mr. Godby had lived in Brown 
county 50 years. 

* 


* ” 
Arthur F. Kane 
KNOXVILLE, Tenn.—Arthur F. Kane 
47, owner of Art Kane Motor Co. at Dand 
ridge, died Sept. 13 at a local hospital. He 
had been head of the automotive concern 
for 21 vears 
+ + * 
J. O. McConathy 
BASTROP, La.—J. O. McConathy, Ford 
dealer here, died in a local hospital follow 
Mr 


a salesman with the Turpin Motor Co 
Later, with the late J. C. Young, he bought 
Turpin and formed the McConathy 
| Young Motor Co. 


Joseph P. Sorat 

Joseph P. Bergl, 49, head of 
dealerships in suburban Cicero 
Berwyn, died suddenly at his home 
Funeral services were held Sept 
Berg! was at one time engaged 


CHICAGO. 


Sept. 26 
29 Mr 


|in the garage business and also in equip 
| ping cars with armor plating 
* * * 


| 


| 


Cc. E. Monahan 
DETROIT. - Charles E, Monahan, 52 
purchasing director of Budd Mfg., died here 
last week after a heart attack Prior to 
joining Budd in 1927, he was with Durant 


many Motor Co 


Chrysler Export 
ar Welch 


DETROIT. — Wendell H. Welch 
has been appointed operations man 
ager of Chrysle: 
Corp.'s Export 
division, C. B 
Thomas, division 
president, an- 
nounced last 
week. 

Welch joined 
Chrysler Export 





in 1937. Before 
the war he served 
as sales promo- 


W. H. Welch 


tion manager and 
later as assistant 
to the president. In 1946 he was 


as some did| appointed staff manager, the posi- 


in the early stages of World War IT. | tion he held until now. 
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Pontiac Dealers Sales Parley— 

Business is excellent, this group of Pontiac dealers from the 25 sales zones, told General Sales Manager L. W. Ward at the first fall 
merchandising session. Present were Joseph A. Balch, Manchester, Conn.; James G. Kearney, Brooklyn, N. Y.; Walter Titus, Princeton, 
N. J.; J. D. Allen jr., Hampton, Va.; N. B. Parker, Cortland, N. Y; Fred C. McCarthy, Middletown, O.; Louis Boshara, Lakewood, O.; 
J. H. Ayers, Beaver Falis, Pa.; Guy S. Garber sr.. Saginaw, Mich.; Frank H. Halbeisen, Jackson, Mich.; Sam Dixon, Celina, O.; H. P. 
Persons, Macon, Ga.; J. G. Sullivan, Anderson, S. C.; R. N. Jameson, Alexandria, La.; Leo Bianchi, Chicago; Harold Duckler, West 
Allis, Wis.; E. W. Thies, St. Cloud, Minn.; J. J. Robinson, Estherville, la.; W. H. Christen, St. Louis; Ben F. Mizell, Texarkana, Tex.; 
Ivan C. Snyder, Casper, Wyo.; J. C. Robison, Houston; J. M. O'Mara, Hutchinson, Kans.; Gene Purdy, Okmulgee, Okla.; B. J. McManus, 
Escondido, Calif.; J. Frank Simpson, Everett, Wash., and William D. Remmer, Oakland, Calif. 


Regulation W Held Only One of Factors. . . 


New, Used-Car Sales Easing Off 


(Continued from Page 1) 





|ulation, are puzzled about the sud-,confident of an upturn shortly.— 





the terms of the new regulation.|¢en slump which has left them | Met Apams. 

Dallas dealers said that only one | With some excellent used cars with- ta meen 

person out of every six or seven |OUut any takers. Others say they’re Dallas 

encounters difficulty in meeting the | doing okay, considering.—Jack Sut- DECLINE in sales of used cars, 

terms. | LIVAN,. | / : ; 

ee especially the newer, high- 

A Buffalo dealer reported that, priced merchandise, has been re- 

out of 100 new-car sales consum- Chicago corded in Dallas following the ap- 


mated since the beginning of Reg- 
ulation W, only two were lost be- 
cause the purchasers were un- 
able to meet the terms of Reg- 
ulation W. 

Reports from various cities indi- 
cate that used-car prices are con- 
tinuing their downward trend, al- 
though no sharp drops have been 
mentioned. Declines of from 5 to 
15 percent were noted. 


Used-car dealers are generally 
optimistic, however, believing that 
business will pick up after the pub- 
lic gets used to the idea of credit 
restrictions. 

Here are reports from AvTOMo- 
tive News correspondents in vari- 
ous cities: 


plication of Regulation W. 


All used-car activity has slowed 
down to a pace reported well be- 
low normal, and sharply under 
the week prior to the beginning 
of the regulation. One dealer spe- 
cializing in late models reported 
only two sales during the first 
eight days the regulation was in 
effect. 


Sales of new cars have been 


FR REPOST ETON of Regulation W 
was named by dealers here as 
one of the factors causing sales of 
new cars to taper off and those 
of used cars, particularly late mod- 
els, to decline to an even greater 
extent. Lessened demand also 
brought a drop in used-car prices. 
Concern is felt Over sentiment 
in the Federal Reserve Board to 
tighten terms beyond those now 
existing in the matter of down |least affected though there is a 
payment and length of contracts. |slight decline in activity. New-car 
War orders awarded to Chicago | dealers report encountering persons 
area factories and continuing fears |having difficulty in meeting the 
of a shortage or even non-produc-|terms as numbering about one out 
|tion of automobiles for the public|f every six or seven. 
| have prevented sharper declines in| The used-car slump is hardly 
new and used-car sales. Dealers are|greater than expected by dealers 








+ 


Portland, Ore. 


EGULATION W is working a 

hardship on Pacific Coast deal- 
ers because heavy freight charges | 
to the Coast must be included in 
totals for down payment and 
monthly installments. 

Portland dealers feel the regula- 
tion would be more equitable if it 
applied in geographical freight 
zones, With the Coast getting 24 
months to pay as against Detroit’s 
20 months, 

Dealers agree it is difficult this 
early to estimate the full effect 
of Regulation W. Currently new- 
car sales are even with or ahead 
of deliveries for all makes save 
one medium-priced line. The 
credit curb has stopped what was 
a general industry practice in this 
area of allowing small percentage 
deals On over 24-months’ basis. 


It has also slowed used-car trad- 
ing in the higher-priced and un- 
desirable low-priced lines. The me- 
dium-priced used-car market is 
active with prices down from the 
pre-Labor Day crest. Dealers are 
building back better merchandise 
into used-car inventories, which 
were depleted in the buying rush 
following the outbreak of the Ko- 
rean incident.—-ERNEsT PETERSON. 





Dealers, Factory Men Hobnob 





Oldsmobile Council Meets— 

Charles A. J. Kotcher (left), Kotcher Oldsmobile Co., Detroit, and Samuel L. Davis, 
Davis Oldsmobile Co., Chicago, talk with 5. E. Skinner, Oldsmobile general manager, at 
the recent meeting of the Oldsmobile Dealer Council in Lansing 





* + * 


Providence 
| EALERS here say it is too early 
to estimate the effects of Reg- | 
ulation W on sales, althongh two 
admitted it was responsible for a 
couple of losses. 

Those who say business is off at} 
the moment are more inclined to 
attribute this to the usual Septem- 
ber slump and to the recent fren- 
zied buying of new and used cars. 


During the rush many high- 
“rade used cars were traded in 
for new models and now a lot 
of people have new cars who | 
didn’t have two months ago. | Motor Sales, 
Some dealers here, while seem- 
ingly unworried about the new reg- 





Ee 2 \ 8 


Halls, Hale, Jones Talk Shop— 








members of the 24-man council 


M. E. Halls (left), Halls Motor Co., Los Angeles, and J. T. Hale jr. (right), J. T. Hale | 
Mayfield, Ky., talk with G. R. Jones, Oldsmobile general sales manager, at} estimated at about $40,000,000, was 
the recent meeting of the Oldsmobile Dealer Council in Lansing. Halls and Hale were given 





and they are hopeful of gradual 


improvement.—CHaARLES CATES. 
+ * * 


St. Louis 
C= control under Regulation 

4 W has resulted in a slowing up 
of customer traffic in the St. Louis 
area, and dealers assert it is defi- 
nitely one of the causes of sales 
of used cars dropping sharply. 

A state of uncertainty in the 
low-income group also is contrib- 
uting to the slowing up of sales, 
dealers believe. 

Prices are on a slow downward 
trend but no price slashing has yet 
developed to bolster sales. The new- 
car market is reported by dealers 


to be good.—Sam X. Hurst. 
* * * 


Birmingham, Ala. 


EGULATION W has had very 
little effect on new-car sales in 
this area and has only moderately 
affected used-car sales and prices. 

Several dealers reported an up- 
turn in demand for new cars in 
the week before controls became 
effective with a slight drop-off in 
the following week. 

Used-car operators felt the ef- 
fects more than franchised dealers. 
The overall picture seems to be 
that on the overage used-car sales 
are down about 10 percent with 
prices off about 5 percent while 
new-car demand is only slightly 


lower.—Stvuart Rupp.e. 
* * 7 


Los Angeles 


[BALERS report it is too early 
to know exactly what effect 
Regulation W will have on new 
and used-car sales. It is the gen- 
eral 
has dropped to practically nothing 
since the regulation went into ef- 
fect, it is purely temporary. 

One dealer reported that before 
Regulation W, an average of 50 
people per day visited his show- 
room. He hasn’t averaged two 
since the credit curbs became ef- 
fective. Dealer stocks of new 
cars on hand are still very low 
but more aggressive salesman- 
ship is being used. 

There are a few deposits being 
returned because customers cannot 
afford the high down payment. The 
drop-off in floor play is the only 

worry the dealer has at present, 
but this can be offset by aggressive 


selling.—Stim Barnarp. 
* * * 


Buffalo 


EGULATION W has had a neg- 

ligible effect on new-car sales 
here but it is believed to have 
caused a slight hesitation in the 
used-car business. 

While both new and_ used-car 
sales in this area have tapered off 
in recent weeks from the torrid 
pace set in August, dealers attrib- 
ute this to seasonal] influences and 
the subsidence of scare-buying. 


They do not associate the slightly 


lower demand for automobiles with 
the imposition of credit curbs. 
One leading dealer here reported 
that 100 new-car deals completed 
since the beginning of Regulation 
W, only two were lost because cus- 
tomers were unable to meet the 
new credit requirements. 

Another large dealer reported 
no new-car cancellations at all 


Olds Wills Show | 
Estates Valued | 


[At $4,500,000 | 


LANSING.—Mr. and Mrs, R. E. 
Olds, who died within a week of 
each other recently, left wills in- 
volving estates of $4,750,000 or 
more, according to probate records 
here. 

Mr. Olds, pioneer motor magnate, 
left $4,000,000. His wife left an 
estimated $750,000. Together, the 
wills made bequests totaling $1,618,- 
500 to individuals and civic, chari- 
table and educational institutions. 

The largest individual bequests 
were earmarked at $100,000 each to 
the Olds’ three grandchildren, John 
W. Roe, Bernice R. Roe and Armin 
S. Roe. | 

Olds himself left $25,000 to Hills- 
dale college, $80,000 to Kalamazoo 
college, $100,000 to Olds Hall in 
Daytona Beach, Fla.; $10,000 to the 
First Baptist church in Lansing 


and $10,000 each to Lansing’s 
| YMCA and YWCA. 
The bulk of Mr. Olds’ estate, 


\ 


away prior to his death 


Aug. 26 


belief that while floor play} 


31 


since the regulation became effec- 
tive. He added that consumer 
purchasing power in this area is 
mounting steadily as a result of 
the defense program and most 
customers are able to meet the 
stiffer credit terms with little 
difficulty. 

The credit pinch has been felt 
to some extent by used-car dealers. 
The used-car market is consider- 
ably softer with the prices of late 
models having dropped 10 to 15 
percent. Operators describe this as 
a normal seasonal decline not due 
to Regulation W. 


Many new-car dealers still have 
a comfortable backlog of orders, 
some of them booked solidly until 
new-model time. Most of them 
agree, however, that they are get- 
ting back to basis of selling mer- 
chandise instead of promising fu- 
ture delivery.—Grorce E. Toes. 
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WANTED 


TWO AUTOMOTIVE 


DISTRICT 
SALES 
MANAGERS 


These positions are available 
with one of America’s leading 
producers of highest quality cars. 
Territories open represent major 
automotive markets. Experienced 
men only will be considered. 
Send recent photograph and full 
details, including previous experi- 


ence, with your first letter. 


BOX AN 150 
Automotive News, 
Detroit 26, Mich. 
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HEDDA HOPPER ALICE HUGHES 
HONOR McGRATH 
ELEANOR ROOSEVELT 
MYRTLE MEYER ELDRED 
ALICE PARTRIDGE MARY HAWORTH 
JOSEPHINE LOWMAN 


@ A full page all their own every 
morning with a lead food story by 
Alice Partridge 365 days of the year 

. . outstanding features written by 
and for women .. . fine coverage of 
society and women's affairs. Those 
are just a few of the reasons why 
the Courier Express is the best liked 
and best read newspaper among 
the housewives of the 8 Western 
New York Counties. 


It Gets Results 
BECAUSE 
It Gets Read Thoroughly 


BUFFALO 


Gravietaaee 


a ¥ a4 4 4 and 
EXPRESS | 
ei aati Newspaper 


REPRESENTATIVES 
OSBORN, SCOLARO, MEEKER & SCOTT 
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| sedan, $1,440, $1,400; business coupe, 
Average Used-Car Prices 


$1,045. °'48 FL sedan, $1,190, $1,150; 
(Compiled by Automotive News) 






aerosedan, $1,050. ‘47 FM sedan, $775; 
half-ton pickup, $730. ‘'42 club coupe, 
$360; conv., $340; sedan, $240. ‘41 se- 
dan, $205. 

FORD—'50 half-ton pickup, 2 at $1,325; 
conv., $1,930; CD (8) sedan, $1,775, 


Used-Car Auction Prices 








































































































Market Trend 750, $1,800, $1,820; Deluxe | (6) peda, on Sept. _ Aug. July 
Along with Regulation W, a measure of stability seems to have a, oer, (op eaeee, eee : eae a 
half-t ickup, $925; Custom (8) se- 938 
returned to the used-car market. The overall average last week dan, $1,220; lub wae. $1,405. "46 8D $1,063 $1,006 1950.............. $1 $2,088 $1,933 
dropped, but the decline was only $4, bringing the figure to $990. (8) sedan, $710; conv., $760; (6) sedan, 1949....0..4...... 1,448 1,554 1,410 
This was the smallest weekly drop since the break following the Sodan, f435; sedan, $275, Poko. 2 at — i — — 4 
post-Korean upsurge. woo n8990,, 40 sedan, $315. 79784882) 
In addition, the decline was not general. The price of older post- | KAISER—'49 4-dr., $975. 382 353 390 
war models even advanced with ’46s climbing $3 to an average of | LINCOLN—'50 sedan, $2,180. RR 396 38: 
$797, while ’47s went up $4 to $912. There was no change in the aaa B1,0e0. ag oe gy ne Og Overal é 
average price of 42s, which stayed at $382, while ’41s dropped $6 ‘41 sedan, $140. matte wagen, 900s. July verall 
to an average of $362. OLDSMOBILE—'50 (88) sedan, $2,200. '40 (to © date) Average... $ 990 $1,063  $1,00( 
The late postwars slid somewhat with ” tak - oY MOUTH.’ ’ “TThe above fi above _ averag use auction 
cline of $17 to an average of $1,938. The price of 'toe om ot $10 naedan $950. og galing : makes and nodele, carried rapier Ss kesstasinee ow er ‘ 
to $1,443, while 48s were down $6 to $1,094, Auction operators re- |"ONTIAC—'46 (8) sedan, $565. : 
ported a sharp demand for early postwars. MANHEIM, PA. 3 sense “ab 
Offerings and sales at the auctions were also steady, At nine (Manheim Auto Sales & Auction, Inc. oe _ 0 Sree at $3) sedan, 
auctions last week, 60 percent, or 794, of the 1,334 offerings were Sale every Friday. Prices are for sale of $1,540*. . 
sold. In the preceding week at the same auctions, 60 percent was |°*?*. 1°) CHEVROLET—'50 SL Deluxe cony., $1,- 
also the sales standard as 730 of the 1,219 offering. were sold, (Sold 61 units out of 140 offerings.) 835, $1,875; sedan, $1,730, $1, 788, $1,- 
: , 8 e BUICK—'50 RM 4-dr., $2,800*, '49 Super| 825; SL Special sedan, $1,730, $1, 00; | luxe (8) 2-dr., $1,740; Deluxe (6) 2-dr 
Prices marked with an * indicate a unit equipped with Q-dr., $1,780"; 4-dr., $1,650. '47 RM| $1,755, $1,760, $1,765. 49. SL $200; | $1,550; CD (6) 4-dr., $1,650. '49 Stand 
automatic transmission or overdrive. 4-dr., $1,170. ‘41 Special 4-dr., $710; oe oi au’ ola saab. si. | afd 2-dr., $1,050, 46 SD. 2-dr., $725 
sedanet, $680. 010. '47 FL aerosedan, $1,640, $1,065; eluxe 2-dr., $270. '39 2-dr., $150. 


FRAZER—'47 Manhattan 4-dr., $765. 
KAISER—’48 Deluxe 4-dr., $850. 
MERCURY—’49 4-dr., $1,360*, $1,470*. 


NASH — '50 Super Ambassador 2-d 

$1,665°. - 

OLDSMOBILE—’48 (76) 2-dr.), $1,310: 
(68) station wagon, $1,120*. ‘38 (8) 
4-dr., $110. 


PLYMOUTH—’50 SD 4-dr., $1,755; Deluxe 


CADILLAC—’ -dr. i 
club coupe, $1.825, $1,760, $1,700; Deluxe |“ ga) 2-dr_ $1,080; 4-dr.”. $1,620; (61) 
ihe; Sesen tae. halt: fon opickup. | 2-dr., $1,300. '46 (62) 4-dr., $1,150. 
SD (8) At $1,125. '48| CHEVROLET—'50 FL Deluxe 4-dr., $2,- 
4-47. p00 he $1,060, | $1. o10, "47 SD] 005%; 2-dr., $1,760; SL Deluxe '2-dr., 
ai alee r., $775. '41 SD| $1,850; half-ton pickup, $1,205. '48 FL 
$375, S400) Soon! eae ee Deluxe 2dr.,| 4-dr., $1,200; conv., $1,030. 47 FM 
$150. , $525. '39 Deluxe 4-dr., $170, Pretmnaster 2-dr., $1,085; club coupe, 


FM sedan, $900, $905, $910. ‘46 FM 
sedan, $750, $800. ‘41 sedan, $345, $385, 
y= ag $455. '40 sedan, $270, $290, $325, 




































MASON CITY, IA. 


(Lapiner’s Used Car Auction. Sale every 
Wednesday. Prices are for sale of Sept. 20.) 
(Market strong for new cars, soft on 
older models. Sold 114 units out of 184 
offerings.) 
BUICK—’49 Super 4-dr., $1,405". '47 Su- 
per 2-dr., $1,065, $1,060. 
CADILLAC—’'50 (62) 4-dr., $3,995*, ‘48 


$33. 

CHRYSLER—'49 NY sedan, $1,255*. °48 
Windsor sedan, $1,280*, 51,405*; T. & 
Cc. sedan, $1,100. 41 NY sedan, $170*. 

CROSLEY—’'47 sedan, $155. 

DeSOTO—’'48 conv., $1,130°. '47 Suburb- 
an, $990*. 

DODGE—’ 50 Wayfarer roadster, $1,475. '49 


HUDSON—’50 Commodore 4-dr., $2,050; CHRYSLER—’48 Highlander conv,, $1,360. 
Pacemaker 4-dr., $1,600. °48 Super 4-dr,, | DeSOTO—’'49 Custom 4-dr., $1,720; club 


(60) Special 4-dr., $2,555°. | '47 | (62) 
ol $1,600. . aaeaumn s peniy care. '46 Deluxe 4-dr., $820. Coronet sedan, $1,325. '47 sedan, $870. os ate? ome nf $2,090. °49 SD 2-dr.. 
CHEVROLET—'50 SL Special 2-dr., $1,600, —'48 Special 4-dr., $550, $700. o—'50 Coronet 4-dr., $2,010. 49] 146 sedan, $695. 39 half-ton panel, $250.| {dr 's795. "47 SH 4dr., $800 ns 


LINCOLN—’'49 Cosmopolitan 4-dr., $1,590 conv., $1,660. °'48 Custom 4-dr., $1,150, 

MERCURY—'49 club coupe, $1,550 er weaie te ; 

NASH—'50 Rambler conv., $1,625; station Custom (s) conv. (6) 208; Gab svete, 
wagon, $1,670; Statesman Super 2-dr., $1,315. °48 SD 2-ar "$800 ; 
$1,610; Ambassador 4-dr., $1,625. '49|pRAZER—'49 dar $1,080. 
Ambassador 4-dr., $1,22’ *46 (600) 2- dr., | HUDSON—’50 Commodore (8) 4-dr., $1,- 


$400. , 
OLDSMOBILE—'50 (76) club sedan, $1,600, nate 5 naan e108 pen” $1,025. 


$1,690; (98) 2-dr., $2,370; (76) Deluxe , ¥ 
sedanet, $1,575. "48° (98) conv., $1,350: Ny oe ee 4-dr., $2,675. 


(66) club coupe, $1,130, $1,200.’ "38 (6) MERCURY—'50 2-dr., $1,850. ‘48 4-dr. 


FORD—’50 CD (8) Crestliner, $2,210*; 
sedan, $1,715, $1,920%; conv., $1,820; 
Deluxe (8) sedan, $1,600; (6) half-ton 
pickup, $1,210. "49 ~conv., $1,385*; 
Standard (8) sedan, $1,120, $1, 125, $1,- 
130. °48 (8) sedan, $910, $1, 045%. 47 
(8) sedan, $805, $810, $840. ‘46 (8) 
sedan, $705, $725, $770. ’41 (8) sedan, 


$200. 
HUDSON—’47 (8) conv., $680*%. '46 Com- 
modore (6) sedan, $655. 


Deluxe 4-dr., $590. 


PONTIAC—’46 (8) 2-dr., $940. ‘'40 (6) 
4-dr., $160. 


MT. CLEMENS, MICH. 


(Simpson Bros. Auto Auction. Sale ev- 
=) Friday. Prices are for sale of Sept. 


$1,660, $1,670; FL Deluxe 2-dr., 2 at 
$1,765; conv., $1,825. °49 SL Special 
2-dr., $1,275; SL Deluxe 4-dr., $1,395, 
$1,415. '48 FL aermosedan, $1,095. ‘47 
2-dr., $825. '46 2-dr., _ $850, $840. 

CHRYSLER—'41 4-dr., ‘$555 

——_— 4-dr., $2,295°. ‘49 «4-dr., 

DODGE—’50 Meadowbrook 4-dr., $1,765. 
’47 Custom 4-dr., $870. 


FORD—’50 Crestliner, $2,110*; CD (8) (Sold 23 units out of 52 offerings.) 


Custom 2-dr., $1,525, $1,595, $1,680*,| 4-dr., $275. KAISER—’49 sedan, $875. , 

Sar. giieo, $1,235" a Gees: seation roi 50 Super 4-dr., $1,260. OLDSMOBILE—'48 (98) 4-dr.. $1,415*, | EENCOLN—'49 Cosmopolitan sedan, $1,- wipuper sedan, $1,600", "41 Sodan,” $230, 

2-dr., $1,160, $1,235, $1, ; station MOUTH — '50 Deluxe’ 4-dr., $1,600;] 47 (78) 4. dr., $875. " me * 1 756%, $1,780°. CHEVROLET—’50 FL Deluxe sedan, $1 
MERCURY—’50 Seentteey, $2,565*; sedan, | “799, $1,550, $1,660. °49 SL Deluxe se- 


wagon, $1,405. ‘48 (8) 2-dr., $935, 
$985, $765, $960. °46 2-dr., $640, $580, 
10. 


FRAZER—’48 4-dr., $730*. 
HUDSON—’50 Pacemaker 4-dr., $1,500*. 
KAISER—’51 4-dr., $2,090, $2,150. °49 
4-dr., $1,025. "48 4-dr., $595. 
MERCURY—’50 4-dr., $2, i00; 2-dr., $1,745. 
"49 2-dr., $1,490; 4- dr., 


SD 4-dr., $1,890. '49 conv., $1,360 
c .360, | PACKARD—'46' 4-dr., $820. 
Beinn’ gk, SAM", At, 8P5 dca" | PLYMOURM ‘0A 2.00 41.710. 49 8p 
PONTIAC—'50 Deluxe (8) 2-dr.,, $1,910. ap i-& areo wee, a o 
SL (8) ogg Mew coupe, $1,520; | PONTIAC-’50 Chieftain 4-dr., $2,160. '49 
550. "46 or S- > fico. et $1,585, $1,-| (8) club coupe, $1,685*; «S) 2-dr., $1,- 
STUDERAKE r., $325, 630%. '48 (6) sedanet, $1,275*; (8) 4- 
$1.60. R50 Champion Deluxe 4-| dr., $1,150. ‘47 (8) 4-dr., $1,140°. 

ampion conv., $1,180. | sTUDEBAKER—’49 half-ton pickup, $600. 


$2,215*. °47 sedan, $905. 

NASH—'46 (600) sedan, $585. 

OLDSMOBILE — '50 (88) Deluxe sedan, 
$2,405*. °49 (88) conv., $1,895*. ‘47 
(66) sedan, $930*, $960. 46 (98) sedan, 
$890*, $900*, $910*. 

PLYMOUTH—’50 SD sedan, $1,705. ‘48 
SD sedan, $980, $995, $1, 015. ‘47 SD 
sedan, $805, $810, $850. '42 sedan, $215. 


dan, $1,450, $1,485. °'46 SM _ sedan, 

$750. "41 sedan, $300, $205, $175. 
FORD—’49 Custom (8) sedan, $1,250. '46 

aoe (8) sedan, $700. °'40 business coupe, 


PLYMOUTH—’50 SD sedan, $1,775. °'49 
SD sedan, $1,400. °48 SD sedan, $985. 


Coronet 4-dr., $1,445, $1,560; conv 
$1,485; Wayfarer 2-dr., $1,450. ‘48 Cus 
tom 4-dr., $1,225. ‘'47 Custom 4-dr 
$1,000. 

FORD—’'50 Crestliner 2-dr., $2,180*; De 
46 Deluxe sedan, $685. 


525. 
NASH 48" (800) S-dr.. $1,385". °48 (600) ‘x’ Geonames , 
4-dr., $830. ) WILLYS "50 5 ‘sites a sealer 47 Champion 4-dr., $930. sodan, 9008, PONTIAC—'50 (6) ‘sedan, $2,110, '49 (8) 
OLDSMOBILE—’50 (98) 4-dr., $2,250*, Jeep, $330. ' y “Jaen ee Jeep, $1,060. ‘48 station PONTIAC _’50 (8) Catalina, $2,550°(T) oy ne ah sedan, $1,550*. ‘48 
$3,580". : , 1,250°(T). "47 8) sedan, are 
PLYMOUTH—'49 SD 4-dr., $1,280, $1,425; QUINCY, ILL. LEBANON, N. J sass’ teen dele’ "00 Gd) aoten, GtOe STUDEBAKER '— "50 Champion sedan. 
; 


2-dr., $1,300. ‘47 Deluxe 2-dr., $875. 
"46 Deluxe 4-dr., $675. 
PONTIAC—’50 (8) 2-dr., $1,835. 
WILLYS—’48 station wagon, $730*. 


EBENSBURG, PA. 


(Ebensburg Auto Auction Co. Sale every 
Thursday. Prices are for sale of Sept. 21.) 

(Prices slightly under previous two 
weeks, but activity was best in a month. 
Sold 73 units out of 113 offerings.) 

BUICK—'50 RM 4-dr., $2,250*. °49 Super 
4-dr., $1,780*; sedanet, $1,775. °41 Spe- 
cial '2-ar., $520, 410. 

CADILLAC—'50 (62) 4-dr.) $3,900*%, '49 
(62) 4-dr., $2,975. ‘46 (60) Special 4-dr., 
$1,480. 

CHEVROLET—’50 FL Deluxe 2-dr., $1,- 
900*, $1,710. ‘49 sedan delivery, $1,100. 
'48 SM 4-dr., $1,140, $1,100; 2-dr., 
$1,075, $1,050; FM 4-dr., $1,030. °46 FL 


$810. 
STUDEBAKER — '47 Commander sedan, 
$1,145. ‘46 Champion sedan, $665*. 


MONTGOMERY, N. Y. 


(Automotive Liquidators Corp., Middle- 
town, N, Y. Sale every Friday. Prices are 
for sale of Sept. 15.) 

(Sold 22 units out of 33 offerings. Sec- 
ond sale of new auction.) 

BUICK—’50 Special sedanet, $1,975*. 

CHEVROLET—’50 SL Deluxe sedan, $1,640, 
'49 sedan delivery, $850. ‘48 station 
wagon, $1,050; FM sedan, $1,025. 

DODGE—’'48 Deluxe 2- dr., $975. '47 Cus- 
tom 4-dr., $960. 

FORD — °'50 CD (8) 2-dr., $1,825. °49 
Standard (6) 2-dr., $925; conv., $1,100. 
48 SD (8) 4-dr., $825. ‘41 SD (8) 
4-dr., $290. 

HUDSON — ‘'48 Commodore (8) conv., 


(Charlie Thale’s Quincy Auto Auction, 
Sale every Friday. Prices are for sale of (Lebanon Auto Auction. Sale every 
Sept. 22.) Wednesday. Prices are for sale of Sept. 
BUICK—'48 Super sedan, $1,070. *46 RM | 20-) 

sedan, $860. ‘42 Super sedan, $445. '40 (Buyers were looking for cars they 

Special sedan, $155, $215. can retail for less than $1,000. Higher- 
CHEVROLET—'50 FL Deluxe sedan, $1,-| Priced units off $100. Sold 64 out of 

775, $1,755. '49 SL Deluxe sedan, $1,385, | 91 offerings.) 

$1,370; FL Special sedan, $1,270, $1,255, | BUICK—'50 Special sedan, $1,955*. '49 

48 FL aerosedan, $1,100, $1,090, $1,155. RM sedan, $1,760*. ‘'48 Super sedan, 

'47 FL aerosedan, $950, $945, $810; FM| 2 t, $1,350. ‘47 Super sedan, $1,185. 

sedan, $945, $800, $855. 46 FL aero- ‘41 Special sedan, $440, $435. 

sedan, $850; FM sedan, $845, $770, $790, | CADILLAC—’50 (61) sedan, $3,625°. 

"41 sedan, $380, $460, $405, $330, $350, CHEVROLET—’'50 SL Deluxe sedan, $1,900, 

$370, $300, $270, $500. °40 sedan, $200, $1,785. ‘49 FL Deluxe sedan, $1,370, 

$310, $245. '39 sedan, $120, $135, $105,| $1-360, $1,345, $1,335, $1,300. ‘48 FL 

125. aerosedan, $1,200, $1,185. ‘47 FM sedan, 

CHRYSLER—'48 Windsor sedan, $1,180. $950. ‘41 SD club coupe, $590, $450. 
FORD—’50 CD (8) sedan, $1,685, $1,655. 40 SD sedan, $390, $320. 

‘49 Custom (8) sedan, $1,205, $1, 105, CHRYSLER—'40 Royal sedan, $300. 

$1,215, $1,185, $1,065, $1,170. '46 sedan’ | PODGE—'49 Coronet 4-dr., §1,665*. '48 

$710, $760, $745. '41 sedan, $180, $295, |, Custom 4-dr., $1,120. 


of Sept. 15-18.) 

(Sold 132 units out of 226 offerings.) 

BUICK—'49 Super sedanet, $1,660. ‘47 
Super sedan, $1,015; RM sedan, $850. '46 
Super sedan, $910, $1,000. ‘40 Special 
sedan, $210. '39 RM sedan, $200; Spe- 
cial sedan, $225. 

CHEVROLET—’50 half-ton pickup, $1,050, 
$950; SL Special sedan, $1,600; FL Spe- 
cial sedan, $1,690. ‘49 FL Deluxe sedan, 
$1,435; Fl Special sedan, $1,275; SL 
Deluxe sedan, $1,400. °48 SM club coupe, 
$1,050, $1,085; FM conv., $1,080; FL se- 
dan, $1,080; aerosedan, $1,175. '47 SM 
business coupe, $625; FL aerosedan, 
$1,000. ‘46 SM sedan, $850, $760, $840; 
%-ton pickup, $465. °'41 SD sedan, $555, 


4-dr., $940; aerosedan 2-dr., $985, $935. $200, $140, $440, $160, $155, $260, $3 FORD — ‘50 Cr je ; 

: ; 10. estliner, $2,160*, $1,970; $1,175. ; 

rat 2-dr., $525, $450, $435, $380. 37] "40 sedan,’ $255, $185" $215, "39 ‘scian | CD. (8) club coupe, $1,635; Deluxe 2-dr..| MERCURY—'49 club coupe, $1,200, '40 Sete; “MED codon. been te eh “ab 

cute 47 Wind “eae $105, $225, $155, $185, $205. $1,490. 49 Custom (8) conv,, $1,475; 4-dr., $250. coupe $480; SD sedan $385 $325 $250 
RYSLER — ndsor club coupe, | FRAZER —'47 sedan, $740, $765. sedan, $1,300, $1,275, $1,250, 2 at $1,200. |NASH—'49 (600) 2-dr., $1,150. ‘48 Am-| cyRYSLER 47 Royal sedan’ $1,180" "46 

m ? O—'46 Cust 4-d $885 850 KAISER—’51 sedan, $1,845, $1,890. 47 (6) sedan, $745. '46 SD (8) sedan, bassador 4-dr., $850. Royal sedan $215 » $1,190. 
OT ustom 4-dr., , $850. | MERCURY—'49 sedan, $1,415, $1,505. $800. ‘41 SD (8) sedan, $385. OLDSMOBILE—'49 (98) 4-dr., $1,775*. '38 DODGE—’49 Meadowbrook sedan, $1,475 


club coupe, $190. 
PLYMOUTH—'49 taxi, $1,200. 
PONTIAC—’'47 Torpedo 4-dr., $770. 


OLDSMOBILE — '49 (88) sedan, $1,580, | HUDSON-—'48 Commodore sedan, $1,165. ’47 Custom club coupe, $990. '41 sedan 


$1,710. KAISER—'47 4-dr., $740. 
PLYMOUTH—’50 sedan, 3 680, $1,665. '47| LINCOLN—'46 Custom 4-dr., $575. 


"39 4-dr., $110. 
DODGE—’47 Custom 4-dr., $1,000. ‘39 
4-dr., $150. 


$400. 
FORD—’50 Crestliner, $2,075; CD (8) se- 


FORD—’'50 CD (8) 4-dr., $1,785. °49 Cus- sedan, $710, $850, $81 MERCURY—'50 sedan, $1,860. ‘47 sedan 
tom (8) 4-dr., $1,540; club coupe, $1,305, | PONTIAC—’41 sedan, oes, 2 4 $875. '41 conv., $480. "40 sedan, $325. St aoe" at cs —— a, So 
Saba 9 906, UAT ay Cay sear. Gono: | PONTIAC, 44 sean, $280, $225. 40 a0-| fete” ag! (600) 'anian, $1:258¢ G7 i TOLEDO Bee TS nent Staten Sos ob 
oa" an? = ; and ip STUDEBAKER—'48 Land Cruiser sedan, bassador sedan, $840*. (Doc Greiner Auction. Sale every Thurs- (6) sedan, $575 $550 gan et (8) se 
= elu mpe, ; 4-dr., wi’ = a ew oo sedan, $1,725°*, | day. ues eae for ay on. > ) dan, $990. °46 club’ coupe, $600 ) "40 
, TLL : eepster, $725. ‘47 Jeep, sedan, . (Rain sale. pertes Cowen. v 5 ; ¢ ‘ 
KAISER 48 4-dr. rah, 147 Soar. $630. | “$390, $410. “45 Jeep, $210. P, | PLYMOUTH—'49' SD sedan, $1,375. '46] Sold 45 out of 77 offerings.) fg ng Be yy 
oe AS a -, $1,200. SD sedan, $800. '42 SD sedan, $420,| BUICK—'49 Super 4-dr., $1,600*. '47 Spe-| 179 133 sedan, $200. p pe. 
neepenna onre: a ta s.e08°. °48 HOUSTON $365. ‘39 sedan, $330. cial 4-dr., $900. ‘46 Super 4-dr., $840. | pRageR—'47 sedan $690 
0 m—'49 (98) 4-dr., $1. ; PONTIAC—'46 SL (6) sedan, $835. CHEVROLET — '50 Bel-Air, $1,860. '49|NacH 49 Ambassador sedan, $1,275. °48 


business coupe, $1,270; SL’ Deluxe club 
coupe, $1,365; FL Deluxe 2-dr., $1,375. 
‘48 FM club coupe, $1,140, $1,030; 
4-dr., $1,050; FL aerosedan, $1,065; SM 
2-dr., $1,000. ‘47 FL aerosedan, $985; 
SM business coupe, $725. 

DeSOTO—’50 Deluxe 4-dr., $1,975. '49 Cus- 
tom 4-dr., $1,715. ‘48 Custom 4-dr., 
$1,280. °47 Custom 4-dr., $1,040. ‘41 
Custom 4-dr., $485*. 

DODGE—’'48 conv., $1,020. °47 4-dr., $725. 
’46 business coupe, $625. ‘41 2-dr., $355. 

FORD—’50 CD (8) 2-dr., $1,550, $1,475; 
conv., $1,785*; CD (6) 3- dr., $1,575; De- 
luxe (8) 2-dr., $1,525. 49’ Custom (8) 
2-dr., $1,185, $1,180. '46 (8) 2-dr., $750. 
'40 Deluxe (8) 2-dr., $100. 

OLDSMOBILE — ‘49 (76) Deluxe 4-dr., 
$1,645". ‘47 (78) 4-dr., $910*. 

PLYMOUTH—’'50 SD 4-dr., $1,435. ‘47 SD 
4-dr., $870. 

PONTIAC—’48 SL (8) 4-dr., $1,300*. '47 
2-dr., $885. °41 (8) sedanet, $400. 


ALBANY. N. Y. 


(Tim Anspach’s Dealers Auto Auction, 
Sale every Monday. Prices are for sale 
of Sept. 18.) 

(Price advances were small except for 
prewars and '46s and '4%7s, which showed 
moderate gains. Demand was higher for 
these models. Sold 74 units out of 115 
offerings.) 

BUICK—’49 RM sedanet, $1,675*. ‘47 RM 
sedanet, $1,040; 4-dr., $1,100". ‘41 Su- 
per 4-dr., $480, $160. ‘39 Special 4-dr., 
$310. ‘38 Special 4-dr., $160. 

CHEVROLET—’50 SL Deluxe 4-dr., $1,700; 
2-dr., $1,710; Bel-Air, $2,000*; FL Deluxe 
2-dr., $2,025, 2 at $1,780; 4- ‘dr. $1,850. 
'49 SL Deluxe 4-dr., $1,400; FL Special 
4-dr., $1,295. °48 FL aerosedan, $1,150, 
$1,120; FM conv., $1,020, $1,010; SM 
2-dr., $1,150; 4-dr., $920. ‘47 SM club 
coupe, $910; FM conv., $875. ‘46 SM 
4-dr., $670. 

CHRYSLER—'47 Windsor club coupe, §$1,- 
150; 4-dr., $1,300. 

DODGE—'50 half-ton pickup, $970. °49 


STUDEBAKER—’50 Champion conv., $1,- 
800. ‘42 Champion sedan, $315. 


Ambassador sedan, $1,015. ‘47 (600) 
sedan, $800. "41 (600) sedan, $225, 
$200, $275. 

OLDSMOBILE—’48 (98) sedan, $1,280*. 
"47 (98) conv., $1,000*. ‘'41 (66) station 
wagon, $400; club coupe, $490; (76) se- 
dan, $310. 

PACKARD—'47 Super Clipper sedan, $900 
"39 (110) conv., $140. 

PLYMOUTH—’48 business coupe, $825. '47 
SD sedan, $1,020. °42 club coupe, $365 
‘41 SD sedan, $360, $365. °40 sedan, 
$105. 

PONTIAC—'48 Torpedo (6) club coupe 
$1,190. '46 Streamliner (6) sedanet, $800 

STUDEBAKER—’50 Champion sedan, $1, 
340. °49 Champion sedan, $1,275*; 1-ton 
rack, $610. °40 Commander sedan, $390 

WILLYS—’50 Jeepster, $1,200. 

MISCELLANEOUS—’49 International %- 
ton pickup, $840. 


(66) club sedan, $1,140. ‘47 (76) 2-dr., 
$1,010", $950; (66) 4-dr., $1,065; club 
sedan, $970. ‘46 (66) 4-dr., $915. ’41 
(78) 4-dr., $180. °40 (66) 4-dr., $305, 


(Gulf Auction Co. Sale every Tuesday. 
Prices are for sale of Sept. 19.) 
soe = — out of 130 offerings.) 
— pecial sedan, I12,000*. °'48 NV 
PEYMOUTH—'49 SD club coupe, $1,395, sedan, $1.90, 92,128° conv., $1,900. °40) niver aut we i - . 
$1,355, $1,290. ‘48 SD 2-dr.. $925, °47| cq pecial sedan, $225. jo Auction, inc. Sale every 
SD 4-dr., $1,000, $965, $960. ‘42 SD 
4-dr., $550. ‘41 SD 4-dr., $380. ‘40 
4-dr., $265. °39 coupe, $135: 4-dr., $120. 
PONTIAC—'49 (6) 2-dr., $1,750*. °48 (6) 
4-dr., $1,250; (6) 2-dr., $350. 
STUDEBAKER — °50 Champion business 
coupe, $1,325. ‘48 Commander 4-dr., 


$1,175. 
VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of Sept. 15.) 
(Sold 143 units out of 258 offerings.) 
BUICK—’50 Special 2-dr., $1,750; RM 
2-dr., $2,525*. '49 Super sedanet, $1,500; 
conv., $1,625, $1,725*; RM conv., $1,650; 
4-dr., $1,725. ‘48 Special 4-dr., $1,080; 
RM 4-dr., $1,200. '47 RM sedanet, $910. 
46 Super 4-dr., $860, $830, $835. °40 

Super 4-dr., $200. *39 4-dr., $410. 
CADILLAC—’ ‘50 (61) club coupe, $4,000*, 
$3.900*. '47 (62) 4-dr., $1,615. 
CHEVROLET—’50 SL Deluxe 2-dr., 2 at 
$1,950*, $1,850, $1,800; SL Special 2-dr., 
$1,550; Bel-Air, $2,125, $2,100; conv., 
$2,000; FIL Deluxe 2-dr., $1,825; 4-dr., 
$1,995"; %-ton pickup, $1,350, $1,340. 
"49 SL Deluxe 2-dr., $1,500, $1,410, $1,- 
385, $1,375. °'48 FM conv., $1,000; FL 
aerosedan, $1,050; 4-dr., $1,150, $1,160. 
'47 SM business coupe, $875; FM 2-dr., 
$1,100, $850. °46 FM 2-dr., $805. ‘41 
Deluxe club coupe, $425. °39 2-dr., $250. 
’37 Deluxe 2-dr., $400. 
OHRYSLER—'50 NY 4-dr., $2,050. '47 
Royal 4-dr., $1,050; NY 4- dr., $810, $750. 
O—'46 Custom 4-dr., $825; Deluxe 
2-dr., $830. 
DODGE—’49 Coronet 4-dr., $1,460, $1,385; 
Wayfarer roadster, $1,200; Meadow- 
brook 4-dr., $1,525. °47 Deluxe 4-dr., 


CADILLAC—’50 (62) sedan, $3,900*, ‘49 | Tuesday at Englewood, Colo. Prices are 
(62) sedan, $2,795*. for sale of Sept. 19.) 
CHEVROLET—’50 SL Deluxe sedan, $1,- (Prices held steady with previous two 
$85; Beta, $2,080, $1,990; conv., $1,-| Weeks.) 
; . . ‘49 FL Deluxe sedan, $1,- | BUICK—’'50 Super sedan, $2,000, $2,140*. 
505, $1,495, $1,475; SL Deluxe club 48 Super ie. size, st 's00, "39 
coupe, $1,430; sedan, $1,500; FL Special Special sedan, $210, $310. 





CONCORD, MASS. 
(Concord Auto Auction, Inc. Sales every 
Monday and Friday. Prices are for sales 





Ark Threatens 
Load Violators 


LITTLE ROCK, Ark.—An earl) 
crackdown on truckers who violat« 
state maximum load limits was 
promised last week by Arkansas 
Revenue Commissioner Dean R 
Morley. 

Morley, meeting with Highway 
Department Director J. C. Baker 
and Capt. Frank McGibboney of 
the state police, drafted new in- 
structions for operators of state 
weight stations. His memorandum 
will permit weighers to use their 
own discretion where total gross 
overloads do not exceed 1,000 
pounds. 


~ TEe Asinis eeetaa 
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In Downtown Cincinnati— 
Columbia Oldsmobile Co., 525 Sycamore St., Cincinnati, has completed this modern addi- 
tion to its sales and service éstablishment. The well-lighted showroom displays the new 


$835. 
FORD—’50 Crestliner, $2,145; CD (8)! Oldsmobiles to advantage for the downtown Cincinnati street and sidewalk traffic. 
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On the Financial Front .. . 


Short Side 


In Auto Stocks 


By George Deery 
Associate Editor 


— short position in the stock 
of every car and truck manu- 
facturer, except Mack, showed an 
increase for the month ended Sept. 
15, according to the New York 
stock exchange’s compilation of is- 
sues in which there was short total 
of 5,000 shares or more. 

Studebaker’s total of 57,493 
shares gave it the highest for all 
types of issues on the Big Board. 
A month previously, it was listed 
for 37,228 on the short side. The 
Studebaker aggregate was a re- 
minder of the big total which 
existed in Hudson a few months 
ago. 

Hudson, in the most recent re- 
port, shows 30,021 shares in the 
hands of the Bears, which com- 
pares with 27,671 a month previous. 
Chrysler also marked up a slight 
increase to 30,064 Sept. 15 against 
26,215 Aug. 15. 

+ + * 

—— MOTORS was tagged 

with 40,891 at the middle of 
September. In the preceding 
month’s statement, it had 37,868 
shares. Nash jumped to 10,735 from 
8,235, while Packard made a sharp 
rise to 4,542 from 1,900 a month 
ago. 

The total in Willys-Overland 
was almost doubled—10,491 shares 
in September, compared with 
4,545 in the August itemizing. 
The sharp drop in Mack was to 


Mason Expects 
Best Year in 


History at Nash 


The fiscal year ending Sept. 30 
promises to be the best in Nash) 
history, George W. Mason, presi- | 
dent, said last week, 

He stated in a letter to stock- 
holders that production of 1950 
model Nash cars was up 32 percent 
over 1949 and 56 percent over 1948. 

“World events and the demands 
of the U. S. military program upon 
the supply of basic raw materials | 
will determine the outcome of the | 
1951 model year now beginning,” 
he predicted. 

New prices of 1951 model Nash 
cars do not fully cover increases 
in costs to date, he said. 





= & * 


K-F Contemplates 
Output of Ships 


Kaiser- Frazer stockholders will 
be asked at a meeting in Reno, 
Nev., Oct. 23 to authorize the firm 
to enter the shipbuilding field 
should it receive ship orders. 

President Edgar F. Kaiser stated | 
that K-F has contracted with a| 
naval architectural firm for design 
work on new types of shipping. 

The Willow Run corporation has 
no commitment on ships now with 
any government agency, Kaiser 








said. Should the orders materialize, 
they will not interfere with auto| 
output, he added. 


* > * 





Auto Stocks 

Sept. 25 Sept. 18 
Chrysler .......... 72 12% 
SS PEP PC er er 2% 2% 

General Motors .. 95% 95 
Hudson .......... 16% 16% 
Kaiser-Frazer .... 8% 1% 
Nash-Kelvinator .. 21% 19% 
a 4% 43, 

Studebaker ....... 325% 31 
i ores 10 10 
Willys-Overland .. 8% 8% 
Average for —— —- 
10 Stocks ....... 26.23 25.73 








AUTOMOTIVE NEWS, OCTOBER 2, 1950 


Totals Up 


2,845 from 12,976 a month earlier. 
Little change was made in the 
short sellers’ holdings in the two 
tire issues: Goodrich, 6,380 versus 
6,195 Aug. 15, and Goodyear, 6,348 
versus 6,630. Gar Wood’s 8,900 
stacks up against 9,200 at mid-| 
August, 


” * * j 
TANDARD STEEL SPRING 
registered a rebound to 6,155 





stocks for a volume of 1,876,261 
shares in the latest report. The 
Aug. release showed the buyers 
with bearish inclinations had taken 
positions in 856 issues for a total 
of 1,744,353. 
| * * + 
|Report to Employes 
pias in a mood to supply 
their workers with a story of 

income and outgo necessary to keep 
a business going, might take a tip 
from this year’s effort by ATF, Inc., 
whose subsidiaries include Ameri- 
can Type Founders and divisions 
for electronic devices, dinette fur- 
niture and plywood. 

A cleverly written cartoon story 


ltells details of the firm’s dollar 


income and outgo. 


The book message is supple- 
mented by the inclusion of bever- 





shares in last month’s accounting, 
compared with 1,605 a month pre- 
vious. Pure Oil gained to 6,653 
shares from 4,689, while Standard 
Oil of N. J. cut its total to 3,421 
from 11,475. 

In chalking up higher short- 
side totals, Mack excepted, the 
motors were not bucking the gen- 
eral trend, as is indicated in the 
total for all types of stocks on 
the Big Board. 

There was a short total in 882 


age coasters, which repeat the 
distribution of the income dollar 
in pie-chart form. Appropriately 
enough, American Type Founders 
type was used to print the figures 
on coasters, and the holder for 
them carried a message tying 
with other ATF products. 


It said the coasters are not neces- 
sary on its Daystrom or Balboa 
table tops, because the tops “are 
resistant to stains and scratching, 
as well as heat and chipping.” 


De Soto 
Dealers in New York pick 


The New York Times 
by more than 4-1 as the 


“best” advertising medium 


DEALERS OF OTHER CARS 


ALSO PICK 
THE NEW YORK 
AS “BEST” 


ADVERTISING MEDIUM 


More than 700 


dealers in New York City 
and its suburbs participated 
in this survey. By more than 
2-to-l they pick The New 
York Times over any other 
newspaper as the “best” 





Claremont, 
equipment, from Graham Motor Co., Claremont. Dealer Jack Graham (center) is shown 
delivering the vehicle to City Manager Philip L. White as Fire Chief Esmond J. Dansereau 
stands by. 


Earnings 

Snap-On Tools—Seven months to 
July 31: Net income approximated 
$483,900 or $1.47 a common share, 
against $468,300 or $1.42 a share 
for 1949 period; sales $6,197,900, 
against $6,659,450. 

Sparks-Withington and Subsidi- 
aries—-Year to June 30: Net profit, 
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N. H., has purchased a Dodge Power Wagon, mounted with fire-fighting 


$459,083, equal to 48 cents a com- 
mon share on net sales of $17,020,- 
259, compared with a profit of $25,- 
709 on sales of $16,809,353 in pre- 
vious fiscal year. 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America’s No. 1 Industry .. . an esti- 
mated more than 100,000 readers weekly! 


Here’s further proof that more new car dealers in New York 
want more new car advertising in The New York Times than in any 
other newspaper. 


In a recent survey by John Felix Associates, Inc., an inde- 
pendent and impartial research organization, De Soto dealers 
in the New York market were asked: “Which three New York 


newspapers do you consider best for new car advertising?” 


The New York Times was named first choice by more than 
4-to-1 over the next newspaper. In fact, it got more “first 
choice” votes than all the other papers put together! 


TIMES 


new car 


Times? 


medium for new car adver- 


tising in this market. 





Here’s another case of experience being a good teacher. These 
De Soto dealers have learned from day-to-day on-the-floor experience 
in selling cars that advertising in The New York Times— New York’s 
leading automotive advertising medium— makes selling easier, 
quicker, more profitable. 


So widely is this experience shared among new car dealers in 
New York, it may well raise this query in the mind of the enterpris- 
ing automotive advertiser: for extra sales and extra profits in the 
rich New York market, why not extra advertising in The New York 


Why not, indeed! Get the interesting facts today from our 
Detroit office in the General Motors Building—TRinity 3-3800. 


Che New York Cimes 


“ALL THE NEWS THAT’S FIT TO PRINT” 
NEW YORK: 229 WEST 43rd STREET +» BOSTON: 140 FEDERAL STREET » CHICAGO. 333 NORTH MICHIGAN AVENUE 


DETROIT 


SOUTH FLOWER STREET 


GENERAL MOTORS BUILDING - 


LOS ANGELES: SAWYER-FERGUSON-WALKER CO., 612 
* SAN FRANCISCO. SAWYER-FERGUSON-WALKER CO., RUSS BUILDING 
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By $104 to $208... 


4-Cylinder 





Henry J 


Underprices Big 3 


(Continued from Page 1) 


double this rate is expected by 
December, when the plant would 
be turning out about 1,600 Kaisers 
and Henry Js a day. 

He reported that steel is in worst 
supply, although other items, such 
as nickel, are also short. Kaiser 
said K-F was hopeful of getting 
a greater supply of steel when, and 
if, that metal is allocated. 

* * * 


AISER-FRAZER is now operat- 

ing in the black, Kaiser said, 
and hopes to take on defense con- 
tracts soon. However, he empha- 
sized that none of the defense work 
would be done at Willow Run since 
the Air Force has plenty of plane- 
building capacity elsewhere. 

Referring to defense work un- 

der consideration, he mentioned 
that K-F stockholders are being 
asked to approve entry of the 
company into the shipbuilding 
business, if and when government 
orders are given. He pointed out 
that K-F has been working on 
designs for U.S. Maritime Com- 
mission ships, which may or may 
not be authorized later. 

“But we'll be ready if the govern- 
ment wants extra ships,” Kaiser 
said. 

He declared that by December, 
output of Henry Js will be 50 per- 
cent four-cylinders and 50 percent 
sixes. By the time daily output 
reaches 1,500 cars in December, 
K-F will have hiked employment 
from 15,000 to 17,000 persons, Kaiser 
said. Although manpower is get- 
ting tighter and turnover is heavy, 
he expects no trouble in getting the 
extra working force. 

* * * 
AltHovucn denying that K-F 
has any plans to drop the 
Frazer car from its offerings, 
Kaiser admitted that only about 
five Frazers are being built daily 


at this time. All of these are con- 
vertibles and hardtop models. 

He asserted that his company has 
no plans at present to offer any 
other models than the two-door 
sedan in the Henry J line. K-F 
doesn’t intend to change over to 
new models until next fall at the 
earliest, Kaiser said. 

Kaiser -said the shortage of 
steel may force substitutions in 
his cars by early 1951. This would 
take the form of aluminum heat- 
ers, ash trays, etc., provided of 
course aluminum does not be- 
come acute by that time. 


Walter de Martini, K-F sales 
chief, revealed that his dealers now 
total 2,679, with an average of 10 
new ones being added every day. 
The goal, under the present re- 
strictions on production, is 3,400 
dealers, he said. 

Since the 1951 Kaiser was intro- 
duced last spring, K-F has added 
579 new dealers while cancelling 
554. While this is a small numerical 
gain, deMartini said, the actual 
gain in potential sales is great 
since only the inadequate dealer- 
ships were weeded out. There are 
still 820 “must” markets in the 
U. S. as yet uncovered by K-F 
dealerships, he declared. 

* * & 


AISER-FRAZER dealers now 

have an average of 1% cars 
per dealer, he declared. Parts and 
accessories stocks are in fairly good 
shape, although sheet metal parts 
are low. 

Hydra-Matic drives and over- 
drives are also very short, he said, 
noting that only 25 percent of the 
1951 Kaisers are equipped with 
Hydra-Matic at this time. 

DeMartini pointed to the re- 
markable gain in production, 
month by month, since 1951-model 
output started this spring. On 


~~ | March 1, he said, the daily rate 


Wertz Resigns 


From Baker’s 


DETROIT.—Lynn Wertz, one of 
the founders of the National Used 
Car Dealers Assn., has resigned as 
sales manager for Bert Baker's Big 
Lot. 

Wertz is credited with sparking 
the used-car organizational move- 


was 190 cars; on Apr. 1 it was 


| $16 daily; May 1—500; June 1— 


760; July 1—862; Aug. 1—900 and 
Sept. 25—1,200. 

Complete specifications of the 
100-inch-wheelbase car were re- 


vealed by K-F coincident with the 


public introduction. Photographs of 
the car were first released last May 
when K-F announced its 1951 Kais- 


er and Frazer series. 


Shipping weight of the Deluxe 
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Highspots in the New Kaiser-Frazer Model 





— J 


ie 
Henry J Dash— 


Close-up of the cluster of instruments on] 
the dashboard of the new Henry J two-door 
sedan. Overdrive is optional on both the 
four and six-cylinder models. 














* * * ey 
length, 174% inches; maximum ’ _ 
width, 70 inches, height, 59%| Four Cylinders— 
inches, and road clearance, 7%] the Henry J standard car carries the four- 
inches, cylinder engine shown above, with 68 horse- 


* * * 


VERDRIVE will be available on 

both Henry J cars as optional 
equipment at extra cost. The en- 
gines are of the L-head variety 
and both have a compression ratio 
of 7 to 1. 

“Remarkable” operation economy 
and engine pickup were claimed 
for the new low-priced entry by 
K-F. 

The company reported that in 
extensive pre-marketing tests, the 
Henry J accelerated from zero to 
50 miles an hour in 10 seconds, 
and to 60 in 14 seconds, 

In gasoline mileage tests con- 


power. Both the Henry J engines are manu- 
factured for Kaiser-Frazer by Willys-Overland. 


ony Ey 









Push the Button— 


Close-up of the door handie on Kaiser- 
Frazer's 1951 Henry J, new competitor in the 
lowest-priced field. 

* * . 


is vinyl upholstery trim material 
in a “dragon skin” pattern which 
is used in color-blended combi- 
nation with either wool or plas- 
tic woven upholstery in both solid 
and plaid patterns. 

For added economy, the new 
type seat upholstery is changeable 
by Henry J owners in a few min- 
utes. 

Another feature contributing to 
economy of ownership is the easy 
replacement of the bolt-on rear 
fenders in event of collision dam- 
age. 

Tires on the Henry J are 5.90x15. 


Sell Order Given 








ducted early in September by the 
American Automobile Assn., the 
Henry J delivered 34 miles per gal- 
lon on a stretch of the New Hamp- 
shire Turnpike. 

A highlight of the fastback two- 
door sedan is the rear-seat folding 
arrangement. The rear-seat back 
becomes an extension of the trunk 
floor and provides a maximum load 
space of 50.3 cubic feet. There is 
no rear deck lid. 

* + * 
T= corporation said the Henry 
J is basically the car that K-F 
Chairman Henry J. Kaiser en- 
visioned when he founded the com- 
pany in 1945. Some 50 prototypes 
of the car were built, it was said. 

“Presenting this car,” Chairman 
Kaiser declared, “is the realization 
of the proudest ambition of my 
life. 












For Last of 


Tucker Assets 
CHICAGO.—An order to sell re- 
=< = maining assets of the Tucker Corp., 
i h i f Air Cooled 
174% inches, Overall height of 59% lg - n> conaiine, "aan 
inches is said to be the lowest Of | iggueq to trustees by Federal Dis- 
any standard sedan. — i trict Judge Michael L. Igoe last 
Continuity of exterior and in- | wee,. 
terior colors is maintained : by Th assets, valued at about $2,- 
K-F throughout the new line. | 500,000, include machinery, tools, 
Exclusive in the Deluxe model | gies and jigs at the Tucker plant, 
i along with jet and other automo- 
. 
Knetzer Finds 
public auction were office furnish- 
|ings and supplies. 
prison bars again, but $25,000 closer | several years ago must be returned 
to freedom is bankrupt dealer Rob-/tg 96 dealers and_ distributors, 


Six Cylinders— 

This is the 80-horsepower engine in the 
Henry J Deluxe car. Shipping weight of the 
Deluxe model is 2,341 pounds. 


|holds patents. Sold previously at 
SPRINGFIELD, Ill. — Buhind| under an accessory “package” deal 


“Early in our low-priced car 
study we came to the conclusion 
that the American public doesn’t 
want a ‘small’ car but rather one 
of conventional size with ample 
power and distinctive pride-of- 
ownership styling. We have 
achieved such an automobile with 
new standards of value, economy, 


nitely last March when he failed 
to obey a federal judge’s order to 
turn over $225,000 in undeclared 
assets to his creditors, Knetzer was 
temporarily freed, in the custody 
of a U. S. marshal, in June. 
During his absence, he raised 
$25,000 in a trip through Montana 
and Wyoming. The judge said it 


ment in its early days. Henry J is 2,341 pounds; overall 


Now in Book Form 
JOHN O. MUNN’S 


‘AGuide to Automobile Selling’ 


Few men today have as penetrating o 
knowledge of the auto business as John 
Munn. There are fewer still who have his 


understanding of dealer problems, gleaned 


from 40 years’ experience. 


Selling versus Overallowance—Put this book in the hands of every one of your 
salesmen. Guide them in the techniques that de-emphasize the importance of the 
used-car allowance. Each chapter of this cloth-bound book is a money-maker. 
Sixty-four idea-packed pages. 


$3.50 per Copy, postpaid 
BOOK DEPARTMENT 
2666 Penobscot Bidg. 


BINDER for 
Aidaimaiios Maus 


ANSWESING many requests from our 

readers for a semi-permanent binder to 
retain this publication for ready--reference. 
Only recently have we been able to secure 
a quality binder which will stand the gaff 
and which we can recommend. This binder 
is covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 
postpaid to our subscribers. 
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performance and appearance.” 

Forced air cooling, developed for 
military vehicles requiring constant 
oil cooling under all weather con- 
ditions and widely used in heavy- 
duty commercial vehicles, is of- 
fered by no other American sedan 
in the Henry J price range, K-F 
said. 

Leg room in front of the Henry 
J is 42 inches. Head room is 37% 
inches in front and 35 in the rear. 
Seats are 54% inches wide in front 
and 56 3/5 in back. 

+ ~ * 
(CHER Henry J statistics: 
Doors 57 inches wide; stand- 
ard 54-inch tread front and rear; 
a turning radius within 17% feet 
and a parking area requirement of 


Portland Starts 


Loan Campaign 


PORTLAND, Ore. “See Your 
Dealer” is the slogan for an auto- 
mobile loan campaign now in full 
swing here. Large newspaper ad- 


vertisements in color listed names | | 


of Portland dealers cooperating in 
the campaign. Blowups in color, 
mounted on easel cards, were sup- 
plied each dealer and the Portland 
branches of the sponsoring finan- 
cial institution, the U. S. National 
bank. Each blowup also carried the 
names of the dealers. 


In addition, streetcar cards in the 
cars and buses of the Portland 
Traction Co. and other interurban 
lines featured automobile loans 
with the line, “See Your Dealer,” 
prominently displayed. The same 
design was followed on the bank’s 
deluxe outdoor rotating billboards. 
This special automobile loan drive 
is headed by D. E. Abram, an 
assistant vice-president of the bank, 
who is in charge of the consumer 
credit section. 





was not enough and returned him 
to jail. Knetzer said he could raise 
the $200,000 balance if he had more 
time, 


Skeleton of Henry J Deluxe— 


| 


This is the chassis of the six-cylinder Henry J model. The chassis is the double channel 
box type. Turning radius of the low-priced two-door sedan is !7!/2 feet and road clearance 
7% inches. 





Rear Seat Folds Away— 


| tive designs for which the company 
$ Ds Cache Accessories stored in the plant 
ert L. Knetzer. Imprisoned indefi-| Judge Igoe ruled. 


Speeding of the sale of factory 
equipment was attributed to a de- 
sire to clear the plant for Ford, 
which will take it over to manu- 
facture airplane motors for the gov- 
ernment. 

Among plans submitted by dealer, 
distributor, stockholder and creditor 
groups are five calling for reorgan- 
ization of the Tucker Corp. and one 
for liquidation, it was reported by 
Norman H. Nachman, attorney for 
the trustees. 





Front-seat width is 543%4 inches and rear seat width, 56%4 inches. 






Increased luggage space is afforded by Kaiser-Frazer's new Henry J two-door sedan. The 
back seat folds down, allowing storage space from the rear of the front seat right out to 
the back end of the fastback models. Overall Henry J height of 59% inches is claimed 
to be the lowest of any standard-sized U. S. sedan. 
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Will Help in ‘Advancing Human Welfare’... 
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Hoffman to Head Ford Fund 


(Continued from Page 2) 


prise a new sense of idealism and 
imagination to aid the fight for 
peace. 

Hoffman’s first duties as Ford 
Foundation president will involve 
staff organization and selection of 
a site for the organization’s head- 
quarters. 

. * * 
OUNDATION trustees are said 
to favor having the headquar- 

ters in New York City. However, 
Hoffman may reverse this thinking, 
and it is considered highly likely 
that they may be established in 
Detroit. 

The fact that five of the founda- 





NEW MONEY-MAKER 


for service stations, tire shops, auto 
accessories stores—this slick, quick 
way to keep white sidewalls white. 
Specially treated (the cleaner is in 
the pad), this new steel-wool clean- 
ing pad leaves no stain, restores 
whiteness, won't harm rubber. (Large 
bulk package for wash racks). If your 
jobber can’t supply you, order from: 
Las-Stik Mfg. Co., Hamilton, Ohio. 


CLEANING PADS 


fer While Side Wall Tires 
FR EE ! Full-size package. Write 


on your business letterhead to Dept. AN. 


DEALERSHIPS 
AVAILABLE 


IN ILLINOIS, MICHIGAN, INDIANA, 
WISCONSIN, OHIO, MINNESOTA 
AND IOWA FOR THE FOLLOWING 
FINE CARS: 


MG - - - MORRIS 


RILEY 
RENAULT 
AUSTIN 
DAIMLER 


Write, Wire, Phone 


S. H. ARNOLT, INC. 
DISTRIBUTOR 
415 E. Erie Street Chicago Iti, Ill. 
Phone: Michigan 2-5436 





{NAME PLATES 
yew PRECISION CAST... 

ELIMINATING Alt DIE COSTS 
Quantities as low as 100 may be 
ordered with original design for every 

job! Proof of design submitted for 
approval. Heavily chrome plated. 
Write for details. 







 PRECIS Cem 
29th & McKean Sts. 





Phila. 45, Pa., Dept. A 









tion’s present eight trustees reside 
in the Midwest is also seen leaning 
heavily in favor of a Detroit selec- 
tion. 

Already charted for Hoffman 
when he takes over the founda- 
tion post will be “five areas for 
action,” representing the findings 
of a special study committee set 
up for the foundation in 1948. 

It has been decided that the 
foundation will confine its activity 
to promoting social sciences, “leav- 
ing to others the continued ex- 
ploration of such vitally important 
fields as the physical sciences, 
medicine and public health.” 

+ + * 


N ITS chosen fields, the founda- | 


tion will “finance research, but 
not reward it.” That is, the founda- 
tion will offer no counterparts of 
the Nobel or other similar awards. 

The five areas for action as 
designated by the foundation’s 
trustees on the basis of the study 
committee’s report are as follows: 

1. Activities that promise signifi- 
cant contributions to world peace 
and the establishment of a world 
order of law and justice. 

2. Activities designed to secure 
greater allegiance to the basic 
principles of freedom and democ- 
racy in the solution of the insistent 
problems of an ever-changing so- 
ciety. 

* *~ A 
3 Activities designed to advance 
7% the economic well-being of peo- 
ple everywhere and to improve 
economic institutions for the better 
realization of democratic goals. 

4. Activities to strengthen, ex- 


N. Dakota 


(Continued from Page 2) 


other two departments does not fall 
naturally under their duties. 

Davis succeeds Edgar A. Berg, 
Grand Forks, as president. Elvin 
Larson, Williston, is the newly- 
elected vice-president and George 
Dixon, Fargo, continues as man- 
ager of the state association. 

Four new directors were named. 
They are Paul Ingwaldson, Crosby; 
John H. Ward, Bismarck; Clifford 
Overvold, Fargo, and F. R. Fred- 
erickson, Devils Lake. Holdover di- 
rectors are I. E, Stenso, Grafton; 
Al Grove, Minot; M. K. Dallas, 
Hettinger, and Clifford Hunstad, 
Carrington. 

Fargo was selected as the site 
of the 1951 convention. 

Other speakers at the convention 
included F. D. Dassori, tax consul- 
tant with John W. Stokes and Co., 
New York City; M. R. Darlington, 
Inter-Industry Highway Safety 
Committee, Washington; R. D. Mc- 
Kay, first vice-president of the Na- 
tional Automobile Dealers Assn., 
Wichita, Kans.; Howard B. Moore, 
general manager, Federation of 
Automobile Dealers Assns. of Can- 
ada, and George A. Bowie, of Fire- 
stone Tire and Rubber Co., Akron. 

Dassori urged the auto dealers 
to “get their houses in order” as 
concerns their tax relations with 
the government. 

Darlington recommended estab- 
lishment of driving classes in the 
state’s high schools. 

Liens came in for considerable 
discussion at a round table discus- 
sion at which Earle F. Tucker, Bis- 
marck, was moderator. John J. 
Jewell, manager of the Montana 
association, explained that state’s 
new lien procedure. 

Other prominent out - of - state 
guests at the convention included 
George Ziesmer, immediate past 
president of NADA, Mankato, 
Minn.; Glenn Atcheson, manager of 
the Minnesota association, Minne- 


apolis, and J. J. Verschoor, re- 
gional vice-president of NADA, 
Mitchell, S. D. 

Entertainment feature of the 


convention was the appearance of 
the Kaiser-Frazer Sentinels male 
quartet. 





$12 Million War Order 


Slated for Twin Coach 

BUFFALO.—More than $12,000,- 
000 in subcontracts for aircraft 
parts are in process for Twin Coach 
Co., according to John L, Lee, gen- 
eral manager. 

Notices of forthcoming contracts 
have been received from Grumman 
Aircraft Engineering Co. and Pias- 
cecki Helicopter Corp., he said. 





pand and improve educational fa- 
cilities and methods to enable 
individuals more fully to realize 
their intellectual, civic and spiritual 
potentialities; to promote greater 
equality of educational opportunity, 
and to conserve and_ increase 
knowledge and enrich our culture. 
5. Scientific activities designed 
to increase knowledge of factors 
which influence or determine hu- 
man conduct, and to extend such 
knowledge for the maximum ben- 
efit of individuals and of society. 
In all those fields, Hoffman has 
been promised that his decisions 
will be unrestricted. 
+ * + 
RESIDENT TRUMAN an- 
nounced last week that he 
would name William C. Foster, dep- 
uty ECA administrator, to succeed 
Hoffman. 
Hoffman told Truman that he 
could leave his ECA post in good 


N. Y. Committee 
On Industry 


Relations Named 


ALBANY. — Appointment of a 
full factory-dealer relations com- 
mittee has been announced by 
George D. Gardner, president of the 
New York State Automobile Deal- 
ers. 

The expanded committee will 
hold its first meeting in conjunc- 
tion with the fall meeting of coun- 
ty vice-presidents and directors, at 
the Westchester Country Club, Oct. 
1-3. 

Gardner said that while New 
York state has had a factory-deal- 
er relations committee for some 
years, directors felt it should be 
expanded to include one represent- 
ative of each make of passenger 
car, and one exclusive truck dealer 
representative. 

“This group will be prepared to 
deal quickly and efficiently with 
industry problems affecting a single 
dealer or group of dealers in New 
York state,” he said. 

Peter J. Kaufmann, of Mt. Ver- 
non, is chairman. Members are: 

Buick—A,. J. Morris, Troy; Cad- 
illac—Mell A. Gooch, Utica; Chev- 
rolet-—Kaufmann; Chrysler—George 
E. Smith, Batavia; DeSoto—Lyman 
Goodrich, Watertown; Dodge 
Ralph W. Austin, Jamestown; Ford 
—William L. Webster, Schenectady; 
Hudson—William G. Herpich, Ro- 
chester; Kaiser-Frazer — William 
Welton, Syracuse. 

Lincoln-Mercury—Lewis F. Jar- 
rett, Albany; Nash—Solon Butter- 
field, Middletown; Oldsmobile — 
Sperry W. Miner, Buffalo; Packard 
—Harry Slawson, Olean; Pontiac— 
Ames L. Ruckle, Yonkers; Stude- 
baker — Harry M. Williams, New 
York City; Willys—John U. Hana- 
ford jr.. Newburgh; truck—Robert 
C. Albee jr., Elmira. 








1903 Ford in Glidden Tour— 

Owned by Albert Garganigo, Princeton, 
Mass., a 1903 Ford completed the 1950 Glid- 
den tour without mishap this year and re-| 
ceived a Ford trophy for being the oldest | 
model Ford to successfully make the 1,000- 
mile trip. Left to right: John Sattler, Ford's | 
New York public relations manager, presents 
the award to Ray Bassett, who drove the car, | 
while Charies Gertner, secretary of the Auto- 
mobile Club of Rochester, looks on. The 
Rochester club is celebrating its 50th anni- 
versary. 


conscience, “only because of my 
complete confidence in the ECA 
organization in Washington, Eu- 
rope and Asia.” 

He said he believed that the 
ECA’s “period of greatest useful- 
ness may lie ahead,” and that he 
would be glad to remain a con- 
sultant to the agency as long as 
he might be needed. 


Truman lauded Hoffman as fol- 
lows: 

“You have achieved great things 
in dealing with one of the most 
difficult problems brought into be- 
ing by a crisis in international 
affairs of world magnitude.” 


i 1 
STEEL AUTOMOTIVE ° 
BINS, SHELVING 
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Packard Building 
In Boston Sold 


BOSTON. — Packard’s building 
here has been sold to Richard S. 
Robie, president of R. S. Robie, 
Inc., New England’s largest auto 
and truck rental system, and Loren 
C. White, head of Clark & White, 
Ine. (Lincoln-Mercury). 

Value of the transaction was un- 
disclosed, but believed to be in the 
neighborhood of $1,000,000. Neither 
of the new owners are believed to 
be contemplating use of the prop- 
erty, 





STORE LONG AND BULKY PARTS WITH EASE 


Long and bulky parts can be stocked as easily and conveniently 
as smaller, compact ones in Berger Steel Automotive Bins and 


Shelving. 


The arrangement shown here neatly accommodates bulky parts 


in the lower, easy-to-reach section. Long parts are stacke 


ver- 


tically above. To save floor space, top shelf has been omitted, 


allowing long parts to project. 


Your local Berger representative will be glad to suggest an equally 
suitable parts storage arrangement for you. He will PLANO- 
GRAPH your parts department to bring all parts into true se- 
uence with your stocklist, furnish the economical standard 
erger steel units necessary and handle all installation details. 


Call him in or write us for more information. 


BERGER MANUFACTURING DIVISION 


REPUBLIC STEEL CORPORATION * 


CANTON 5, OHIO 


Quantity 
PRODUCTION 
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FOUNDRY DIVISION 


MAIN OFFICE 


AND MANUFACTURING PLANTS 


CHATTANOOGA 2, TENNESSEE 
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Auto Market Page... 





Mo. Sales Level Off 


By L. H, Houck 


Staff Correspondent 


Though some dealers are still) 
enjoying brisk business, the bloom | 


is fading off the car selling rose 
throughout most of Missouri. 

Most dealers can now supply 
all the new-car buyers that come 
their way. Many have new cars 
on the salesroom floor or else- 
where on the premises and a few 
are diligently looking for buyers. 
There is a minority using the 
scarce merchandise technique who 
keep most of their stock under 
cover to be peddled to “special” 
customers as “special” favors. 

On top of this darkening cloud 
on the car sales picture, which in- 
dicates that salesmen and dealers 
must “go back to work,” is the fact 
that used-car prices are dropping 
every day. 

While much of this drop will 
not show up immediately in the 
used-car price indexes, a careful 
check of individual offerings in 
several widely separated towns 








shows that ’46 to 49 models have 
dropped as much as $200 since 
Regulation W went into effect. 
Dealers’ potentials have also been 
reduced somewhat. From a dozen 
to several hundred persons have 


entered some branch of the armed 
Services in the past couple of 
months. 


Many of these people would have 
been in the market for a new car. 
In addition,:-many of them were 
car owners who sold their automo- 
biles before entering the service. 
This did nothing to help used-car 
operators. 

In Kansas City dozens of deal- 
ers have new cars on the floor 

ready for delivery to the first 
buyer that comes along. 

A point in seasonal selling is, of 
course, that the nearness of ’51 
models is serving to flush all the 
50s out into the open, where there 
are not as many hunters with 
loaded guns as most dealers sup- 
posed. 

Few dealers blame any of these 


NEW! FOR THE EXCLUSIVE NEW CAR DEALER 


KROMEDGE.4-.%.- MAGNATRAY 


The Magnetic Dash Tray 
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ON THE DASH 
IN A FLASH! 


EVERLASTING 
GIANT CHANNEL 
ALNICO MAGNET 
HOLDS IT TIGHT 
— Magically! 
NO TOOLS * NO SCREWS * NO SUCTION CUPS. 
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THE FINEST UTILITY TRAY EVER MADE! 


KROMEDGE MAGNATRAY is truly De Luxe . . . 
to prevent rattling of contents . . . 
sparkling interior beauty . . 


Metallic MAROON and Metallic SILVER. 


VELVALINED 
CHROME TRIMMED for 
. most practical and decorative 

. fit for the finest cars. It's an indispensable utility for 
driving safety and convenience. Eliminates dangerous fum- 
bling in pockets. 3 spacious compartments hold TOLLS, CIGA- 
RETTES, MATCHES, KEYS, ETC. within fingertip reach. 
Exquisitely designed in rich durable plastic of Metallic GOLD, 
Can be personalized 
in @ jiffy with a distinctive Chrome or Gold initial. 





Get your share of ike 
QUICK EXTRA PROFITS this 
unique proven fast seller 
offers you. It's nationally 
advertised! 

Order from your jobber 
or write for details. 
*An assortment of pre- 
curved, self-adhering ini- 
tials can be supplied on 

order. 


GLASS LABORATORIES INC. 407 Douglass St., Brooklyn 17, N. Y. 







Only $495.00 @Takes 300 Watts to tional cost for display of 

F.0.8. Port Chester Operate. motors, accessories, parts, 

Order Today or Write © Absolutely Safe. @ Unconditionally Guaran- 
for Literature © Capacity 4500 Ibs. teed 1 year. 


Use It Anywhere —Just ate In That’s All! 





COs Portable 
AUTO TURNTABLES 


The Finest at Low Cost 

No Wiring—No Foundation—No 

Anchorage—No Assembly —No 
Installation 

Macton Turntables consist of only 

2 parts—the base holding the 


Griving mechanism and the runway. Anyone can put it 
together in a jiffy. All you do is plug in—turn on the 
switch —and Macton starts working for you with motion 
that means attraction and more sales action. 


Many Other ATTRACTIVE Features: 


© Collector Rings make possi- 
ble lighting inside the car. 


@ Interchangeable steel top 
ft. dia. at slight addi- 


Representatives wanted, exclusive territories open 


MACTON MACHINERY CO., INC. 217 Locust Avenue © Port Chester, N. Y. 


Attention Ford and Lincoln-Mercury Dealers 


We have five Hull-Dobbs trained men with money to invest in a 
Ford or Lincoln-Mercury dealership in cities of 25,000 population 


up. 


If you have any idea of selling your dealership, we would 


appreciate the opportunity of talking with you — discussion 


strictly confidential. 


L. B. Lary, Business Manager 
Hull-Dobbs Company 


Memphis, Tennessee 














jage for the 10 previous weeks. 
| * * * 


conditions on the 


reenactment of | 
Regulation W. 
* 


* + 


New York 

Auto registrations in the New| 
York area totaled 6,862 during the | 
week ended Sept. 16, This was 7.9 | 
percent above the comparable 1949 | 





week’s total of 6,361, and only| 
slightly short of the preceding | 
week’s figure of 6,891. 
* * 
Cleveland 


A fall slump in car sales is being 
evidenced here with used cars be- 
ing hardest hit by buying inertia. | 
Even harder hit by the contraction | 
of sales are commercial vehicles | 
which, for the weekend ended Sept. 
16, dropped by as much as 17 per-| 
cent under the 10-week average. 

The Federal Reserve Bank re- 
ported last week sales of 1,745 | 
new passenger cars were 2 per- 
cent under recent average levels; 
used passenger cars totaled 2,479, 
or 9 percent under the 10-week 
average. 

Used-car prices also slumped 
during the past few weeks with 
drops averaging about $100 and 
some dealers wonder if there will 
be a return to used car interest 
similar to early July in view of 
anticipated hikes in new cars, Cus- 
tomer resistance to high prices 
during August and early Septem- 
ber started dealers cutting used-car 
prices. 

However, 1950 will probably break 
all previous sales records. Leonard 
F, Fuerst, Cuyahoga county clerk 
of courts, reported an increase of 
33.4 percent in new-car sales for 
the first seven months of this year 
as against last year. 

The 1950 figure of 54,320 new 
cars is also better than the pre- 
vious alltime seven-month high 
of 48,573 set in 1941. 

Used-car sales in August were 
22,352, as against 17,997 for August, 
1949. 

For the week ended Sept. 16, 
there were 157 new trucks sold, 11 
percent under the 10-week average, 
while sales of used trucks totaled 
109, or 17 percent under the aver- 


Minneapolis 

During August, for the second 
time this year, more than 4,000 
new automobiles were delivered in 
Hennepin county in one month. The 
total last month was 4,087 and 
during June 4,482 new cars were 
delivered for an alltime monthly 
record. 

The eight-month period saw rec- 
ords smashed also with 27,759 cars 
being delivered. This number sur- 
passed any year’s total since local 
records have been compiled. Dur- 
ing 1949, the record year to date, 
the total was 27,245. Only 18,608 
cars were delivered up to August, 
1949. 

Deliveries, barring cutbacks in 
production, should reach an all- 
time high in this area for 1950 
with an anticipated total of 40,000 
believed possible now based on 
the eight-month figure. 

Chevrolet topped Ford in deliv- 
eries for the eight months ending 
Aug. 31, with Ford second and 
Buick third, topping Plymouth, 
which dropped back during the 
three-month Chrysler strike. 

Truck deliveries, getting off to a 
slow start in 1950, are now running 
ahead of 1949, with 2,557 for the 
eight months, compared with 2,095 
for a similar period in 1949. 

For August, the 4,087 deliveries 
compared favorably with Aug.,| 
1949’s, total of 2,740. 

In the heavy-car class Cadil- 
lac was far ahead in August with 
71 deliveries and 408 for eight 
months, compared with Packard’s 
total for eight months of 519 but 
only 12 in August, due to new 
models arriving in September. 
Lincoln was third with 18 for 
August and total for 1950 to date 
of 132. 

Following is a breakdown of 
new-car deliveries for the eight 
months ending Aug. 31 with August 
figures shown in parentheses: 

Austin, 40 (2); Buick, 2,517 (403); 
Cadillac, 408 (71); Chevrolet, 5,601 








(755); Chrysler, 646 (123); Crosley, 
1 (0); DeSoto, 514 (111); Dodge, 
1,554 (21); Ford, 5,318 (692); Ford 


Cars for Shriners— 


Official autos for the Shriners Great Lakes convention in Indianapolis recently were 195 


Kaisers supplied by Stewart Motor Sales, central Indiana distributor. 
is receiving the keys to one of the cars from Rollin H. Stewart 


potentate, Mystic Shrine, 
president of the distributorship. 


(English), 1 (0); Frazer, 164 (9); 
Hudson, 794 (89); Jaguar, 2 (1); 
Kaiser, 699 (154); Lincoln, 132 (18); 
Mercury, 1,345 (164); Nash, 758 
(51); Oldsmobile, 1,481 (179); Pack- 
ard, 519 (12); Plymouth, 2,164 
(508); Pontiac, 1,776 (266); Stude- 


baker, 1,255 (144); Willys, 67 (4). 

The 4,087 deliveries represented 
the fifth highest month’s total on 
record. The previous monthly rec- 
ord delivery was in April, 1929,, 
when 3,857 new cars were deliv- 
ered and during the boom and bust 
year of '29 a total of 21,690 cars 
were delivered, the third highest 
total number for the 22 years end- 
ing in 1949. 


* * * 


Manhattan, Kans. 
New-car sales during August held 
steady in Riley county (Manhat- 
tan), Kans., the final tally reading 
only four units below July. 


Sales during August were 154) 


units, against 158 in July. Chevrolet 
again led the parade with 35, fol- 


lowed by Ford, 27; Buick, 8; Cadil- | 


‘lac, 4; Chrysler, 3; DeSoto, 2; 
Dodge, 13; Mercury, 11; Nash, 7; | 
Oldsmobile, 4; Packard, 2; Plym- 


outh, 12; Pontiac, 12; Studebaker, 
13; Willys, 1 

New-truck sales reported by the 
treasurer of Riley county were: 
Chevrolet, 5; Ford, 7; Dodge, 10; 
Studebaker, 2; Willys, 1; Interna- 
tional, 1; GMC, 1. August sales of 
new trucks numbered 27, one unit 
below the July total. 

Used-car sales slumped materi- 
ally in August compared with July. 
There were 295 used-car registra- 
tions in August, against 336 in July. 
Used-truck sales also slumped, with 


28 in August to 32 in July.—(George | 


M. Hunholz.) 


* * * 


Akron 


This is going to be the biggest 
year Summit county (Akron) ever 
experienced in the sale of new au- 
tomobiles and trucks. 

With four months still to go, the 
1950 total already is near the all- 
time high of 18,623 set for the 
entire year of 1941. 

Sales from January through 
August averaged 2,100 vehicles a 
month, indicating the record may 
fall by the end of September. 

New-car and truck registrations 
in August climbed to 2,573, 
highest since the war. That is only 
63 units under the peak of 2,636 
reached in April, 1941. 

The August figure was 3 percent 
above July and 45 percent higher 
than August, 1949, when registra- 
tions numbered 1,785. 

As the result of the August boom, 


sales for the first eight months of | 
compared | 


1950 climbed to 16,711, 
with 12,223 for the same 
last year, an increase 
cent. 


period 


Most dealers look for the return | 


of Regulation W with its restric- 
tions on installment credit to have 
little effect on new-car sales. They 
believe it will be felt most in the 
used-car markets where it has put 
an end to “$5 down” transactions. 

Return of the regulation may 
keep Summit dealers from equal- 
ling the used-car sales record of 
30,547 established in 1941, 

At the end of August they had 
sold 20,362 of the older vehicles, 
an increase of nearly 50 percent 
over the same eight months in 
1949. August sales of 2,904 were 


the | 








of 37 per-| 









A. Marshall Springer 


the highest for any single month 
since before the war.—-(Joe Kueb 
ler.) 
* * * 
Birmingham, Ala. 

Demand for new cars in this area 
has slowed to normal, or lower, and 
dealers are in most cases making 
immediate delivery. 

Demand for used cars has also 
subsided and used-car prices are 
slightly lower than they were 30 


days ago, with sales materially 
less. 

Total sales of new cars for Au- 
gust amounted to 1,932. units, 
against a total of 1,943 for July. 

Sales by makes: Buick, 143; 
Cadillac, 32; Chevrolet, 545; Chrys- 
ler, 38; Crosley, 6; DeSoto, 20; 


Dodge, 109; Ford, 353; Frazer, 1; 


Hudson, 28; Kaiser, 37; Lincoln, 10; 
Mercury, 106; Nash, 31; Oldsmo- 
bile, 101; Packard, 5; Plymouth, 


162; Pontiac, 114; Studebaker, 79, 
and Willys, 12.—(Stuart Riddle.) 
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NEW PROFITS 


(as much as $144 a day) 


FOR YOU! 


with the 
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(ce WASHER—~ 


The only washer 
that washes autos 
AUTOMATICALLY! 


! 
| 
| 
1 
| Within five minutes it sprays, soaps, 
| and rinses cars, cabs, and panel trucks 
| at 125 pounds pressure . . . automatic- 
| ally! Mitting has been minimized, 
| leaving attendant free to service other 
| customers’ needs. Increases oil, gas, 
| and equipment sales as customers come 
to watch JETOMATIC’S spectacular per- 
| formance. Self-contained, JETOMATIC 
| can operate from a barrel of water 
| . leaves your air compressor free to 
| operate hydraulic lift, lubricating, and 
| tire-inflating equipment. Saves money 
| on soap, air, water and electricity. 
| Compact, easily installed. Guaranteed. 
| 
| 
! 
! 
| 
| 
| 
l 
| 
| 
| 
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Write for PROFIT STORY now! 
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AKRON. — In one of the rare 
demonstrations of its kind in 
American business history, 300 dis- 
tributors of General Tire & Rubber 
Co. from 47 states joined last 
Wednesday night in honoring the 
five founders of the firm. 

The occasion was the eve of 
the 35th anniversary of General’s 
debut as a manufacturer. It was 
on Sept. 28, 1915, that the com- 
pany made its first tire. 

Normally the manufacturer is the 
host at such events. This was one 
of those unprecedented affairs 
where the dealers turned the tables 
and gave the party. 

They came from all over the 
nation at their own expense and 
paid $25 a plate for a dinner to 
salute the men many of them have 
been associated with for 20 to 32 
years. 

A plaque, presented to the five 
men, bears the likeness of Presi- 
dent William O’Neil, Vice-Presi- 
dents W. E. Fouse and C. J. 
Jahant, Robert Iredell, director 
of engineering, and Harold B. 
Pushee, director of development. 
They are the five who guided 
General from its beginning. 

It was presented “as a token of 
appreciation” to the founders “who, 
35 years ago today, pioneered a 
company and evolved a policy that 
has made it possible for us to 

establish and operate our  busi- 
nesses successfully, free and inde- 
pendent, in keeping with the high- 
est principles of the American way 
of life.” 


Personal attributes were paid the 
founders by distributors Ralph 
Brustlin, Paterson, N. J., repre- 
senting the eastern division; Glenn 
Smith, Fresno, Calif., the western 
division; M. Webb Pruitt, Jackson- 
ville, Fla., southeast, and Douglas 





September Sales 
Continue in High, 


Says Oldsmobile 


LANSING. — Oldsmobile dealers 


sold 11,512 new cars in the second | 
10 days of September, marking a| 
gain of 40 percent over the same} 
is an-| 


10-day period of 1949, it 


nounced by S. E. Skinner, general | 


manager of Oldsmobile. 


This established a new record for 
the mid-September 10-day sales 
period. In the like period a year 
ago, Oldsmobile sold 8,231 new cars 
at retail. 

Retail deliveries by Oldsmobile 
dealers through Sept. 20 now total 
286,395 new cars. This is an increase 
of 42 percent over the 201,510 new 
Oldsmobiles sold through Sept. 20, 
1949. 

Oldsmobile recently produced its 
300,000th 1950 model, said Skinner. 
In the largest previous model year, 
1949, Oldsmobile production totaled 
288,586 automobiles. 

Oldsmobile’s production now 


concentrated entirely in eight - cyl- 
inder cars. 


America’s No. 1 Bag Maker 
and Burlap Importer 
DETROIT « Brooklyn « Chicago 


Indianapolis « New Orleans 
Boston « New York « St. Louis 


Also Offices in Other Principal Cities 





General’s Founders Feted 


300 Distributors Throw Party to Celebrate 
Tire Firm’s 35th Anniversary 


is | 
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E. Linden, Traverse City, Mich., the 
northeast. 

William J. Coughlin, a distribu- 
tor for 30 years in Indianapolis, 
was master of ceremonies. Linden 
pointed out that the anniversary 
event was the brainchild of dis- 
tributor Howard A. Bischoff, of 
Cincinnati. 

In expressing his appreciation for 
the “wonderful demonstration,” 
O'Neil said he recognized the dealer 
as “the laboratory dealing with the 
cash paying customers.” 

“A manufacturing institution isn’t 
only five people,” O'Neil 
sized. “Real research comes not 
only in the designing end and the 
manufacturing end, but in the prov- 


ing end where the products are} 


put to test. 

“Our greatest technical knowl- 
edge in business has come from 
the dealers.” 

Actually, O’Neil and Fouse 
established the original enterprise 
that led to the founding of Gen- 
eral Tire. From 1909 to 1915 they 
operated Western Tire & Rubber 
Co. in Kansas City as distributors 
for Firestone as well as being 
small manufacturers. 


When they returned to Akron in 
1915, Jahant and Iredell, who were 
with Firestone, and Pushee, a 
Goodyear chemist, joined them in 
setting up the new firm. The com- 
pany did $219,000 in business the 
first year and showed an $80 profit. 


Profit 


(Continued from Page 3) 
statements for its 6,000 clients, and 
also to turn out “averages” for spe- 
cific trade groups to enable sub- 
scribers to compare their own oper- 
ating statements with “the average 
for a particular industry.” 

In its barometer of business ac- 
tivity for September, ACA reported 


25 had a favorable effect on four 


able effect on eight other types, 
as follows: 





| June duly 
Index Type of Business Index 
Position Position 
f See FOO GRU i nce seas e 207 
167 Building materials .. 187 
157 Home appliances .... 174 
| TRS Be POF... eo csices 203 
| 2OT “BEG 8 G08 neo. cies 87 
| 152 Repair services ...... 125 
115 Men’s and women’s 
RD cca savigics 91 
S03 T3000 GOSS «.<..sccece 164 
105 Laundry-dry cleaning 
ME 3 5 603.6:0g0 4 0% 4 wi 88 
120 Women’s shops ...... 107 
129 Shoe stores .......... 117 
110 Laundry, dry cleaning 
OE. éscaes vaca 89 
Davis, commenting on_ this, 
said: “It will be noted that the 


entire wave of buying in the field 
of durables was not sufficient to 
offset concurrent losses among 
general merchandise and _ serv- 
ice businesses. In the light of 
this analysis, war-scare buying 
emerges as a depressant, not a 
stimulant, to overall retail econ- 
omy.” 

It should be noted, however, that 
these gains and reductions in ve- 
locity of sales volume is on the 
|basis of a comparison with the 
previous month. In many instances, 
groups showing a loss continued at 
a level above the corresponding 
|month of a year ago, he said. 


Buick Sales Hit 
16,946 in 2nd 
10 Days of Sept. 


| FLINT.—Buick sold 16,946 cars 
during the second 10 days of Sep- 
tember to boost its overall total 
for 1950 to 412,507, Ivan L. Wiles, 
Buick general manager, reported 
last week. 

Total sales for 1950 are up 44.9 
percent over the 284,701 cars sold 
up to Sept. 20 last year, Wiles said. 

Sales for the first 10 days of 
September amounted to 11,500 cars. 


Marks Heads Drive 


Russell Marks, El Dorado 
(Ark.) automobile dealer, has 
been named general chairman of 
his city’s Community Chest drive. 








empha- | 


that war-scare buying since June | 


types of business and an unfavor- | 





| manager; 





Ford Dealers Confer in New York— 

Product plans and sales activities were discussed at a meeting of the Ford New York 
district dealer council for 1950-51. Around the conterence table, left to right, are R. J. 
McNulty, Ozone Park, N Y.; G. W. Patterson, Paterson, N. J.; J. B. Mount, New Brunswick, 
N. J.; Walter Caswell, New York; Frank Schaffeld and R. E. Copp, assistant managers, New 
York district; Nelson F. Bowe, Ford's New York district manager; J. Haas, assistant district 


Brooklyn; 
member, 


TOLEDO. — Willys-Overland has 
consolidated its 13 domestic sales 
regions into six marketing areas 
for more efficient and economic dis- 
tribution of its vehicles, the com- 
pany said last week. 

The new plan, which became ef- 
fective Oct. 1, makes the sales man- 
agers of the six new regions 
responsible for all sales, parts and 
service business in their territories. 
Parts and service field representa- 
tives formerly responsible only to 


jtheir respective division heads in 


Toledo, henceforth will receive tech- 
nical information from special fac- 
tory supervisors, but otherwise will 
be integral parts of the various 
regional sales divisions. This staff 
has been augmented with regional 
business managers. 

Realignment of sales regions 
likewise carries a reassignment 
of regional sales managers, their 
assistant regional sales managers 
and parts and service field repre- 
sentatives. 

Region one will embrace the 
northeastern part of the U. S. Wil- 
liam Newman has been appointed 
sales manager of this region. 

In region two, Don Smith, former 
assistant sales promotion manager 


|at Toledo, has been appointed sales 


manager. This region includes 


most of the deep South. 

The Great Lakes area, or re- 
gion three, to be managed by 
M. C. Peterson, also takes in part 
of Virginia, Tennessee and Mis- 
souri. 

Region four includes the west 
central states, under the direction 
of Gordon MacKenzie. 

In region five, covering the south- 
western U. S., Earl Limb will be 
sales manager responsible for New 


Mexico, Texas, Louisiana, Okla- 
homa and most of Arkansas. 
Edmond Hogan, with head- 


quarters at the Maywood (Calif.) 
assembly plant of Willys-Over- 
land, will continue to direct 
region six, or the Pacific region. 


The staffs for the various regions 


are as follows: 

Region one, Paul Crabtree, Mat- 
thew Heiler and John McCarthy, as- 
sistant managers; Duncan Browne, 
business management manager; 
William Husband, service manager, 
Robert Welch, service representa- 
tive; John Dunbar, parts manager; 
Jack McCauley, parts representa- 
tive. 

Region two, Sam Brasseale, Sam 
Ragland and Earl Sanford, assist- 
ant sales managers; Leo Hughes, 
parts manager; Lee Glodfelty, serv- 
ice manager; 
service representative. 

Region three, Vernon Enwald 
and William Cartwright, assis- 
tant managers; William Wins- 
low, business management man- 
ager; James C. Sheller, parts 
manager; William G. Lechner, 
parts representative; Hugh Flor- 
aday, service manager; George 
Phelps and Herbert Behr, serv- 
ice representatives, 

Region four, Thomas Evans and 
Albert Schmidt, assistant man- 
agers; M. Hoffman, business man- 
agement manager; Lowell Pugsley, 
parts manager; Harold Speith, parts 
representative; Ralph Karr, service 
manager; John Riedl, service rep- 
resentative. 

Region five, Basil Burke, assis- 


D. M. Keyes, Poughkeepsie, N. Y. 
J. B. Foley, Waterbury, Conn., and C. |. 
H. A. Stein, Mount Vernon, N. Y., was not present for the picture. 


William Landrum, 





: Ted Rowland, Lynbrook, N. Y.; J. J. Hart, 
Lacy, Catsklil, N. Y. Another council | 


Willys Revises Sales Setup 
Into Six Market Areas 


Edward H. 


tant sales manager; 
Leo Lowe, 


Dore, parts manager; 
parts representative; Wesley 
Greene, service manager; Irving 
Kessler, service representative. 
Region six, John Stechman, 

Don Shelton and Ed Normyle, as- 

sistant sales managers; Charles 

Yeras, business management 
manager; Edward Kessick, parts 
manager; August Schulze, serv- 
ice manager; Delbert Hannah, 
Service representative. 

Charles Gee and R. L. Kisseberth, 
special service representatives, will 
serve as liaison men between fac- 
tory and the entire domestic field 
organization. 





Vermont 


(Continued from Page 2) 
“I strongly recommend that you 
conduct your business in such a 
manner that it will build a backlog 
of customer goodwill against the 
day when you will need it. 

“The way your sales and serv- 
ice people interpret your pulicies 
to your customers will determine 
to a large extent the future suc- 
cess of your business.” 

Rude cautioned dealers that they 
are going to find it increasingly 
difficult to obtain and retain ade- 
quate and satisfactory help. 

Paul M. Millians, Commercial 
Credit vice-president, told the dele- 
gates that “there never was or ever 
will be gloom in the auto in- 
dustry.” 

Millians urged dealers to take 
the time to sell cars to customers, 
whether they need selling or not. 

“Get your shop quality-mind- 
ed,” Millians urged. “Greet cus- 
tomers pleasantly, avoid short-run 
profits, get back to old-fashioned 

honesty.” 

In addition to Babbitt, Vermont 
dealers elected the following offi- 
cers for 1951: Hector S. Farnham, 
first vice-president; Oscar Mudgett, 
second vice-president, and John L. 
Murphy, secretary. 

The association’s industry rela- 
tions committee held its first meet- 
ing for the purpose of reporting on 
a plan of gathering data on any- 
thing affecting dealers for relay to 
the NADA industry relations com- 
mittee. 

Plaques were awarded to three 
past presidents for their efforts in 
organizing the Vermont. dealer 
group. Given plaques were C. P. 
Smith jr. T. T. Penrose and Carl 
Shearer. 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 
See the back pages of this issue. 








Clayto MOBILE 


DYNAMOMETER 
DEALER DEMONSTRATIONS 


AND 
OPERATOR TRAINING SCHOOLS 


Open at... 
WASHINGTON OCT. 2 


CLEVELAND 


OCT. 2 


MINNEAPOLIS OCT. 10 


ECAUSE of the growing acceptance of the chassis dyna- 

mometer as basic equipment in automotive service the 
need for qualified operators is increasing. To meet this de- 
mand, completely equipped and expertly staffed mobile school 
units are visiting principal cities. The intensive course offers 
the finest type of automotive diagnosis training available 
today. In five full day sessions, packed with individual in- 
struction and practical shop work, operators are trained in 
the principles of testing and diagnosis under load. 


Attend a Dealer Demonstration and See for Yourself 


Evening demonstrations of the dynamometer as applied to 
modern service department operation will be held for dealers. 
Attend one of these meetings and see how quickly and easily 
all engine troubles are detected under load with the dyna- 


mometer ... how hidden horsepower is discovered .. . 


why 


conventional “trouble shooting” methods are costly and in- 
adequate ... how better service standards can be maintained. 


WATCH FOR LOCAL ANNOUNCEMENT OF PLACE AND DATES 


Clayton MANUFACTURING CO. 


EL MONTE, CALIF. 


CINCINNATI 


ATLANTA 
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Car, Truck Output Estimates 
B e 
y Automotive News 
PASSENGER CARS 
(U. S. PRODUCTION ONLY) 
Week Week dan. 1 dan. 1 
Ended Same Ended Total to to 
Sept. 30, Week, Sept. 23, Sept., Oct. 1, Sept. 30, 
1950 1949 1950* 1950 1949* 1950* 
CHRYSLER : .... 38,116 31,306 35,862 146,380 867,213 823,549) & 
Co ae 4,543 5,116 19,698 114,543 112,416 aI. 
DeSoto ........ ‘ 3,914 3,104 3,882 15,144 85,547 83,408 
Dodge ...... ‘ .. 10,093 9,166 8,148 36,426 232,362 228,261 
Plymouth _................... 18,828 14,493 18,716 75,112 434,761 399,464 
FORD . ‘ _— 35,328 26,080 35,363 138,747 806,604 1,222,125 
FOr ooo. .cececa es, 297,847 = 20,586 = 28,181 108,512 627,025 948,815 
SIL stucsbibagveewivesétasiere 838 933 722 2,575 28,575 26,581 
Mercury ................. 7,143 4,611 6,460 26,660 151,004 251,729 


GENERAL MOTORS .. 60,765 53,253 60,597 246,424 1,726,879 2,306,452 


TM 8,720 10,780 44,662 312,089 416,368 
I oda init duarcclob rapes 2,681 1,914 2,663 10,359 67,675 $1,657 
Chevrolet ..... oo. 80,974 26,697 30,741 122,679 860,483 1,154,149 
Oldsmobile ..... j . 7,810 6,994 7,547 31,536 226,040 299,706 
Pentine ................ 8,902 8,928 8,866 37,188 260,592 354,572 
KAISER-FRAZER ....... 5,901 5,661 20,433 53,732 96,357 
BROKER .......00005 eee. -eccis ; sae 6,460 10,018 | 
Se - 5,661 20,433 47,272 86,339 
CROSLEY ................. 184 56 138 710 7,434 5,233 
HUDSON ................. 7” 1,405 1,709 1,566 4,623 116,453 103,734) 
Se ‘osc, 3,945 3,805 14,182 109,485 143,903) 
PACKARD .............00..... . 2,444 3,607 2,316 8,488 89,654 42,403 


STUDEBAKER. ......... 2,608 5,204 6,437 §=—21,206 §=166,506 219,125 


WILLYS-OVERLAND}+ 903 


Total Cars, U. S. ...... 151,805 125,160 152,642 604,762 3,969,621 4,990,733 
*Revised 


COMMERCIAL CARS 


(U. 8S. PRODUCTION ONLY) 





Station wagons and Jeepsters. 


Week Week dan, 1 Jan. 1 
Ended Same Ended Total to to 
Sept. 30, Week, Sept. 23, Sept., Oct. 1, Sept. 30, 
1950 1949 1950* 1950 1949* 1950* 
CHEVROLET ........... . 9,955 7,332 9,771 38,8381 $11,448 377,127 
CROSLEY .......... ieeetbaee 10 x 15 62 272 338 
I sc08 Oaissecacdenees P 1138 94 80 324 2,803 3,415 
DODGE .......... staseiaies” 2,747 3,055 13,695 119,695 $1,556 
FEDERAL .......... ieeehemea 70 12 70 225 1,217 1,316 
ae al asciariciee 6,953 6,050 7,837 30,527 186,855 274,992 
ee ids cas acdastsevtuccdenss 2,188 1,829 2,059 8,041 68,645 81,058 
INTERNATIONAL ...... 122 139 9 460 98,873 83,152 
MACK ....... siemiiainebeiabiienn 248 167 170 841 5,426 7,967 
hla ae ecorssasessinedctes 276 97 288 1,111 2,901 5,247 
STUDEBAKER ........ ‘ 402 1,086 1,036 3,415 52,198 38,091 | 
WHITE. ............ sh pseniieicaines 220 71 - 411 1,432 6,259 10,293 
WILLYS-OVERLAND.. 1,234 _.......... 1,161 4,742 39,652 32,637 
MISCELLANEOUS ...... 317 360 317 1,272 14,786 11,353 


Total Trucks, U. S. - 25,910 19,442 = 26,279 += 104,978 911,030 1,008,542 


Total Cars, Trucks 


BRIN Secssktcsisiccsenioedies 177,715 144,602 178,921 709,740 4,880,651 5,999,275 | 


Total Cars, Trucks 
Canada 


soci gusbiscienateectids 9,616 6,376 9,704 38,568 216,867 295,643 


Grand Total, 
Cars and Trucks 


U. S. and Canada ....187,331 150,978 188,625 748,308 5,097,518 6,294,918 
*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, Sterling, Nash, Diamond T, etc 


Oil Plentiful, 
Bus Operators Assn. Told 


CHICAGO.—War mobilization re- 
ports on the oil and gasoline, tire, 
and manpower outlook dominated 
the National Assn. of Bus Opera- 


tors’ 21st annual meeting here. 


L. S. Wescoat, president of 
Pure Oil Co., assured members of 
the association that “as for mo- 
tor fuel I can say that America 
is better prepared to wage war 
_. were in either 1917 or 


Reserves of about 25 billion bar- 
rels of crude oil at present are 
greater than at any previous time, 
unprecedented peacetime 
demand, Wescoat said. Other liquid 
hydrocarbons available for motor 
fuel boost the grand total to almost 


despite 





Goodyear Reopens 


Synthetic Plant 


AKRON. — Goodyear’s synthetic 
rubber plant here, which has been 
in stand-by condition since May, 
1947, is being rehabilitated and will 
resume production of latex rubber 
in the near future, according to 
Russell DeYoung, Goodyear produc- 


tion vice-president. 


It is believed that the plant will 
be ready within 90 days or less. 
it was 
reached after a series of negotia- 
tions between Goodyear and the 
Reconstruction Finance Corp. Of- 
fice of Rubber Reserve, govern- 
ment agency owning the installa- 


The decision to reopen 


tion, DeYoung said. 


The plant has a capacity of 30,000 
Present plans call for 


long tons. 


the employment of some 200 peo- 
ple when the rehabilitation pro- 
gram is complete. 
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897 3,569 25,661 27,852 





Tires Scarce, 


28% billion barrels, he added. 

Robert S. Wilson, vice-president 
of Goodyear Tire and Rubber Co., 
warned that in view of the Korean 
situation “there is going to be a 
shortage of rubber products for the 
remainder of 1950.” 

At the same time, he expressed 
opposition to consumer rationing 
“with its attendant bureaus and 
red tape,” declaring it as yet un- 
necessary. 

Wilson advocated “sensible and 
simple controls on production to 
take care of present problems of 
unnecessary competition” on the 
premise that “there are a lot of 
things rubber manufacturers can 
do to simplify and streamline 
their output, thus getting more 
use Of the available rubber sup- 
plies.” 

R. A. L. Bogan, executive vice- 
president of Greyhound Corp., ad- 
vocated the employment by the in- 
dustry of more women and others 
not normally in the labor market, 
including students and _handi- 
capped older people. 

Bogan recommended that each 
bus company conduct an immedi- 
ate survey of its manpower needs 
under conditions of war and a sub- 
stantially larger traffic load. 

R. C, Hoffman jr., president of 
North Carolina Coach Co., report- 
ed that a survey made by the 
association, which revealed the 
industry is set to provide 29% 
billion passenger miles annually, 
One-third more than in 1949, 

He also said that in a war emer- 
gency, present bus fleets could han- 
dle approximately 43 billion pas- 
senger miles by increasing the 
mileage per vehicle, eliminating un- 


Dealer Hill at Fair— 


25,000 stopped at his exhibit. 


performance and sent its total car 
output so far this year to an esti- 
mated 96,357 units, or about 38,000 
more than K-F was able to build 
in all of 1949. 

Production pace at General Mo- 
tors and Ford plants was at about 
the same as the week before. Out- 
|put of Ford cars was still at a 
ipostwar high of approximately 
'5,500 daily. 


+ * + 


ITH Packard and Nash push- 

ing assembly of their new mod- 
els harder as the month closed out, 
U. S. plants during September 
turned out an estimated 604,762 
cars and 104,978 trucks for a total 
of 709,740 vehicles. 

That was about 24,000 more pas- 
senger cars than were hoped for 
when the materials situation was 
appraised at the start of the month. 


low the anticipated volume, but 
this deficit could have more than 
been made up had not a strike 


production of about 12,000 units. 

Additional truck volume was 
lost during the month also as a 
result of labor trouble at Dodge 
and material shortages at Ford 
and Studebaker. 

September production, however, 
sent the number of trucks built so 
far this year to 1,008,542, marking 
the fifth time — and the fourth 
year in a row-—that more than a 
million commercial vehicles have 
been turned out. 

* * * 

S. PLANTS built 1,060,820 
* trucks in 1941; 1,237,974 in 1947; 
1,364,957 in 1948, and 1,131,695 in 
1949. Prior to 1941, they had their 
best truck year in 1937 with 893,085 
units. The 1948 truck total stands 
as the highest for any single year. 

1950 will mark only the third 
time in history that U. S. plants 
have built more than 5,000,000 
Passenger cars in a single calen- 
dar year. U. S. plants turned out 
a record total of 5,118,293 cars 
last year and just slightly more | 
than 5,000,000 in 1941. 

Next week’s production will give 
this year’s car production a record 
standing, with almost three more 
months of output still to be counted. 
Much is dependent on the imme- 
diate materials picture, but a new 
truck production record in 1950 is 
also a distinct possibility. 

* * + 
EFENSE orders for steel are re- 
ported coming in in greater 
volume, resulting in civilian orders 
being pushed back. 
Reportedly, the defense orders 
developed so abruptly that steel 


officials rushed to Washington to 


work out allocation plans with the 


government. 


Automotive plants feel that they 
may be able to achieve all of 
their October programming, in- 


Forum 


(Continued from Page 4) 

there is inequitable distribution is 
when used-car operators can, over 
a period of time, serve the public 
demand, when the enfranchised 
dealers cannot. This condition ex- 





essential services, and raising load 
factors. ' 





ists both in times of shortages and 
also during periods of surpluses. 





A seven-day auto show was presented recently at the Lake County Centra! States Fair ; aoe 
by Art Hill (Ford), Crown Point, Ind. Fair attendance was 130,000. Hill estimated that It is anticipated that Studebaker 





00 Output Near Record 


This Month Will Send Total Past Peak °49; 
Week’s Effort Steady at 177,715 


(Continued from Page 1) 


in another peak weekly production | 


FOR RATES, ETC., 





Kindly Acknowledge 


Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 


Truck assembly fell 5,000 units be- | 


cost International- Harvester the} 





HELP WANTED 
AN EXCEPTIONAL OPPORTU- | 
NITY for an aggressive man who is de- 
sirous of going into business for himself. | 
Must be capable of originating and nego- 
tiating the purchase of a 
dealership now in operation in large met- 
ropolitan city or who is at present success- 
fully managing such a _ dealership, 
owner of which wishes to sell. 
familiar with all phases of automobile 
merchandising and management. 
purchase the business, 
operate on profit 

giving detailed personal 


provide working 





brief outline of any building details. Box 
4523, c/o Automotive News, Detroit 26. 


LARGE CHEVROLET DEALERSHIP 
office manager and chief accountant. 


Unless you are thoroughly experienced in 
Motors bookkeeping and have 


operating an 
office of some size—please do not apply! 
Please send age, 
ence, references and if possible a recent 
photo to Box 4485, c/o Automotive News, 










e 
Prices 
(Continued from Page 1) 
new six-cylinder engine called th: 
L-145. 

Hudson will become the sevent! 
car builder to use Hydra-Matic 
Others are Cadillac, Kaiser-Frazer 
Lincoln, Nash, Oldsmobile and 
Pontiac. 


The 1951 Mercury will usher in 
that make’s first automatic trans- 
mission—the “Merc-O-Matic” — 
the long-awaited unit developed 
| by Ford Motor Co. and Borg- 
| Warner. This new transmission 
| will also be optional on the 1951 
Ford, coming to market next 
month, but will be called the 
“Ford-O-Matic.” 


will extend its Borg-Warner Auto- 
matic drive to the lower-priced 
|Champion series. Dealers have 
been receiving some 1950 Cham- 
|pions equipped with automatic. 
Commanders and Land Cruisers 
|have been carrying the device as 
| optional since the first of the year. 
| Slack said the Willys price in- 
lcrease was the first general one 
|made by the Toledo company since 





asmuch as such plans that may | July, 1948. New-model production 
be worked out this month won't (this year has exceeded that in 1949 
be felt until November. 
There is a good deal of feeling) The Willys executive indicated 
|in the industry that voluntary allo-|that not all of the hikes in labor 
cations won’t stand up under the|/and material costs were being 


| by 22 to 25 percent, he added. 


;}expected pressure of demand for| passed along to consumers, Amounts 
steel—unless, of course, the Kore- | of the price advances are less than 
an cleanup should alter plans in|recent cost boosts, he said. — Mac 


| GorDON. 


- - Classified Want Ads - - 


SEE NEXT PAGE 








POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: % cents per word for each 
insertion. Cash in advance. (Half-rate 
does not apply to display ads in this 
section.) 









SALES-GENERAL MANAGER—Years’ ex- 
perience GM, Chrysler. 150-250. Admin- 
istrative ability to deal fairly, consider- 
ately for repeat business. Years training, 
schooling factory methods, reconditioning 
used cars. Analytical mind, think things 
through, plan intelligently, based on 
competition past shortages, uncertain pe- 

| riod ahead. Proven sales technique, 

| delegate authority, get results. Years 
| same dealer, extremely loyal. Permanent, 
| don’t like changing. Write. Prove state- 
ments. Prefer new, consider used. Work 
reasonable salary, adjust case total war. 

All inquiries appreciated, Interview im- 

mediately. Box 4525, c/o Automotive 

News, Detroit 26. 


| SERVICE MANAGER—Chevrolet. Inter- 
ested in connection with Chevrolet dealer 
as service or general manager. 25 years’ 
automobile experience, 20 years’ exclu- 
sively Chevrolet; 12 years service man- 
ager, including 8 years service and parts 
manager. Some new and used car sell- 
ing. Would like financial interest. Box 
4507, c/o Automotive News, Detroit 26. 





|25 YEARS’ EXPERIENCE—desires posi- 


tion as sales or general manager. Past 
four years Chrysler manager, previously 
with G.M, and Chrysler. Experienced 
appraising, selling, closing, buying, 
wholesaling and reconditioning, 49 years 
of age, reliable. Prefer metropolitan 
New York or Long Island. Box 4519, 
c/o Automotive News, Detroit 26. 
ACCOUNTANT-OFFICE MANAGER, Ex- 
perienced business manager, General 
Motors, Packard systems. 25 years’ ac- 
counting experience, 15 years public ac- 
counting, part auditing automobile agen- 





Division Managers 


A “YOUR OWN BUSINESS" 
with national organization and NO 
vestment required. Earnings to $12,000) 
automotive field; 
and leads furnished; must own car. 


Washington-Oregon; 
Carolina; Florida. 
in various parts of the country. 
giving full particulars to Box 4521, c/o 
Automotive News, Detroit 26. 


Salesmen also needed 





Automotive accountant, 
experienced in handling accounting, cred- 
service sales promotion, 
and customer follow-up. 
full particulars regarding past experience 
Box 4517, c/o Automo- 


and references. 





cies. Middle aged, college graduate. Box 
4506, c/o Automotive News, Detroit 26. 





| EXECUTIVE, PARTS MANAGER. Quali- 


fied by 20 years’ broad GM experience. 
Have thorough knowledge all phases 
parts operations. Age 45, married, ex- 
cellent references. Box 4501, c/o Auto- 
motive News, Detroit 26. 


ACCOUNTANT-OFFICE MANAGER, expe- 
rienced in Chrysler, Ford, General Motors 
accounting systems, income tax and pub- 
lic auditing. P. O. Box 4663, Kansas 
City 3, Mo. 

DEALERSHIP AVAILABLE 


DEALERSHIP, now handling one of the 
fastest selling, independent lines in a 
40,000 town population plus additional 
trading area of 90,000. Must sell due 
to wife’s health. Located in eastern 
part of Washington—rich wheat, stock 
and pea area. Idea! climate, little or no 
winter. Near the atomic energy plant 
at Richland, Washington, and area of 
the government dams that are being 
built. Sold 505 new and used cars in 
1949, will do better this year. Nice 
service business and downtown location. 
Good used car lot. Will take $20,000 
approximately to handle at book value. 
Must qualify with factory. Box 4520, 











TWO AUTO MECHANICS. Must be com- 
Guaranteed salary or 50- 
Splendid new building and 


schools and university. 
Co., Earl Moreau, Service Manager, 1300- 
1324 Texas St., El Paso, Tex. 


El Paso Motor 





selling automotive hardware to automo- 


Must be 30 to 45, 
Established ac- 


maintenance garages. 
late model car. 
counts in protected territory. 
of commission and 


News, Detroit 26. 


c/o Automotive News, Detroit 26. 


DEALERSHIP in prosperous small town 
near Seattle, Washington. Franchise is 
one of ‘‘Big Three.’’ Deal very lucra- 
tive for its size, will practically return 
investment in one year. Approximately 
$20,000 will handle. No blue sky, inven- 
tory value. Bill Long’s, 603 Orpheum 
Bldg., Seattle, Wash, 


NEW CAR DEALERSHIP. Going concern. 
Good potential in one of fastest growing 
cities (100,000 plus) in southwest. Just 
announcing attractive line of 1951 models. 
Other large operations demand entire 
attention of owners. Replies treated con- 
fidentially. Box 4524, c/o Automotive 
News, Detroit 26. 
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DEALERSHIP AVAILABLE 


FRANCHISE AVAILABLE with leading 
independent. Going business with equip- 
ment, personnel and large customer fol- 
lowing. Located in large metropolitan 
area in western Pennsylvania. Excellent 
profit possibilities. Capital requirements 
$75,000. Box 4528, c/o Automotive News, 
Detroit 26. 


FOR SALE. Dealership, lower New York 
state. Now have Packard and Austin 
franchises. Concrete block building and 
showroom, Well equipped service depart- 
ment. Complete body shop. Will sell or 
lease building. Box 4503, c/o Automotive 
News. Detroit 26. 


DEALERSHIP. North- central 
handling Chrysler-Plymouth. New build- 
ing 100x60. Good sales and_ service. 
Reason for selling is health. Address 
Box 4509, c/o Automotive News, De- 
troit 26. 


DEALERSHIP WANTED 


AN EXPERIENCED car and truck dis- 
tributor desires to invest any amount 
of capital in full or part purchase of 
GM dealership in New York State or any 
other big district. Purchaser wishes to 
assume active management. All infor- 
mation will be held in strict confidence. 
Please write Box 4514, c/o Automotive 
News, Detroit 26. 


“BIG THREE" dealership in large metro- 
politan city. Now successfully operating 
large dealership — in business over 15 
years. Can qualify with any factory re- 
quirements and can pay cash. Prefer 
dealership now under capable manage- 
ment, where manager can be retained. 
Box 4522, c/o Automotive News, De- 
troit 26. 


WILL PURCHASE INTEREST or take 
sales management duties in 200 car or 
more Chevrolet deal, or comparable G.M. 
dual dealership. Capable, experienced, 
high type; successful history with G.M. 
Midwest area preferred. Box 4516, c/o 
Automotive News, Detroit 26. 


QUALIFIED BUYERS WAITING for de- 
sirable dealerships in all parts of the 
United States. Whole or part interest. 
Have up to $500,000 cash—mean busi- 
ness. Confidential negotiations assured. 
Autodeal Brokers, One N. LaSalle St., 
Chicago 2, Ill. 


DESIRE TO PURCHASE “Big 3"' 
ship in Metropolitan Detroit. Experi- 
enced in automobile business. Have nec- 
essary cash. All replies will be held in 
strictest confidence. Box 4527, c/o Au- 
tomotive News, Detroit 26. 


IF YOU ARE THINKING of retiring, now 
is the time to sell your dealership. I 
will pay cash for a California agency, 
150 to 300 car quota, factory approval 


‘I owa, now 

















dealer- 





assured. All dealings will be strictly 
confidential. Address Box 4508, c/o Auto- 
motive News, Detroit 26. 


DEALERSHIP WANTED. Medium size or 
larger—Chrysler products preferred. Con- 
sideration given Mercury. Location mid- 
dlewest or south preferred. Replies held 
strictly confidential. Box 4526, c/o Auto- 
motive News, Detroit 26. 


DEALER SERVICES 





INVENTORY SERVICE 
Parts and Accessories Depts. 


Full-time experts. No pickup, part-time help; 
confidential and unbiased. Certified reports. 
Also special buy-sell service. Experienced 
organization —in business since 1939. Free 
booklet on Parts Department operation sent 
on request. Call or write for service details. 
Automotive inventory Service Ce 
9900 Freeland, Detroit 27, Mich. WE 3-6449 





DEALERSHIP INVENTORY. Taken after 
your closing time. Parts and accessories 
—office and equipment, unbiased and 
complete. Experienced crews for each 
car manufacturer. Buy or sell your deal- 
ership with our figures for complete 
satisfaction. Talbot’s Automobile Dealers 
Inventory Service, 4690 Newport. Detroit 
13. Mich. Phone Valley 2-9377. 1-7785 


BUSINESS OPPORTUNITIES 


AUTO SALVAGE with new and used parts 
and used cars. Modern, 12 stall garage 
with body and trim shop, new Ford 
wrecker. Inventory $20,000, plenty of 
room for expansion. Doing $150,000 
business per year. Located in Central 
Massachusetts, between Worcester and 
Springfield. The only place of its kind 
in a town of 20,000. Reason for selling, 
going to California. Write to Post Office 
Box 29, Southbridge, Mass. 


\UTO SALES—NOW HANDLING HUD- 
SON. Sales $28,000 month; also have 
franchise for low price car; good quotas; 
western Pennsylvania; business center; 
attractive building, 14,000 square feet; 
modern equipped; large stock; lease; six 
living rooms; complete service, parts de- 
partment; price $22,000. Appley Com- 
pany, Brokers, Cleveland, Ohio. 


FOR SALE.—Outright or partnership in 
manufacturing rights for a combination 
side rear-view mirror and an _ illumi- 
nated red plastic swing-out hand direc- 
tional signal. (Dies about 75% complet- 
ed). Emil J. Hanson, 804 N. Van Buren 
St., Milwaukee, Wisc. 











\UTO SERVICE—NOW HAVE WILLYS 
FRANCHISE. Indiana county seat; sales 
$67,000 year; modern equipped; new 
building; opportunity for partners; price 
reasonable. Appley Company, Brokers, 
, Cleveland, Ohio. 





AUTOMOTIVE NEWS, OCTOBER 2, 1950 


oe aay Oa AD DEPARTMENT 


Reaching stimated 90,006 


FIGHTEEN CENTS 


an 


i telt as 18 


rates to encourage this classification 


as one word. Ads may be siqned 


care of Automotive News, Detroit 


unopened 


a al 


replies are forwarded 


WANT AD 


USED CARS FOR SALE 


—AUTO— 
AUCTION 


omnfiiene 





HORSEHEADS, NEW YORK 
EVERY FRIDAY 





amfiturs 


DANVILLE, PENNA. 


EVERY WEDNESDAY 





You will always find real action at 
both these auctions. 


R. D. WEST, Prop 


Jos. E. Johnson Tex Rickard 
Auctioneers 


readers 


PER WORD for 
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26 
re 


AUTOMOTIVE 








KEN SCHAEFER'S 

The Only Indiana 
AUTO AUCTION 

In Continuous Operation Since 1943 

EVERY THURSDAY 

| Dealers Meet at the Cross-Roads of America 
INDIANAPOLIS, INDIANA 

Dutch Stuart, Auctioneer 


|915 N. Illinois St. 


AUTO AUCTION 


TIM ANSPACH 


1175 Washington Ave. 


ALBANY, N. Y. 
| (For Dealers Only) 


EVERY MONDAY... 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 


AUTOMOBILE 
AUCTION 


28 Miles from Chicago Loop 
Yq Mile East of Illinois State Lin 


EVERY FRIDAY—11 A.M. 
200 Cars Average 








-186-foot front- 
locations on 
to operate. 
tenant. Ill 
Call VErmont 


FOR RENT. Used ¢ car r lot- 
age on one of the best 
Livernois. Fully equipped 
Desirable lease for good 
health reason for rental. 
7-7694, Detroit 








SO MR. BENNY HAS 
NOTHING ON YOU? 


That old Maxwell or Mercedes may be 
valuable to a collector. Sell it through 


the “Antique Car" column in the 


AUTOMOTIVE NEWS 


Classified Want Ad Section 
| 
Osteen ee ENR eR ' 





75% Actually Selling 
Cars guaranteed against cracked blocks, 
bad transmissions and differentials. 


STRICTLY WHOLESALE 
Dealers Buy - - - Dealers Sell 
George Lawson and Bud Fennema 
OWNERS 
Automobile Auctioneers 
DYER AUTO AUCTION 


Phone 2361 & 4051—Dyer, Ind. 
Res. Lansing, lil. 730 & 107R 


Phone Lincoln 5383 | 





@ on Route 30| WEEKLY PRICES MAILED ON REQUEST 








ATTENTION DEALERS 
1949 
Chevrolets - Fords - Plymouths 


Make us your headquarters for whole- 
sale buying when in Philadelphia. 
We always have a large supply of 
low mileage cars on hand. 


Write - Phone - 


R. A. R. Inc. 


42nd & Sansom St. 
EVergreen 2-2300—I. 


Stop In 


E. Spatig 








Indiana's Oldest Auto 


AUCTION 


Held in a Big Cool Building 
In the Heart of Downtown 


INDIANAPOLIS, INDIANA 


Every Wednesday—12 Noon 
RAIN OR SHINE 
150 to 200 
Cars Pass Through the Auction Block 

85% to 90% 

Sold to Good Solid Buyers 

Make Your Reservations Now! 
Bring Your Cars Earlyl 
CALL LINCOLN 7447 


DEALERS outy 
When Coins or coy 
Wise Choice | 


CLARKE AUTO AUCTION 


1125 N. MERIDIAN ST. 


. Your 





Phila. 4, Pa. 





engaged in oa 
elas 
ri 


readers 


ers 


nefit of our employing 


or the 


full name and address at regular 


$1) 
splay 
PENOBSCOT 


your 
Mich add One Dollar 
$9.80 


BUILDING 


same day received. D Patek 


aaa) 





| | 
| USED CARS FOR SALE 





ATTENTION DEALERSII! 


At Greatly Reduced Prices 


1948 Chevrolet - Ford - Plymouth 
4 Door Sedans 


Excellent Bodies Good Motors 
All Cars Formerly Used for 
Cab Service in Phila. 
Phone or Write: 


THE R. A. COMPANY 


43rd & Locust Sts. © PHILA., PENNA. 
SHerwood 7-1700 — Morris Freedman 
EVergreen 2-0400 — Herbert Cole 


ro 








THE TUESDAY SALE—11:30 A. M. 


FORT WAYNE 
AUTO AUCTION 


| —DEALERS ONLY— 
(In the Heart of the Nation) 


Phones: E -23 


| Our Only Guarantee: You Must Be Satisfied 


WEBSTER-MARKER MOTORS, INC. 
324 W. Main St. Ft. Wayne, Ind. 








| Philadelphia’s 
BIG DEALER AUCTIONS 


TUESDAY THURSDAY 
12 NOON 12 NOON 


GILBERT — ROBINSON 


Automobile Auctioneers 


6600 N. Broad St. Phila, Pa. 
PLENTY OF CARS AND BUYERS 





Tel. Livingstone 8-3000 





USED CARS WANTED 





JOE NEWELL 


Nationally known as the 
King of the Cadillacs 


has just sold and delivered retail over 


2,000,000 


worth of Cadillacs. He is now in the market 


for another 
$1,000,000 
worth of 1948 to 1950 used Cadillacs. 
Wire or Write 


JOE NEWELL 
6145 Hollywood Bivd., Hollywood, California 
or Phone Hollywood 9-3607 





ACCESSORIES WANTED 
RADIOS WANTED: We will pay top price 
for 1947, 1948 or 1949 Philco Radios 
made exclusively for Studebaker cars— 
new or used. Write Heiser, 565 South 
State, Salt Lake City, Utah. 


PARTS FOR SALE 


ATTENTION MOPAR DEALERS. Leeman 
Auto Company is leaving the wholesale | 
parts business, and has on hand 61 No. 
1163841 left-hand heaters, 59 No. 1239369 | | 
fresh-air intake and 17 No. 1239367 | 
comfort master heaters. These units | 

| 
| 


make up the air conditioning system for 
all Chrysler built cars through 1948. We 
will sell the 17 complete systems 
$32 each f.o.b. or $8 each on the No. 
1239369 and $10 each for the No. 
1163841. We have 1 No. 913423, 3-ton 
Dodge engine at $350 net f.o.b. Also 22} 


for | 
| 





No, 1122921 full-flow filters at $8 each. 
Leeman Auto Company, 620 Broadway, | 
Denver, Colo. 





BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS" 


Wholesalers: We are Quantity 


Shippers of All General Motors’ _| 
Parts. . . . Same Day Service 
On Mail Orders and Inquiries. | 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP" 
1000 S. Wabash Avenue 


| 
| 
iI 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
! 
| 
| 
CHICAGO 5, | 








per insertion 


per inch 


---------------- 


Ei 


ANTIQUE CARS WANTED 


WANTED—1928-29 Cadillac, Pierce-Arrow 
or LaSalle limousine. Must be low mile- 
age and in like-new condition. Also 
Dodge car 1915-30. Please send pic- 
tures, price and complete description to 
Don Pierson, Dodge-Plymouth, Comanche, 
Texas. 


Maine to alifornia 


accepted 
MISCELLANEOUS 
FOR SALE. Service dispatcher system, 
made by FlashaCall. 18 stations, com- 
plete with cable and control stations. 
Original cost $1,050, a bargain at $395. 
Contact R. G. Nester, Reliable Chevro- 
let Company, Meridian, Miss. 


TOW CHAINS. 
with hooks. 
Packed one per bag—§$2.75 each 
Trenton. Check or money order. 
Sales Co., 108 E, Hanover St., 
ton, N. J. 


ENGINE REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 


Motor Co., Inc., 800 Commerce S5St.. 
Lynchburg, Virginia. 


The NEW V Type 
MOTO-MATIC 


TOW-GUIDE 


Tows and Guides Motor Cars 


Twin Leaf Chain Couplers 
No Adapters Are Necessary 


Complies With Strength Requirements 


groups of 


ned ‘Box No 


for address and extra 


eT Tear tall) 


DETROIT 26, MICH 


9/32’'x14’' case-hardened, 
Working load—900 pounds. 
F.O.B. 
Arnold 
Tren- 


PARTS WANTED 


HAND CONTROLS for 1941-48 Ford. Write | 
Timmermans, 506 W. Market St., Lima, 
Ohio. 








BUSES FOR SALE 











School Buses for Sale 
1947 Studebaker, Superior, 54 passenger 
1940 Ford, Superior, 48 passenger 
1947. International, K5 Wayne, 48 passenger 
1950 Ford, Superior, 48 passenger 


National Bes Sales Company 
101 33rd Street 
Philadelphia 4, Pennsylvania 
Phone—BAring 2-7605 





TRUCKS FOR SALE 


TANDEM TRANSPORT TRAILER. 1946 Up to 5,000 Lb. Vehicles 
Ford conventional tractor. Good condi- 
tion. Now on regular run from Jackson, FACTORY $32 50 EXCISE 
Miss., to Willow Run, Mich. $1,750. NET ° TAX INCL. 
Spencer Brothers Corporation, Jackson, 


FACTORY SALES DIVISION 
PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICHIGAN 


Miss, | 





EXCEPTIONAL BUY! 


Whitehead & Kales transport 1950 G.M.C. 
Tractor, two speed rear end, has sleeper 
cab, radio, airhorns and other accessories. 
Will sell complete, $3,000. 


Late Model Auto Parts Co. 
2045 Poydras Street MAgnolia 2737 
New Orleans 19, La. 








AUTO SCHOOL SUPPLIES 
— Everything — 
for the auto driver training school 
Dual Steering Wheels 
Books, Forms, Equipment, etc. 


SAFE DRIVING INSTITUTE 


119 Snow Street Providence, R. | 





1948 Federal wreck- | 
er, fully equipped Cost $4,550; will | 
sacrifice for $2,500. Minner Motors, West 
Palm Beach, Fla. | 
SHOP EQUIPMENT FOR SALE 
SALE. Weaver safety lane combina- 


EXCEPTIONAL BUY. 














FOR 











tion brake tester, wheel alignment in- | W 
dicator, surface type WY25. Used very ANTED 
little. New price $855. First $395 buys 
it F.O.B. Des Moines, Iowa. Hudson- AUTO LITERATURE 
Jones Automobile Co., Phone 3-6235. 5 h' Mark f Used A bil 
mi “Marketin iles” 
SHOP EQUIPMENT WANTED | SOARS RENN GF NSS ASannee 
GOOD USED STEAM JENNY. Aiso late Write Box 3879 
Ford wrecker or Willys pickup truck * . 
wrecker. Claypool Auto, Frankfort, c/o Automotive News, Detroit 26 





Mich. | 


USED CAR MANAGER 


One of the largest Lincoln-Mercury dealers in the middle 
west needs an aggressive used car manager to supervise 
all its used car activities, including appraisals on new cars, 


reconditioning, advertising and selling. This job requires 
a man of outstanding ability, excellent character and a 
capacity for hard work. Write, giving qualifications and 
experience to 


Box 4529, c/o Automotive News, Detroit 26 








Maney Motor Co. Auto Auction 


DEALERS ONLY 
Always a Buyer for Your Car 


Huntsville, Ala. 
Every Friday 
Phone 3188-J 


Member: NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION, INC. 


Murfreesboro, Tenn. 


Every Thursday 11 A. M 
Phone 111 ; r 





New Subscription Order’ 


Send Automotive News to Address Below 
for One Year $8 [[] or Two Years $14 (_] 
for which check is attached [_] or send bill [_] 


AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH 


NN ESD AIT TE SED Pee ree ee ee pe ee 
UE Fn 5h cs nag 050 kes oe ARSE DAR ANON Conlee ae 4 POPE CER ETT Toe 
TRADE CONNECTION: 

Car Dealer () Truck Dealer (J Manufacturer [] 
Jobber [] Insurance (] Financial [) Supplier () 

ioe ne ok oe eee fo Share a Saas Sak elk an 
10-2-50 





Keeping Luith 


ustrys 


Every Pontiac owner is the beneficiary of two 
firm pledges— 


First, Pontiac has always pledged itself to build 
an ever-finer automobile, a car that gives more 
and more of everything desirable in a fine car for 
every new car dollar invested by its owners. 


Second, Pontiac dealers have matched this pledge 


Dollar for Dollar— you cant beata 


PoONWrTHAC 


PONTIAC 


MOTOR DIVISITON of GENERAL 


with new and improved facilities better to serve 


Pontiac owners. 


It is no wonder, therefore, that Pontiac owners are 


among the most loyal of all automobile buyers. 


As a matter of fact, this loyalty to Pontiac is thé 
solid base on which the success of Pontiac dealer 
rests. It is an important reason why Pontia¢ 


dealers are busy and prosperous. 


MOTORS CORPORATIO?! 








